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CONSIGNEE BULK PLANT n Roseburg, Oreg., operated by ( M. McDermott, who has made bie 
sales gains in last 1 vears by stressing TBA in balanced selling program See Page 


Report Gives Breakdown on Station TBA, Lube Sales 


Dollar volume of the average LU. S. service station in 1948 more than tripled 1939 sales, 
according to retail trade census released recently. Breakdown of station sales by products and 
services shows gasoline accounted for 70° of a typical outlet’s volume in 1948, TBA 9° 
and lubricants 76). NPN analysis of census report gives average volume by regidns, and 


ratio of various products to gasoline sales. See Page 47 





YOU CAN Q) ch SLIP OUT 


THE MEASURING UNIT 


AND SLIP IN A SPARE 








=> 


—-with BRODIE BiRotor METERS 


Complete interchangeability of Brodie BiRotor Measuring Units 
permits quick, easy removal for inspection and periodic cleaning 


or replacement 
without disturbing existing line connections 
and without needless tie-up of equipment or facilities 


Other features include: Welded all steel meter housing « precision 
dry adjustment « smooth shockless operation « maximum capac 


ity « high sustained accuracy 


Investigate Brodie BiRotor Meters, today. Write for full details 


ALL-SEeE 


Bropie 3 METER 


RALPH WN. BRODIE CO., INC. . éist & LOWELL STREETS, OAKLAND 8, CALIFORNIA, U.S.A. 
Division Offices: 550 SO. COLUMBUS AVE, MT. VERNON, H.Y. . 59 E. VAN BUREN, CHICAGO 5, ILL. - 307 SO. PEARL STREET, DALLAS, TEXAS 
TM Oh AVE, M. SEATTLE 9, WASH. . 2001 S. SAM PEDRO, LOS ANGELES 11, CALIF. . REPRESENTATIVES AND STOCKS IM ALL PRINCIPAL CITIES 





TUFFY’ ARMSTRONG, 


Na THE RHINO! 
America’s newest, most 


unusual trade character! 


ERE’S the first really mew idea in 
H tire advertising in years, 
Mr. Distributor. “Tuffy” Armstrong, 
the Rhino, selling Armstrong Tires 
to 57 million readers of America’s 
biggest magazines... plus 
14 million more readers of farm 
magazines. It's the biggest advertising 
in Armstrong's history. What a 
character! What a promotion! 


Put him to work for you today! 


Interested’? Why not write Armstrong 
Rubber Co., W est Haven 16, Conn., Norwalk, 
Conn., Natchez, Miss., Des Moines, lowa 
605 Market St., San Francisco, Calif 
Export: 20 Last SOth St., New York 22 
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KAMLOK Coupling Combina- 
tiom, abo dust cops ond dust plugs 
ore available for all hose line cou- 
pling requirements, in sizes from %* 


to 4” inclusive 


to 3” are manufactured of 


bronze olloy for long weor. 


size is mode of hi-tensil OPALUMIN 
for minimum weight, durability ond ease 
of hondling. Furnished in bronze on specia 


order 


KAMLOK Coupling Assemblies are precision 
machined for perfect fit, eliminating all possibility of leakage. No 
lugs, tools or wrenches required — KAMLOKS couple and un- 

couple instantly, regardless of “hook-up”. No threads to engage, 
no twisting friction against gaskets. 

KAMLOK Couplers assure long-lasting,economical service — 
reduce loading time — cut delivery costs —climinate replace- 
ment costs due to damage—withstand pressures much greater 

than ordinary gravity or pump pressure—provide instant re- 
lease in case of fire or other emergencics. 


Contact your OPW sobber (in all principal cities) 
Lf pobber cannot supply you mail compen 


Sen 2 een 2 Beek, | 
VALVES @ FITTINGS @ ASSEMBLIES 
for handling horordous haquids 
2798 COLERAIH ave 
CINCINNATI 25, OHIO 





OPW 


2735 Colerain Ave 


CORPORATION 


Cincinacti 25, Okie 


Please furnish detailed information on your 


Kamlok Coupling Assemblies. 


Nome 





Company 





Address 


City 
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CLEVELAND FEATURE INDEX 


AVERAGE STATION SALES - Census report on retail trade 
shows dollar volume of average service station in 1948 was 
three times 1939 volume NPN analysis shows gasoline a 
counted for 70* of a typical outlet’s sales, TBA 9% and 
lubricants 7 Tables give sales breakdown by product and 
region 


PALLETIZED BATTERIES TBA distributor eases ware 
house backaches by devising “bakery tray’ method of stor 
ing batteries that substitutes fork lift for manual handling 
WASHINGTON Company says system saves time, money and space 
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lonage in 10 years 
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Now!...develop the rich midwest 


Aerial view of Carteret, N. J. terminal 


Your petroleum products packed in drums or barrels... 


With no investment in 4 

equipment, General Amer- 

ican customers at Carteret, | 

N. J., and Goodhope, La . 

enjoy all the convenience 

of private barreling and - . 

drumming. ‘ ' 4 
Your own product at | 

blended to your specifica- . - ‘ 

tions, can handled in ™ ; “ —_. 

this manner. . cked and : 

ready for quick distribu- 

tion. These two terminals 

also offer complete facilities 

for rapid canning of petro- 

leum products in all size 

containers including one- 

quart 


NOW IT'S FIVE STRATEGICALLY 
LOCATED TERMINALS EQUIPPED 
TO HANDLE ANYTHING THAT 
FLOWS THROUGH A PIPELINE 

ee ee ee ee 


leum er vegetable oil, etc 





market at lowest possible cost- 


GENERAL AMERICAN opens new 
Chicago Tank Storage Terminal! 


{I “ 2 : Make the Midwest your market! 

Develop the potential of this great 
ich, inland industrial center. Enjoy all 
the advantages of your own pri- 
vate terminal . . . without risking 
capital . . . without making any 
investment. 

The new terminal is ideally sit- 
uated near Chicago’s Clearing 
Industrial District at 67th and 
Archer on the Sanitary and Ship 
Canal. It’s fully equipped with 
most modern facilities—special 
equipment guards against con- 
tamination of different types of 
liquids — protection against exces- 
sive evaporation, fire and explosion. 
Everything for safe, profitable 
storage and complete distribution 
at lowest cost. 

As a further aid, General Amer- 
ican Tank Storage Terminal 
warehouse receipts represent the 
highest form of collateral. For 
financing, storage or distribution 
suggestions, contact your nearest 
General American representative. 





GENERAL AMERICAN TANK STORAGE TERMINALS 


A Division of General American Transportation Corporation 
135 SOUTH LA SALLE STREET . CHICAGO 90, ILLINOIS 
WORLD'S LARGEST PUBLIC TANK STORAGE SYSTEM 
Terminals Chicago, Ill. - Carteret, N. J. * Goodhope, la. + Houston and Corpus Christi, Texas 
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W HEN THE PRODUCT. 


(SWELL PREMICM GASOLINE) 








AND THE 
Sec 's 


paAWATED / 








It’s a combination hard to beat! 
Find out for yourself why it pays 
to be on the ACTIVATED team. 
Call the Shell office near you. 





SHELL OIL COMPANY 


S 





Coverage 
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: 
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NATIONWIDE 
PRODUCTION 


with 
regional economy 


Strategically placed near major 
markets, 13 Globe-Union factories 
are devoted to battery production. 
They offer to quantity distributors 
and manufacturers important 


transportation economies and fast- 
BATTERY DIVISION 


G LO BE- U N io N | N ud er service. Operating with identical 


methods and standards they also 
Engineered Products tor Industry 
MILWAUKEE 1, WISCONSIN provide products which are reliably 


ya alike . . . dependably uniform in 


“spinning power,’’ split-second 
os 
nt starting and longer life. 
FACTORIES SITUATED AT —_—— 
Atlante, Ge Dotles, Texas Los Angeles. Colif Oregon City, Ore 
Boston, Mass Emporic, Kons memphis, Tenn Priledetphia, Pa 
Cincinnati, Obie Hostings-on Mudson, N.Y Mineral Ridge, Ohio § Reideville, N.C 
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For Proved Quality... 
Longer Performance 


For mote thon a quarter century M & S Pumps have been 
perfected and proved by engineering “know-how and 
first-hand experience of leaders of the oil industry. Torture- 


tested in all types of locations and weather conditions 


Today, the M & S Pump offers all the advancements in quality 
achieved by these years of research. A precision machined 
pumping unit for smoother operation stronger, long- 
lasting housing large capacity air separator capable 
of handling gasoline or diesel fuel. Premium quality 
-ngineered for extra years of performance at no extra cost 


Built for more service less servicing 


MARTIN & SCHWARTZ INC. 


Salisbury, Maryland 


OFFICES IN PRINCIPAL CITIES 

















AHEAD OF THE NEWS 





MARKETING DIVORCEMENT lowa Independent 
Oil Jobbers Assn. will try to get the subject of oil 
marketing divorcement on the agenda of National 
Oil Jobbers Council meeting in Chicago in November. 
This move follows bitter discussion at August meet- 
ing of association directors at which they resolved 
“to consider very seriously the advisability of divorce- 
ment” because of “loaning of equipment, excessive 
rentals, excessive purchase prices paid by the mar- 
keting division of major companies.” 


DEALER LOSS—The Los Angeles “gas war" took 
an inestimable number of dealers out of business. 
Despite subsidies in the form of rebates from sup- 
pliers, some went broke. Some were discouraged by 
the struggle and quit. When the war ended, sup- 
pliers were happy because a number of good opera- 
tors were becoming restive. Now they hope to hold 
on to their good men especially since they're so hard 
to come by these days 


SELF-SERVE HOLDOUTS— Self-serve operators are 
breathing more easily in Los Angeles since the majors 
reverted to pre-cut prices, and the “gas war” faded 
out. Most of them had a minimum of 14.9c per gal. 
(ex 6c state and federal taxes), but a number sold 
at 13.9c. Some of the 14.9c operators are hopeful that 
the remaining 13.9c operators will decide to go up a 
cent. They are afraid that some dangling low prices 
might be an invitation for a resumption of price- 
skirmishing. 


NIGHT DELIVERIES—-Dealers in Los Angeles seem 
to be favoring night deliveries from suppliers. An 
important reason is that the larger trucks suppliers 
have been using in the past two years interfere with 
daytime station traffic. Dealers who were hesitant 
about night deliveries at first reportedly are asking 
for them now 


CANOPY DIFFERENCES—While there has been a 
steady trend in the West toward canopy-less stations 
in new construction, at least one of the majors has 
found itself divided on the issue. Faction favoring 
canopies cites three arguments—convenience through 
protection, acceptance through habit and better iden- 
tification for the company. 
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COLLECTIONS SLOWDOWN — Many rural jobbers 
report an “alarming” slowing down in collections, 
principally from farm accounts, as competition in- 
creases for the customers’ diminishing supply of dol- 
lars. They fear the situation will grow worse instead 
of better, with higher federal taxes becoming effec- 
tive Oct. 1, and prices generally continuing to rise. 
Farm prices have held up well, and crops in most of 
the Midwest, except for the flood areas of Kansas 
and Missouri, are expected to be good. But most 
farmers are in debt for farm machinery purchased 
during the past year or two. Secretary of Nebraska 
Petroleum Marketers Assn. reports renewed efforts 
toward cleaning up accounts that are 90 days old, or 
older, plus a lot more attention to making a definite 
understanding with the customer as to payment date 
at the time a sale is made. 


TRUCK TANK LIMIT— Oil tank truckers are ready- 
ing a biast at a revised draft of ICC rules which 
would require that the cargo-carrying compartments 
of tanks be divided into units of not more than 1,200 
gals. each. The new proviso would apply to tank 
trucks now in operation as well as to new units. 


AGE AND TRUCKING—A problem is shaping up 
over the future of veteran truck drivers who are 
pushing into their fifties. In the West, where there 
is a trend toward the use of larger trucks in terminal 
(heavy traffic) areas, there is a question about the 
ability of the veterans to handle the big vehicles on 
a long-time basis. Yet many of them have 10 or more 
years before retirement. So the problem is whether 
they stay with the growing trucks or go into some 
other work. 


READY-MADE RADIO— OIIC will! bring out this fall 
a series of 13 scripts for quarter-hour radio shows for 
use by oil companies in their local advertising. Com- 
plete with actors’ lines, music of a 12-piece orchestra 
and other sound effects, the programs will dramatize 
various phases of the industry. They will be “open’ 
on each end for the sponsoring company’s commer 
cials. Theme of the series will be “Romance of Oil 
The Story of an Industry.” Nominal charge for the 
scripts will be only to cover cost to OIIC 


TROUBLE BREWING ?— Word is out in Washington 
that trouble will begin popping on the domestic sup- 
ply front in November, if the Iranian dispute hasn't 
been settled by then. 





ALL YOU CAN ASK 
FROM ANY 


CHAMPION 





PRODUCT YOU STOCK.. 
FIRST in Sales— 


Profits and Public Preference 














for Over 29 Straight Years! 
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BE A CHAMPION DEALER bel PAYS: 





THE WISE BUYER CHOOSES 


GOULD - NATIONAL 


| GOULD-NATIONAL factories are within 
overnight shipping distance of 95% 
of America’s motoring public. 





oo | 
Comore wa + ec 


? 
tog vento" 


WORLD'S LARGEST neon é 4. 
PRODUCERS OF nage Oe 
AUTOMOTIVE : 
REPLACEMENT | © sent 
BATTERIES 


GOULD-NATIONAL has pioneered the GOULD-NATIONAL builds virtually 
greatest number of major improvements every type and size of lead, acid stor- 
in battery construction since 1895 age battery 


GOULD-NATIONAL with its vast experi GOULD-NATIONAL is thoroughly experi 


ence and technical know-how is a con 


enced in all phases of battery marketing 
stant leader in its field 


This experience can produce a greater 
share of the battery market for you 


OUR ONLY BUSINESS IS ... BUILDING BETTER BATTERIES 


GOULD-NATIONAL io""" S22 


E-1201 FIRST NATIONAL BANK BLDG. e ST. PAUL 1, MINNESOTA 
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Defense Act Gives No Clear Authority 
For Chapman's Synthetic Fuels Plan 


By Herbert A. Yocom, Washington Editor 


A look at the Defense Production 
Act prompts a genuine doubt that 
Secretary Chapman can find any le- 
gal basis there for underwriting 
through a procurement contract, the 
cost of that proposed $400 million 
oil-from-coal plant 

In seeking the wherewithal from 
the federal treasury—_meaning from 
us taxpayers—the secretary appears 
to be relying mainly on the provisions 
of Paragraph (b) of Section 303 of 
the Act, as recently amended by the 
Congress 

Section 303, of course, conveys the 
general authority to the President 
through his agents, to among other 
things make provision “for pur- 
chases of or commitments to pur- 
chase metals, minerals, and other 
materials, for Government use or re- 
sale” in aid to the national defense 
But it is Subsection (b) thereof which 
is the real nut cracker, because it 
spells out how and under what cir- 
cumstances. It reads 

“(b) Subject to the limitations in 
Subsection (a), purchases and com- 
mitments to purchase and sales un 
der such subsection may be made 
without regard to the limitations of 
existing law, for such quantities, and 
on such terms and conditions, includ- 
ing advance payments, and for such 
periods, but not extending beyond 
June 30, 1962, as the President deems 
necessary, except that purchases or 
commitments to purchase involving 
higher than established ceiling prices 
(or if there be no established ceiling 
prices, currently prevailing market 
prices) or anticipated loss on resale 
shall not be made unless it is deter 
mined that supply of the materials 
could not be effectively increased at 
lower prices or on terms more favor 
able to the Government, or that such 
purchases are necessary to assure the 
availability to the United States of 
overseas supplies.” 

Now, how in the name of all crea 
tion can the secretary possibly hop- 
to prove that the supply of liquid 
fuels from petroleum cannot be “ef- 
fectively increased at lower prices or 
on terms more favorable to the Gov- 
ernment” than if those same fuels 
were obtained through the hydro- 
genation of coal? 

Is there anything at all “more fa- 
vorable to the government” in a deal 
which, it seems, would have govern- 
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ment risking all and the private pro- 
moters not even their hats? 

Cannot and is not the government 
now able to buy, from the established 
oil industry, all that it requires for 
the national defense in the way of 
liquid fuels? 

Does the secretary have detailed 
comparative cost figures which es- 
tablish beyond peradventure of doubt 
that supplies for the future can be 
“effectively increased at lower prices 
by resorting to synthetics than by 
continuing to rely upon the present 
source of those supplies’? 

Indeed, by what stretch of the im- 
agination can he ever expect to con 
vince anyone that supplies will be 
“effectively increased by investing 
$400 million in a plant whose total 
output would be only 30,000 b d—and 
but 6,000 of that in the form of 
fuels, if a specimen run sheet submit- 
ted by the promoters is to be relied 
upon? 

These are not idle questions, but 
questions raised by the language of 
the Defense Production Act itself. In 
total, they pose a hurdle we simply 
don't believe Secretary Chapman can 
surmount 


NOTE: In disputing that the pro- 
posed oil-from-coal plant would de- 
prive the oil industry of construc 
tion materials it needs to expand ca- 
pacity, Interior Department's Dr. W 
C. Schroeder is relying on NPA and 
other forecasts of an “easy” steel 
supply situation developing by the 
last quarter of 1952. He argues that 
since the new plant wouldn't be tak- 
ing its biggest steel “bite” until along 
in 1953, there can't possibly be any 
grounds for concern on this score 
it says here 


SECOND NOTE: Shouldn't some- 
body, somewhere along the line, make 
a point of questioning the justifica- 
tion for investing $400 million in a 
30,000 b/d coal hydrogenation plant 
when, by Dr. Schroeder's own fig- 
ures, the cost of a 10,000 b/d oil- 
from-shale plant would be only $55 
million? Three times $55 million is 
$165 million and also translates into 
getting 30,000 b/d of oil-from-shale 
at way less than half the cost of this 
other deal 





AUTO SERVICE MADE EASY 
With BISHMAN EQUIPMENT 


No. 906 Ol. CHANGER 
Empties cronkcases in 2 minutes Rolls 
easily on 10° rubber tired wheels Needs 
no electrical of cir connection. Hos no 
boll checks of valves Fit, stonderd 
100-1b. drum. Complete with 3 bayonets 
veryum coune ond © synthetic hose 


Ask for Cotalog No. 906 





oye ne. 


906 except designed for 
S-golion open top pail 
Easily carried. Ask for Catalog No. 905 





Ne. 750 
UTHUTy 


Specially Gusigued for point shops 
goroges and filling stations. Vapor proof 
volve meets fire protection requirements 
for handling alcohol, point thinners, etc 
Plastic-cooted diaphragm. Ask for Coto 





leg No. 750. 


A Bishan ea 
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Tops in Products! Tops in dealer co-operation! 


Purolator believes that maximum effort is essen 
tial for success. /f it's worth doing, it’s worth giving 
it the works! That's why... 

1. Purolator representatives devote all their time 
to the sale of oil filters and refills—to selling 
dealers and helping dealers sell 

2. Purolator advertising is devoted to bringing 
motorists in to see the dealer... getting them to buy 
one product — the Purolator Micronic Oil Filter 
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3. Purolator engineering is concentrated on one 
idea —to make the Purolator* Micronic the finest, 
and the easiest to sell. The Wingnut Top, for ex 
ample and now the new Filter Check Windows 

both save time, help sell 


Make sure your dealers check the filter every time 
they check the oil...stock Purolator Micronic* 
refills to sell every car that calls. Get them to use 
the Purolator sales-building material — they'll 
find it pays. 


NOW ...WITH THE NEW DIRT-CHECK WINDOWS 


oS 


Lasy fo SEE 
Easy to SELL 








cooperation... 


JOHNNY WEBSTER 


Sherman Oaks, California 
Distributor for Richfield 


¢ on purer 


MAKE 2 SALES . . . 2 PROFITS 


PUROLATOR 
MICRONIC OIL FILTER 
tT 


PUROLATOR PRODUCTS, INC. RAHWAY, NEW JERSEY AND TORONTO, ONTARIO, CANADA 








SUPPLY AND DEMAND 





U.S. Kerosine Stocks Set Record High; 
Total Distillates Are Well Above 1950 
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Pennsylvania grade crude runs to 
stills rose 4,115 b/d during the week 
ended Aug. 18 over the previous 
week, according to National Petrole 
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Total imports of crude oil and prod 
ucts declined 167,000 bd in the 
ompared with the 


us week. Crude oil 


week 
Aug 25 as « 


alone drop 


ped 191,500 bed 
table are in b/d 


Figures in following 


Week 
taded 


Week 4 Weeks 
Faded taded 
Aes. 18 Aug. 15 


Crude off allowable in Louisiana 
was raised 16,487 b/d for September 
over the August rate. North Louisi 
ana will be allowed 116,597 bed (uy 
176 b/d), while South Louisiana will 
be permitted to produce 540,708 b/d 
(‘up 16,311 b/d)—for a total of 657 
{81 bed 

Kansas fixed its September allow 
able at 310,000 b,d, the for 
the previous three months 

A new extension of authority 
continuing oil and gas operations in 
the Gulf of Mexico (submerged coast 
al lands) has been granted by the 
Interior Department, this time 
through Oct. 31, 1951. This authority 
extended several times previously on 
a temporary basis, applies only to 
on which drilling began not 
later than Dec. 11, 1951 

dune gasoline consumption 
mates for 10 states and the District 
of Columbia were released Aug. 29 
by API. Figures follow (in thousands 
of gals., with comparative 
June 1950 cent 


same as 


wells 


esti 


figures for 


and per of change) 


dune 


une 
1951 1950 


(hance 


Virginia 2 74,136 7 
New all-time high for the fourth 
successive month in crude oil produc- 
tion in Kuwait was reported by Gulf 
Oil for Kuwait Oil Co., Ltd. Produc- 
tion in July averaged about 649,409 
bd as compared with about 528,466 
b d for June 


Summary of API Report of Refining Operations 


t S. tetale 


Week 
Paded 
Aug. 75 


Vreduction 

bigures 

Crude runs laily ave 

crude included 
operated 


Foreign 
Per cent 
Gasoline 
Kerosine 
Distillate fuel oil 
fual fuel oil 
Stocks 
Finished & 
Kerosine 
Distillate 
4 dual 


tes 


tesi 


unfinished gasoline 
fuel &5 


fuel 


Kh. of M 


6,500,000 
466 000 
93.3 
592,000 
2™4.000 


763,000 


5.934.000 
504.000 
543,000 
46,753,000 


baats) 


Week Tine reas 
banded or 
Aug. 14 Dee reuse 
in bbls.) 
6.470.000 
528,000 
92.9 
21,526,000 
2,497,000 
8,593,000 
8,442,000 


30.000 
62.000 
04 
66,000 
243,000 
168,000 
321,000 


1,000 


116,668,000 
28,923,000 
83,113,000 

417,166,000 


734,000 
581,000 
2,430,000 
413,000 








We don’t hide your light under a bushel 


We don’t believe in keeping the facts about your best gasoline a secret. 
For twenty-seven years Ethyl advertising has been telling car owners 
what your best gasoline will do for them. Starting in 1924, Ethyl adver 
tising and promotion helped establish the premium market —a market 
which has brought millions of dollars of added income annually to the 
petroleum industry. 
But winning a market is not the whole story. Over the years new car 


owners come into the picture and old ones fade away. The market must be 


ntir 





We don’t hide your light under a bushel 


continued from preceding page 


held, as well as won-and that’s why Ethyl advertising goes on year 


ilter year 

‘This year is no exception 

Ethyl’s “powerful difference’ campaign is appearing in national 
magazines reaching more than 56,000,000 readers monthly. And during 
the peak driving season, television and special drive-in movie films 
demonstrate why it’s smart to use premium gasoline. Day in and day out 


Ethyl advertising is making car owners conscious of top-quality gasoline 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


Experience 





RESEARCH FARM SERVICE TECHNICAL REPORTS 


SALES HELPS ROAD TESTING GASOLINE TESTING 


t¢ Be =) 





IDENTIFY OR STOP LOSSES, SAFEGUARD PROFITS 


ROCKWELL 


METERS 


Vlaasure Uke with Rackurell 


© 


Let Rockwell Rotocycle meters “police” for your account- 
ants the gallonage on your loading racks. They'll catch the 
leaks, the unauthorized withdrawals and inaccurately cali- 
brated tank compartments that cut your margin of profit. 

With Rotocycle meters your engineers get the highest 
degree of positive displacement measurement accuracy. 
And the free running, “Flo-ward’, all-revolving measuring 
mechanism offers less resistance to line flow. You can 
use smaller motors on your pumps, save on electricity. 

To get all the advantages of metered loading racks—get 
Rotocycles. They'll save money for you now, earn money 
in the years to come. Write for bulletins. 


eee ROCKWELL 


head to ultimate customer's tank. 
There is no more complete line. 
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anal Willard Discovery 
we Thousands of Car owners 


100; more protection 
0 against the N*l Battery Miller / 


METALEX 


An Exclusive Feature of the 
Willard Super Master! 
Greatest Battery Improvement 
in 25 Years! 


OVERCHARGING is the No. | battery 
killer. Overcharging strikes directly at 
the grids—the lead-alloy framework 
which holds in place the current- 
producing active material. Over- 
charging corrodes the grids—fractures 
them—destroys their ability to retain 
active material—destroys their utility 
as current conductors. 

But now you can offer your customers 
the protection of METALEX, a new grid 
metal discovered by Willard metallur- 
gists and proved in thousands of cars 
since its introduction over a year ago. 
METALEX provides a full 100% more 
protection against overcharging—the 
No. 1 battery killer. Available exclu- 
sively in the Willard Super Master! 


Sell the ultimate in battery performance... . sell 


Willard Super Master» METALEX 


WILLARD STORAGE BATTERY COMPANY © Cleveland * Los Angeles * Dallas * Memphis © Portland * Toronto 
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it was Tom Fetch, pictured here paus- 
ing for a smoke, who completed the first 
successful transcontinental trip in an 
automobile. His epic ride made in a one- 
cylinder 1902 Packard was front-page 
news and the early auto, so recently 
derided as a fad, was on its way. 

What a long way the automotive in- 
dustry and its partner, the oil industry, 
have come since that first cross-country 
auto jaunt! 


In their comparatively short history, 


they have risen to rank among the fore- 
most of American industrial giants. 


The Gulf Oil Companies are frankly 
—_— 


| i TONE OF Sen 
( “# “ion QD 2 | ) 
ALL J 


eel, 


A 


PETROLEU M* PRODUCTS 








GULF OIL CORPORATION + GULF REFINING COMPANY + GENERAL OFFICES, PITTSBURGH, PA. 
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LION-BILT 


Uniforms 








Wh 
SHELL ; 


because . . . Station attendants ore 
e> PROUD to wear them! Backed by 


effective merchandising. 


Lion Bilt Uniforms Cost Less 
..- Look Better...Wear Longer! 


Keep ahead of competition! Dress your men up for more 
sales .. . added profits . . . in distinctive LION-BILT Uni- 
forms. Endorsed by leading oil companies. Fit better . . . 
look smarter . . . through month after month of hard, 
rugged wear. Carefully tailored from famous fabrics . . . 
wools and cottons. Popularly priced. Let LION solve your 
uniform problems now! Immediate delivery on your fall and 
winter orders. Write TODAY for samples and price list. 


Nationally Known! 44 Webb Street 
Dayton 3, Ohio 

Nationally Worn! 

Nationally Advertised! Tear Out Ad... Mail with Your Letterbead TODAY ! 
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STRONGLY RECOMMENDS 


“ARO has more than 
proved its merit,” 


says O. J. Andre, manager of Andre's 
Gulf Service, Metairie Ridge, La. 


“The ARO Duplex Lubricator shown here has 
been in continual use since 1936," says Mr. 
Andre, whose station pumps better than 30,000 
gallons of gas per month. “With such service from 
Aro Equipment, I strongly recommend Aro to any- 
one interested in good greasing equipment.” 

For biggest or smallest requirements... see 
your Aro Jobber. 


The Aro Equipment Corporation, Bryan, Ohio 
Aro Equipment of Coneda, Lid., Toronto, Ont 
5 
4 


LUBE EQUIPMENT 


Also ... GREASE FITTINGS ... AIR TOOLS... HYDRAULIC 
EQUIPMENT .. . AIRCRAFT PRODUCTS 
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Around the turn of the cen- 
tury, this striking, brass head- 
lomp was seen on a tall, 
square White Steamer. It 
shed a dim illumination for the 
White's stately progress over 
rough, unimproved roads. 


in 1951, this functionally hand- 
some Westinghouse Sealed 
Beam Lamp illuminates roads 
for any make of automobile, 
concentrates light where it 
is needed for safe driving. 





Westinghouse Sealed 
Beam Lamps are ail- 
glass, hove perman- 
ent seals against 
road dust and dirt, 
and are made from 
shock-proof glass. 


In these Westinghouse 

lamps are 121 indi- 

vidual prisms to direct 2 2 y ’ 

the light onto the Westinghouse construction gives top efficiency; 
road. They have no these lamps never blacken or dim noticeably, and 
inefficient inside bulb they offer assured Westinghouse dependability. 


to deflect rays. 


you CAN Be SURE...1F ITS 


~ Westinghouse 


Westinghouse Lomp Division, Bloomfield, New Jer-ey 





IT’S MORE THAN JUST A SLOGAN... 


‘Keep the Power 
You Bought 


‘ 


hy “7 “wT ie 
ie ate E 3 


Again and again, your dealers’ best oil 
customers are reading this attention-getting 
advertising on 100% Pure Pennsylvania 
Motor Oil. It appears each month in leading 
national magazines—LIFE, THE SATURDAY 
EVENING POST, HOLIDAY, COUNTRY GENTLE- 
MAN, PROGRESSIVE FARMER. And the key sell- 
ing phrase—"'Keep the power you bought’—is 
going over because it makes sense to people 
who are more concerned than ever about 
the care of their cars, trucks and tractors. 


You can get the most sales power out of this KEEP THE Power yoy Boucur 
advertising if you tie in your local promotion ’ driving, your engi 


a 


w eh speed summe 
meeds the extra ~~ . 3 LJ 
and make sure your dealers let everyone— 100% Pure Pe ae 
. You'll 
customer and prospect alike—know where to 
Ke © 4 smooth 


buy your 100% Pure Pennsylvania Motor Oil. wherever you go 





enyoy the thrill of ob 
running « 


you ll get th ’ , 
Get there on lew od 


PENNSYLVANIA 


MOTOR OIL 
fa 


oO” runt ® 
< 7 





For your protection, only oils made from 100% Pure Penn- 
sylvania Grade Crude which meet our rigid quality require- 
ments are entitled to carry this emblem, the registered badge 
of source, quality and membership in our Association. 














PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 
Oil City, Pennsylvania 
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Who Tests Computer Parts All Along the Line? 
( & ABS 
4 X al > 


i. ; y 
a 
j Li 


Betore Veeder-Root Computers are shipped out, they get the “full treat- 
nent, om more ways than you can shake a slide rule at 
Raw materials are constantly checked in the Metallurgical Lab. Parts 
in process of manufacture or purchase are subjected to rigid Quality 
Control, Sub-assemblies are carefully checked for performance and 
quality. Final running tests and checks given each computer insure satis- 
factory pertormance 
Penodically, computers from production are given a “running life test 
equivalent to millions of gallons. Next comes the resetting life test. Then 
the “running aod resetting life tests’ which simulate actual functions in the field but 
under much more severe conditions. Meanwhile, other checks are made tests for 
performance under conditions of high humidity and temperature extremes. All these 
and more are routine checks on Veeder-Root Computers 
This searching Quality Control, coupled with research and development of new im- 
provements, adds up to the plus-pertormance bonus you get in Veeder-Root Computers 
1 bonus backed by the world’s largest manufacturers of counting and computing 
devices 
This is No. 9 of 10 Good Reasons why it pays to be sure that all pumps you buy , 
are equipped with genuine, factory-new V eeder-Root Computers (with the neu Po 
Perma-Vis* Wheels) and why it pays to specify genuine factory-rebuilt Com- 
puters for replacement 


“for use on 45° computers for use only in the U. S. A. and Canede 
VEEDER-ROOT INC., Hartford 2, Conn. 


ON NEW V-R COMPUTERS 
THE DECAL ABOVE IS USED 
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Sharp Gasoline Octane Cut May Come 
As Metallic Lead for TEL Is Reduced 


WASHINGTON A 
tion in the quality of civilian grade 
motor fuels may be just around the 


severe reduc 


corner 

National Production Authority has 
allowed tetraethyl lead manufacturers 
only about 60°, of the metallic lead 
they require this month and—barring 
developments not now in the cards 
is faced with the necessity of mak- 
ing even sharper cuts in future 
months 

A world price for primary lead 
higher than the domestic ceiling price 
and the government's unrelenting ef 
forts to build up a lead stockpile for 
defense are major factors contribut 
ing to the dreary outlook 

With TEL consumption in civilian 
motor fuels already curtailed to the 
extent of about 25 PAD is ready 


ing an appeal to NPA which will 
warn of the “inevitably” of a 
impairment of quality if the new cut 
is allowed to stand 


serious 


The way PAD sizes up the 
tion, a ceiling on octane 
probably would have to be 
also an 


situa 
numbers 
imposed 
order issued to prevent 
souping up f civilian 

with alkylate, which is the 
component of military avgas 


While PAD thinking hasn't yet 
completely jelled, however, its experts 
are inclined to the view that to ef 
fectively offset the loss of lead would 
require a substantial reduction in ox 
tane numbers. They will point out to 
NPA that if this is done, then the 
quality of gasoline will be so low as 
to play hob with essential transpor 
tation 


gasolines 
critica! 


Many Marketers Switch or Plan Shift 
From Cans for Marketing Motor Oil 


NPN survey of lube oil 
and marketers shows that 


refiners 
several 
anies irrently are experiment- 
r merely planning 
oO use various types of motor oil con- 
tainers other than the conventional 
an in an effort to offset the lack of 
an adequate supply of metal cans 


ng, already using 


Some already have 
switched at least part of their pack- 
aging t glass bottles 
installed bottling equipment in anti- 
ipation of such a move; others are 
merely looking into the ituation; a 
few have investigated so called fibre 
mtainers; and still others say they'd 
rather go to highboys in 
than resort to bottles 


ympanies 


others have 


stations 


Summarized 
shows 


briefly the survey 

Some Pennsylvania Refiners report 
cans for motor oil are “easing 
what, with “promise” of better supply 
in the next few weeks. They assert 
the can supply improvement so far 
is due primarily to slowdown of can 
demand by food packers 

Issuance of M-25 by National Pro- 
duction Authority (see NPN Aug. 29 
p.13) gave oi] canners hope that they 


some- 
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should be able to obtain their full 90% 
can quotas at least through the first 
quarter of next year. What will hap- 
pen in the second and third quarter 
of 1952 when food packing gets into 
full swing again is conjectural, but it 
is hoped that additional steel produc 
ing facilities and a food crop below 
this year’s high level will lessen the 
impact on oil canners 

Serious Shortage in Cans is re- 
ported by some refiners, saying they 
have been cut as high as 50% in som 
A few of these same refiners 
fear a continued tightness will causé¢ 
a real back-up in base stocks 

Here typical comments 
refiners surveyed 

Company A-—-Has been marketing 
motor oil in glass containers for sev- 
eral weeks. Spokesman says, “This 
is not, of course, an entirely satisfac- 
tory means of marketing motor oil 
due to the increased cost in freight 
rates and the breakage experienced 
We do not anticipate that we will be 
in the glass business too long. How- 
ever, this will depend entirely upon 
the future of the can industry 

“The bottles are 


cases 


some 


packed in spe- 





View Rationing Need 

WASHINGTON Reports 
have come to NPN that high-up 
consideration is being given in 
Washington to the need for a 
gasoline and fuel oil rationing 
plan for use in event of war 
with Russia. Report is that De- 
fense Mobilizer Wilson favors 
making Stabilization Chief Eric 
Johnston responsible, although 
President Truman has yet to 
assign anyone that 
under the Defense 
Act 


authority 
Production 











cial cartons This, of 
is a drawback too as it means 
you must ship or: gallon less per 
case than you do in one-quart cans 

Company B- Reports little easing 
in can supply since its demand is “so 
heavy.’ Currently company is using 
bottles to supplement cans 

Company ( Has been “forced 
heavily into bottle use to supple- 
ment cans for export shipment only 

Company D--Has been installing 
bottle equipment but no bottles used 
so far, and it is hoped use of bottles 
can be avoided 


20 to the case 


course 


Company E—Not in serious troubk 
so far and has taken no steps, but 
expresses concern over the future 

Company F—Can supply “easier” 
and spokesman hopes he won't have 
to resort to bottle use 

Company G-—Can supply tight but 
so far no substitute packaging has 
been adopted. Spokesman said com- 
pany would rather use highboys or 
15-gal. drums, going to bottles only as 
last resort 

Company H-Not in too bad con 
dition 

Company I-Company has experi- 
mented with both paper and bottles 
as substitutes. Paper has shown 
nothing promising, spokesman told 
NPN 

Company J—-Has experimented with 
paper containers but so far has proved 
unsatisfactory.” Company also has 
been experimenting with a heavier 
type container, presumably a fibre or 
heavier type of paper 

Company K moving a 
tremendous” amount of moter oil in 
pails and drums rather than emaller 
sized cans 

Company L-Company is being 
forced to take large quantity of mo- 
tor oil from one of its lube suppliers 


Company 
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(Company M 


earry 
believes ¢ MM panie 
than bot 
ntair 


bulk rather 
a shortage of ¢ 

educate their regu 
that bulk 
the canned prod 
Then he adds, the 


realize 


How Situath 


being used by 


BOTTLES are several onl 
ompanes tor distmbuting their motor onl 


Bortle 


is one used by Quaker Seate 


is ‘ rewulh of can shortage 
wo here 


Oil Refining Co 


shortage of ¢ ‘ moto . Fev 
lealers have room yw a ful] drum of 
each of h v : n all. of the 
price like to carry And 
few have bottles 


lines they 
enough dispensing 


n hand I " are 


Steel for Oil Lags; NPA-DPA Hopeful 


WASHINGTON . Officials of the the M 
Production Administration for 52,000 tons of 
and National Production Authority 


well aware of the problen 


ijwest by granting 


Defense steel 

Other materials actions included 
NPA dropped its 30-day inventory 
demands) confront restriction on distributors’ s f 


slippage 
inability to meet 
industry mills, are 


ng the tires and tubes 


i) that I ) t n 4 NPA by 


f Iniand 


warning was given 

r De < : fuilders and Repairers 

ly cashable Waterway Vessels Industry Advisory 

juarter Committee that fourth quarter alloca 

PAD rep Manly t for petr 
Fleischmann that the slippage report I *s are far below level ne 

| the building industry 


yleurn-carrying and drill 


affecting ll industry require 


except intry tubular 
the extent, fo Xarr 
t 80 of transportation 


epted 


lers had been a How trolled copper materials 
most of the sl other than authorize 


naterial 


age apparently any 
S1Zes8 
short structural 


rders 
trolled 


1951 


neerned miscellaneous smaller 
rpe and critically 
shaped 
PAD also told DPA that first quar 
ter 1952 steel tonnages requested for 


items 


DPA Allows Humble Tax 


represent an “absolute Write-Off on 2 Plants 


particularly in view of a WASHINGTON 
progran 


the industry 
Produc 
Aug. 28 


ninimum Defense 


(DPA) 


been issued 


probable defense step-up tion Administration 
NPA certificates have 


gures on maximum mill capacity for umble to apply the f tax write 


Agency also asked for specifi 


tubular goods so that full utilization 


affected 


rtizat l n \ years 
ff the capacity can he two 

Meanwhile 
the West 


K DY granting pri 


PAD mov to crack 
Texas transportation bottle 
orities assistance mstruc 
Bayt 


wn pilus a 
$4.971.000 Baytown 


26-inch crude oil pipe line 
Worthan Texas 


east 


where t e of a 
ye leg branching to Hous ) iat 


ion gasoline 
t Y 


connect 
Line to Lima 


ect, Humble 
of $4,071,000 and 


ng $900,000 


and the other extending t 
Mid-Valley Pipe 
allocation 22,000 tons 

fourth quarter is involved 
101.000 bd ca 
PAD had moved 


manner to 


rusly 
assist the 


n Wyoming int 
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Senate Group Votes Stricter Limits 
For Co-ops to Retain Tax Exemption 


Senate Finance Committee voted 
tentatively” last week (Aug. 29) to 
remove operatives from the tax- 
exemption list unless 
to much stricter l 
tightened up prov 
taxable 
The action 

ent Trun 


sol 


wy conform 


iaw on 


Farmer Co-Op 
release that the 
voted by Senate 
would have the 
regulating the 
eratives and court 
sions which have become basic law 
Asked The 
committee headed by Sen 
(D., Ga.)}, voted that the exemption 
provided co-ops under Section 101 
(12) of the Internal Revenue Code 
shall apply only if the following ad 
ditional limitations are met 

1. That 95°) of the 
members are individuals—not corpo 
rations or institutions 

2. That the total assets of the co- 
op, exclusive of inventory, are less 
than $100,000 

3. That, in the case of 
conducted with the U. §&., the co-op 
pays the same dividends to the gov 
ernment that it pays to its members 
and on the same basis 


operat 
upsetting 
Limitations Senate 
Georg: 


co-operatives 


business 


On taxable co-ops, taxes previously 
applied will continue on the 
basis, except that, in deducting pa 
tronage dividends, the must 
meet these conditions 


Bani 


1. The patronage dividends must be 
paid in cash or merchandise within 
75 days after the year in which the 
patronage occurred 

2. Or the dividends must be paid 
in the form of irrevocable obligations 
payable within a period of not more 
than two years after the year in 
which the patronage occurred and the 
obligations must bear interest at the 
rate of at least 3° payable annually 
Obligations must not exceed one-half 
of the annual profits of the co-opera- 
tive for the year in which the patron 
age occurred 

Committee also inserted language 
in pending bill requiring patrons to 
include as income the face value of 
lividends in so far as they represent 
income to the patron. However, pa- 
trons will not be required to 
as income any patronage dividends 
which are taxable to the co-ops 


include 


Insertion of the new language will 
spark a heated controversy when the 
bill reaches the Senate floor in view 


SEPTEMBER 


of Mr 


Truman's assurance to the 
National Farmers Union that the Ad 
ministration is against such provi 
sions, an all-out floor fight is anti 
pated 
Truman Hits Taxation. Mr Tru 
nan, in his message to National Far 
ers Union, said 
The Democratic Party ha 
sistently encouraged the effort 
farmers and consumers t impro 
their economic status through 
peratives. In 1948 the Demo 
Party reaffirmed this principle 
ampaigned on it The fol 
paragraph from that platforn 
good today as it was then 
We will encourage farm co-oy 
eratives and oppose any revision of 
federal law designed to curtail their 
most effective functioning as a means 
of achieving economy, stability and 
security for American agriculture 
I sincerely hope that this princi- 
ple will be the guiding .one when the 
current tax legislation is finally writ- 
ten 
The co-op council in its week-end 
protest said it was plain to “disinter 
ested observers” that the committes 
either wanted to wreck farmer co-ops 
or did not understand the real sig 


nificance of the proposals to whk 
they had agreed It reported als 
that “hundreds of co-op representa 
tives” attending the annual meeting 
of American Institute of Co-Opera 
tion at Logan, Utah 
at the 
and strangle co-operatives 


expressed shock 
committee's action to crippl 
Council quoted an institute formal 
statement as asserting 
rh poli 
aching and would certain! 


y. if enacted 


ence to the basic principles of 
perative This proposal challenges 
the very existence of the family 
farm by limiting its effi« 
buying supplies and selling 
cts. Since the small family 
a bulwark f our free enterprise sy 
tem, this praposal strikes at the very 
heart of this system by weighing th« 
scales against the family farm iW 
competition with larger units 

Earlier 
Brannan said that action 
verse U. 8. Government policy of 
nearly 30 years’ standing..a policy 
of encouraging business co-operatior 


among farmers 


Agriculture Secretary 
would re 


Mr. Brannan declared that the ac 
tion “in voting discriminatory taxes 
against farmer co-operatives gives 
this round to the National Tax 
Equality Asen. But it does not de 
stroy my hope and belief that th 
decisive rounds to come will result i 
victory for the farmers 








That's where we're different Most 


drives 


Te S 
|service STATION 


—— | 











stations have a bell ring when a car 


in! 
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lran-Britain Oil Dispute Remains 
Unsettled; No Discussions Underway 


' Indian proposal 
ve them full mtrol over 
ital and management, and pron 
compensation if nationalization 
arried out after 30 years 


the Indian suggestion 
10,000 d refinery would be set 
nbay stat« r there would be 
es with about half that 
ch, one in Bombay and 
Madras. Either arrang: 
t thirds 


India's annual estimated need for 


ake care of tw 


troleum products 


Russians are rep: d to have f 
about 750.000 ] f high 

fuel oil for ship 

») several m te in Francs 
supplies been curtailed 
shutdown of Anglo-Iranian's Aba 
lan refinery. No indication of price 
had been made to any 
sources in New York 


of several trade 


Two American Companies rep: 
cers during 
[Iranian oil 
have given uy 
Washington 
Buenos Aires last week announc« 
tightening fuel and Diese 
ng t meet the riti 


T n world markets 


About 187,000 bd 


finally average 
August rate of 212,000 b/d 
Israel Government is seeking t 
terest foreign privat 
p $2.5 million polymeriza 
n and alkylation plant for pr 
tion of 


investors wu 
setting wu 


letergents, which would b« 


yuntry’s first venture 


nto petr 
chemical industry 
Marshall Pl: 


tually self-su 


will be vir 
in 1 products 
by 1952-53, according to the Oil Con 
mittee f the Organization for Eur 
pean Econon Co-operation (OEE 
n ita secon report on the oil re 
finery ) i I gran 
Expansion f n in the Mar 
all Plan nati ai t reports 
re when by 
of the 
Europe 


supply ab 
of products 


ns q 


European nations st 
rt requirement 
meet bunker 
yverseas terr 

» nations not 
Marshall Plan 


Within next two years 
al roted 
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volve investments, beginning in 1948 
and ending in 1954, of about $1,018 
493,000. Of this amount $169,110,000 
will be in dollar expenditures whil 
remainder will come from nondollar 
currency 

Part of dollar expenditures will be 
covered by American companies 
erecting refineries in Europe, while 
remainder will be met either by 
earned dollars or from grants or loans 
from ECA 

To date, continued report, ECA Nas 
financed in whole or in part 12 re- 
fineries, involving $35 million in aid 


DPA Data Request May 
Stymie Synthetics Plan 


WASHINGTON..Defense Produc- 
tion Administrator Fleischmann, may 
have stymied for the time being In- 
terior Department's ambitious plans 
to underwrite a $455 million venture 
into commercial production of syn- 
thetic liquid fuels 

Mr. Fleischmann has called on In 
terior to furnish a minute bill of 
particulars” as supporting data for 
Secretary Chapman's request to DPA 


for government backing of the build- 
ing of a 30,000 b/d coal hydrogena- 
tion plant and 10,000 b/d shale oil fa- 
cility 

This bill of particulars, it was said, 
may be beyond department's ability 
to fill at this time 

It is said to ask for a vast amount 
of data, including detailed analyses 
of the comparative per gal. costs of 
liquid fuels from petroleum and from 
coal and shale 


Correction 


National Petroleum Assn. has set 
the following program for Sept. 13 
morning sessions at its 49th annual 
meeting in Atlantic City Sept. 12-14 

10 a.m., Thereday, Sept. 19 

PAD Panet Re 4 
Roy P. Wilson « I 

Department of hy and peaeneeatedion 
Delos W. Rentze undersecretary f Commerce 

¢ Transportation: subject--Fueling the De 
fense Transportation 

Roland Rice 

insel subject 

mt 

Department of Manufacture and Standards 
and Tests. 

Program listed in NPN Aug. 22 
p. 17 gave incorrect dates for the last 
two of these sessions , 
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Office of Price Administration 


CONTRACT TANK TRUCKERS 
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ruckers t reviee rates _ 
onstant percentage rat 
by for-hire tank tru 
29. 1951 
EXPORTS Amdt 
rnative domest q to & seed by 
peadusn-eupevter a mut y ellings for 
export sales Effective sgu 1951 
neaEnson PATMAN act GOR 18 pro 
f adjustment elling prices by 
wr have grounds to believe that prices 
s frozen by OPS involve unlawful discrimina 
ms under Robinson-Patmar Act Effective 
Sept. 4. 1951 
MACHINERY RESELLERS Under CPR 
“7 resellers f machinery and related goods 
are permitted their traditiona percentage 
narkups over cost Effective Aug. 27. 1951 
ANTI-FPREEZE CONTAINERS CPR 57 
amended provides that pac f ant)-freeze 
nust abel or mark t s wit? type 
strength and reta ts The f anti-freeze 
Effective Sept. 4 


Wage Stabilization Board 
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proval whereas ther st ving increases 


inder this regulation must have approval by 
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Navy Plans 6 Fleet Oilers 
WASHINGTON Six fleet oilers 
will be constructed for Navy as part 
of its 1952 fleet shipbuilding program 
Defense Department said last week 
Contract for building one of ships 
already has been awarded to Beth 
lehem Steel Co. shipyard at Quincy 
Mass. Contracts for the additional 
five will be awarded through nego- 
tiation on a competitive bid basis 
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Unbranded ‘Gas’ as Good As Name 


Brands, N. Carolina Tells Drivers 


By NPN Staff Writer 
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Standards for Lifts Set Up 
WASHINGTON 
Printing Office now has 
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CS142-47) 


and mechanical 


Government 
printed coy 
es available of ¢ 
($142-51 ‘a revision of 
covering hydrauli 
lifts for 


outdoor and indoor installa 


ions in rated capacities through 75 

000 pounds Copies are priced at 1k 
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ym order of 100 or more »a single ad 
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Cummins Asks Oil Men to Reconcile 
Differences to Retain Their Freedom 


By RAYMOND E. BIORKBACK 
NPN Staff Writer 

WILMINGTON, N. C._-Latter-year 

ves for curing the industry's ills 
real and imagined, hs John F. Cur 
mins, Nashville Tenr »bber 

ug. 28 urging oil's “Mr 
ne and “Mr. Big Bu 

mcile your differences 

Mr. Cummins, member of the Na 
tional Petroleun Council 
question and doubt 
vival of petroleum as a free, un 


voiced 
about the sur 


hampered industry in an address to 
the fall meeting of the North Caro 
lina O'l Jobbers Assn. at near-by 
Wrightsville Beach 

Between the rigid vise of cartels 
and the eternal threat of nationaliza- 
tion he declared it is no longer 
God Bless Small Business’ but ‘God 
SAVE Small Business 

The “boost” is for the antitrust 
laws, said Mr pointing 
out that 

The Department of Justice and 
the Federal Trade Commission are 
m the march and their record before 
the courts is better than that of 
Notre Dame 

Socialism took hold in Europe, Mr 
Cummins recounted, because absence 
f antitrust laws and existence of 
cartels aroured “the forces of hate 
and envy.’ 

They had the vengeful satisfaction 
f smashing those who had, even 
though the destruction vielded noth- 
ng to the ‘have nots he rem'‘nded 

Price War Action Urged— Earlier 
the North Carolina association 
adopted a 


Cummins 


addressed to 
distress in the 
gasoline price war 1 their state's 


resolution 


naior supplic rs citing 


Piedmon section (see story on p.30) 
Also, the group was brought up to 
late on arrangements with the state 
x reducing almost to the vanishing 
point, the inoperative time for service 
station computing pumps condemned 
as metering improperly 

A condemned pump repaired by a 
mechanic registered with the state 
now may be used even though a state 
inspector might not be able to get 
around for some time 

Preparations to receive marketers’ 
nechanics at a short course Sept. 6-7 
at the University of North Carolina, 
at which leading pump and meter 
manufacturers would have represen 


tatives and working and cut-away 
odels, were outlined by C. D. Bau 
om, superintendent of weights and 
measures, and director of the gaso 
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line and oil inspection division of the 
state department of agriculture 

Questions Raised Mr. Cummins 
raised several questions as the basis 
of his question and doubt about 
oil's future as a symbol of the fre« 
enterprise system Among thes 
questions were the following 

1. Did President Truman's letter of 

sympathetic interest" in Iran's na 
tionalization of its oil mean that Mr 
Truman “condones the seizure of the 
Anglo-Iranian Oil Co. and nationali 
zation?” 

2. Is Interior Secretary Chapman's 
request for a $455,000,000 appropria 
tion for synthetic fuels plants a bu 
reaucrats “sneak to grab oil? It 
is, according to the NATIONAL Pt 
TROLEUM NEWS,” (see Auy. 15 NPN 
p. 35) said Mr. Cummins 

3. Does the National Oi] Jobbers 
Council's jobber cost survey signify 
that jobbers “fear for their very sur 
vival because of diminishing and limi 
ted fixed profits? 

4. Is integration a threat to oil 
marketers? 

5. Is the 27.5°% depletion allowanc« 
for production excessive ? 

6. Could it be possible that the 
many legislative proposals in Cong 
ress in recent years adversely affect 
ing the industry wete “originated by 
discontented segments of the industry 
or bureaucrats making a grab for 
oil?” 

Mr. Cummins recounted that job 
bers and commission agents have sug 
gested the following ways to “elin 
inate the inequity of margins 

A. A given percentage below the 
posted dealer tank wagon price or 
selling price of the reference seller 

B. A formula worked out as far 
mers have on parity prices for a 
given year which guarantees a fair 
margin of profit 

C. A formula worked out similar 
to the one union labor worked out 
with the automobile industry based 
on the cost of living 

D. Submit a fair margin basis and 
make it a part of the national cod 
of ethics and fair trade practice en- 
forceable by the federal trade con 
mission 

E. Have a formula enacted by the 
state legislature to prevent the con- 
fiscating of property caused by the 
diminishing return 
pliers 

Of the five methods, Mr. Cummins 
indicated he saw merit in the second 
Others, he would be bad 


policy of sup 


suggested 


for the industry, and one or two 
even tantamount to communism 
Similarly, Mr. Cummins displayed 
a tinge of conviction on the question 
of writing into law, through 8S. 179 in 
Congress, the decision of the U. 8 
Supreme Court in the “Detroit case’ 
that “good faith” price discrimination 
meet the equally low prices of a 
ympetitor is not a violation of th 
antitrust law 
The Supreme court he said 
made a decision, and should we not 
leave well enough alone, or 
we? 
Otherwise, however, Mr. Cummins 
confined himself to raising the vari 


should 


ous questions relating to petroleum's 
future, “as I do not have the answer.’ 

Warren C. Platt, editor and pub- 
lisher of NATIONAL PETROLEUM NEWS 
noted that the API has made strides 
of late in providing aids to better 
management for marketers, particu- 
larly jobbers, and observed that the 
Oil Industry Information Committee 
also is serving the Independent bet 
ter. He urged the jobbers to take full 
advantage of the new opportunities 
in those two respects 


Deep Rock Names Jobber 
For Milwaukee Marketing 


TULSA—Deep Rock Oil Corp. has 
sold its marketing properties and 
equipment in the Milwaukee area to 
Walter J. Schroeder, a company em- 
ploye for 27 years. The move was 
part of Deep Rock's plan to with- 
draw from all direct marketing in 
favor of Independent jobbers 

Mr Schroeder will operate as 
Schroeder Oil Co., and will be the 
exclusive distributor of Deep Rock 
products in the Milwaukee area. He 
has been manager of Deep Rock's 
Wisconsin sales area for the last 14 
years, and etarted with the 
in 1924 as 


company 
a salesman for Wisconsin 


Fuel Oil Business Sold 


CHICAGO — Consumers Corp. of 
Chicago has disposed of its fuel oil 
business to Petroleum Heat & Power 
Co., which will take over all per- 
sonnel in Consumers’ fuel oil depart- 
ment, part of its storage at lake river 
terminal and 24 trucks 

Truman Gish, manager of Consum- 
ers fuel oil department, will become 
assistant manager of Petroleum Heat 
The transaction will make Petroleum 
Heat one of largest fuel oil distrib- 
utors in Chicago 

Sale of its fuel oil department 
leaves Consumers solely in building 
materials business, it previously hav- 
ng disposed of its coal interests 
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Diesel Fuel Tox Collection sed by highway vehicles, but adding 
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IT'S FAST 

just a quarter-turn of the 
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terior CLEAN with a jet-like solvent 


spray. Seandard $5 gallon drum is cleaned 


SAVES 


is returned to supply tank for reuse. Even 
large dirt particles are quickly removed 


by the “liquid-suspension” action! 
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IT’S SELF - CONTAINED —« com. 
‘T'S ECONOMICAL used liquid is plete unit, easily portable, requires no 


pumped up through inner nozzle as spray piping or air lines, just an electrical con- 
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For bulk plants and terminals of the Petroleum and Chemical Industries 
a better, time-saving, money-saving way to clean drums! 
GILBERT & BARKER MANUFACTURING CO. 
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GENS FSR Ces SCRA West Springfield, Mass., Toronto, Con. 
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ears fron 7 to 10% f 
tured price 


manuf ac 
3. Endorsed proviso of House meas 
ure to up excise levy on trucks 
busses, and auto parts from 5 to 8% 

The committee also has rejected a 
House proposal to in pose a 20% 
withholding tax on oil and gas royal 
‘ 


ties 


Profit of 30 Oil Companies 
Up 41.5%, Chase Reports 


NEW YORK 
form of 41.5 


resulting from 12.8* 


Prosperity in the 
increase in net profits 
increase in de 
nand was the lot of 30 big oil com 
panies for first six months of 1951 
ver the same period in 1950, accord 
ing to the Petroleum Department of 
Chase National Bank 

Cash dividends of $349 million on 
common stock of the 30 companies 
was also up 27.8 from the same 
period a year ago, the bank reports 
The dividends account for some 35* 
f profits, the balance going into ex 
pansion Zased on estimates, the 
bank anticipates total investment in 
new facilities in 1951 will excee 
$1,894 million spent by the 30 co 
panies in 1950 

Products prices were up 12.4 for 
the period in 1951, over the same 
while prices 
remained firn The following tables 
ummarize the Chase study 


months of 1950 crude 
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( hang 
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Per 
Millien Dollars cent 


Operating Data 
( hange 
1951 
Six Months from 
195! 1950 aso 
thousands of b d 
6.06 ‘ 





Photo Credits 




















EDITORIALLY SPEAKING 





Pitfalls Loom in ‘Price 


This business of labor unions organizing the gasoline 
dealer has grave possibility for more trouble than perhaps 
many marketers in the industry realize. In fact the prob 
abilities of trouble are so great that oil marketing as- 
sociations should work to prevent any such union activity 
and should warn their members of the legal liability 


What these union efforts aim to do——and all they aim 
to do—.is to get cut prices back up and to prevent con 
petition between dealers as to future prices. This most 
definitely and obviously is a downright violation of the 
federal antitrust laws, as well as a violation of the laws 
of all states. The penalties are heavy fines and also pen- 
itentiary sentences 

It is often assumed by small business men and labor 
union officials that, even if they violate a law against 
price fixing, they are so small that no public official will 
bother even studying the circumstances, let alone bring 
ing an antitrust case against them. That is what the 
dealers of Milwaukee thought several years ago and they 
were much surprised and disillusioned when their asso- 
ciation officers were brought into court and punished 
They tried to argue, in effect, that the law violation was 
just a “little one” but to the court a crime was a crime 
whether a little one or not 


At Camden, N. J., the other week a union, allied with 
the teamsters, picketed some Sun Oi] stations to try and 
get them to quit cutting the price. Sun at once ran full 
page newspaper ads disfavoring the picketing. They wer 
reproduced on page 16 of NPN for Aug. 22 

The picketing put the Sun and every major company 
marketing in that area in a highly unpleasant position 
because, if the picketing had caused these stations to raise 
their prices, the question would most likely be asked 
by the Department of Justice at Washington——and by the 
attorney general of New Jersey and probably by the local 
prosecuting attorney—did Sun do anything to end the 
picketing and if so what? And if the other majors had 
lowered their prices and then gone back up when the 
picketing ended, were they and their dealers also a part 
of a price raising conspiracy by the ending of which 
they gained more profit dollars? 


This may seem far fetched but let a prosecuting of- 
ficial in an elective office—or in an elective administra- 
tion like the head of the Department of Justice at Wash- 
ington—.see a chance to get his name in the paper and 
collect a few votes by being a little Jack the Giant Killer 
and see what he won't tell the court and jury. In fact 
go back and read the petitions of the Department of 
Justice of these New Deal years and study its presenta- 
tion of alleged cases to the courts, and you will have some 
idea of what such officials will do to get headlines and 
votes 

No longer do these prosecuting officials follow the old 
time rules of actually proving a conspiracy by producing 
evidence of just when and where the meeting that cre- 
ated the conspiracy was held and who was there and 
exactly what took place. The procedure since the re 


SEPTEMBER 


' Picketing of Stations 


formers took over government.—and so many courts 
is to argue that prices that increased could only have 
lone so by a conspiracy, hence a conspiracy must have 
existed and hence every one who benefited is guilty. That 
is the way many @ case is presented to the courts these 
days and the judges stand for it. While the Department 
of Justice has had its ears knocked down on mass trials, 
it is not yet to be trusted. If it thinks it can get away 
with a mass trial where a lot of men are herded in a court 
room and they are tried as a group, even without a single 
overt act being proved against a single man—in fact even 
without the department offering a single bit of evidence 
against a single man—_DJ will try it 

Hence the possibilities of real trouble—especially for 
the major oil companies that make such fine political 
targets..is great when the prosecution can point to the 
fact that a service station “strike” had been “settled 
and prices went back up 4nd the union claimed a great 
victory. It could be rather hard to defend, regardless of 
the facts, if the major supplying company had a contract 
with the unionnot only for its service station employes 
or its dealers but for its truck drivers, as in this Camden 
case. Then the line of influence might easily be argued 
back through the American Federation of Labor and 
the CIO as to other unions employed by the oil com- 
pany elsewhere in the U.S 

The situation is such that an oil company, big or little, 
ean afford to take a chance in having anything whatso- 
ever to do with a “strike” or with picketing that even 
most remotely has to do with prices charged. The unions 
may get ugly but the only thing to do is to fight it out 
and do so by telling your story in paid advertising space 
to your customers and to the public and keep on telling 
it until the “strike” is called off 


Majors Open Door for Public Criticism 
By Not Explaining Profits When Published 


An important job for the public relations departments 
of the major oil companies is to get out an explanation 
and defense of the seemingly large net earnings these 
companies now have. The explanation is not only great- 
ly needed on behalf of public enlightenment but also on 
behalf of their competitors within the industry 

Statement after statement has come out with the earn- 
ings of the first half of 1951 and, so far as NPN has 
seen, without a word of explanation even though increases 
run to a third and a half and even three times again 
the earnings of the first six months of 1950. That last 
figure was of the Union Oil Co. of California but they do 
such a good job of public relations that probably they 
have issued an explanatory statement and we either 
missed it or it is on the way 

However, we would earnestly recommend that the com- 
panies should give the explanation when they make the 
earnings publi The explanation should be in consider- 
able detail, with the facts as to what was done with 
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have suffered if they are not fundamental needs 
past years-and what neasures set up where competi 1 has d 
future in expansion Either of the two carried t ne extreme 
Should our country becon 
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Marketers Can Promote Own Business 
With Oil Progress Week Material 


By Raymond E. Bjorkback, Eastern Editor 


One of the brighter signs of the 
ndustry’s times is to be found in the 
high proportion of materials in the 
Oil Progress Week preparedness 
basket designed for promoting a 
man’s own business 

Never before has the Oil Indus 
try Information Committee gone so 
far in this so-right direction, or don« 
so well 

It's done it with a greater num 
ber and variety of suggested news- 
paper ads, all calling for the local 
touch for the first time; with new 
radio commercials merchandising lo 
cal service and courtesy; with an ex 
tension of the fact-sheet idea provid 
ing state statistics for use in local 
news stories, speeches, radio programs 
and advertising; with new exhibit and 
lisplay material, a new billboard 
poster, a new envelope stuffer, and 
ther aids 

The newspaper ads have been pre 
pared with many types of operation 
and several] situations, in mind. Ther« 
are ads tailor-made for the jobber 
and for his dealers, for the fuel oil 
operator, the LP-gas dealer, the in 
dependent producer or refiner, and 
the small pipe liner--even ads by 
which businesses in other lines can 
salute the local oil business 

Proof books of the suggested ads 
are to be found in practically every 
newspaper office in the country, large 
or small 

All a man need do is look the kit 
over, choose what suits him. and or 
der it run with the signature of his 
business. If he wants to advertise 
with a group, or use pictures of his 
ywn in layouts 
for that, tox 
The curre 


the 


suitable 


ot 
through tt 
Oil 
the local 
an integral part 
ally important 
adding to local busir 
acceptance in its comm 

The other side of that coin gets 
the industry as a whole better 
thought of by the man who uses its 
products because a fairish amount of 
out-of-this-world stuff comes home to 
him when he gets it in terms of the 
local oil man or business 

The man becomes a better custo- 
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mer, also a better defender of your 
right to do business in the American 
way, since he’s able to see it’s better 
for him 

This is one time everybody wins 
everybody except those who play it 
pinko to deep-dyed red, and they're 
better off losing did they only know 
it 

. 

For cashing in by radio, OILIC's 
broadcast commercials add up to 24 
Some are complete spot announce- 
ments, Some are lead-ins for the mar- 
Lete rs own commercial copy. They re 
quire 20 seconds to one minute of air 
time 

A folder, captioned “Speaking Up 
s Good Bu$ine$$", tells dealers how 
to get into the Oil Progress Week act 
and cash in themselves 

If you fancy your business's in 
print on an arresting outdoor bill 
board—-as a record number of job 
bers and distributors did last year 
there's the new OTIC poster with the 
pointing, smiling uniformed dealer 

There's room for your imprint, too 
on a colorful souvenir booklet en 
titled “Oil Serves You.” 

Good individual promotional possi- 
bilities are provided by a three-piece 
window display patterned after the 
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billboard poster, and a new full-color 
window exhibit 

The latter can be used as is, em 
phasizing the uses of petroleum in 
agriculture in the home industry 
and transportation and national de- 
fense. It can be expanded to illus 
trate other uses of petroleum, or used 
with your own products to show your 
services to the community 

Should you want to take opportun 
ities to put yourself, as well as your 
name, in front of community groups 
in a speaking role, you've 13 basi 
speeches for raw material to help 
you, instead of four or five standard 
talks, as last year. You can work in 
key facts and figures about the in- 
dustry to suit your particular needs 
and tastes from a new fact sheet 
and a state-by-state statistica) break 
down 

That's the bulk of the ready-madk 
aids to local promotion. But your lo 
cal IC cominitteeman can help you to 
still more 

Or you may communicate directly 
with OTIC headquarters at 50 West 
50th St.. New York 20, N. Y. An ex 
ample of the additional help that of 
fice can give would be tips on plar 
ning celebration of an 
of your company, a device which in 
numbers of jobbers are us 
ing to good individual advantag« 

OC has done itself right proud 
this year in giving a man something 
directly useful to him in advancing 
his business 


anniversary 


creasing 


But it will do you little good unless 
you use it-——-hit the final lick that'll 
ring the cash register bell 





Dealers Demand Meeting with Suppliers 
In Effort to Relieve ‘Bad Practices’ 


By Leonard Castle, Midwest Editor 


Service station operators, like the 


nation’s jobbers, are unhappy these 
days with some major company prac 
tices and are demanding that a com- 
mittee representing supplying c« 
ies be appointed to m with a like 
ymmittee of dealers in an effort to 
reach an equitable 
problems 

In fact, the dealers represented by 
the National Congress of Petroleum 
Retailers are threatening to boycott 
Oil Progress Week this year unless 
they receive some indication that the 
supplying companies are willing to 
arrange such a conference 


mpan- 


solution to the 


These are some of the subie 
lealers would like to discuss 

1. Leases 

2. Methods 
ing 


if fair and legal mark 


Code of ethics 

1. Yardstick to prevent fa 
the service station business as much 
as possible 

5. Increase efficiency and get com 
petition on that basis instead of who 
has the most to last the longest 

6. Methods of protecting the lessor 
against inefficient, lazy, houskeeping 

Cash B. Hawley, general manager 
of the Retail Gasoline Dealers Assn 
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Multi-Pump Station Competition Forces 
Most Self-Serves to Give Some Service 


By Frank Breese, Pacific Coast Editor 


lealers 


ict There 


lependent 


tnere ar 


eave 
erence Sel 


nal 


ngs. That 


iginal self - 
the customer v | 
the gas looked inder the hoo 
hecked air and water and cleane 
windows. The yperator sup 
facilitic 
Under ! 
nal. Attend He fav 
women ill serve men three pumps 
requested and fl 
Attendants check oil. The 
r still che air and water 


He has remodeled his stations 
torn it extra islands. Where 
six or seven islands, there 
Here where flexibility con now four 
n ation traffic is slow, a Here again competition was the de 
tomer can get as much service termining factor. In the early days 
aska for. If it a rush hour, servi all the islands were frequently busy 
sat a nimu! and the custome 3usiness is so divided now that the 
jon't expect six-and seven-island stations have a 
As Mr. U rs superfluity of two or three islands 
have adopted the serve mode of Mr. Urich believes. It takes an extra 
n by buil their own m attendent if there are six islands ir 
The have off il tead f ul And manpower 
so that mm pelled tor today 
nake a yncession v Yr asserted that a f 
island station an pump 70.000 
But Mr. Urich won't 2 al ; 80.000 gals. a mth and be ¢ 
ill service. He told NPN tha . half the time. He links that 
ip gallonage should range 
that they und 60,000 and 100,000. The 20 
selves with it It's 1 in his chain handle some 1,800,000 
cessary to have oil, water and air 2,000,000 gals nonthly a volume 
hecked every time a motorist buys total they have clung to from the be 
gasoline,” he said. “Once every three ginning. The difference is that in the 
four or five times —-depending on the beginning he ad wer stations d 


enough ! ! gall 
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CHART 1 (left) shows average sales volume by stations and 


city-size for 1939 and 1948. CHART 2 (above) gives pert 
centage breakdown of station sales by products 


Average Station Sales Triple in Decade 


1948 Census Report Shows 70% of Typical Outlet’s Dollar Volume 
Comes from Gasoline Sales; TBA Accounts for 9%, Lubricants 7% 


By HOLGER RIDDER 
NPN Staff Writer 


Average annual total sales among 
service stations in 1948 more than 
tripled similar sales reported during 
1939, according to data recently re- 
leased from the 1948 Census of Busi- 
ness——Retail Trade. Over-all, the fig- 
ures indicate that so-called ‘“chain- 
operated” stations or those operated 
by one company declined in number 
during the 1939-48 period but their 
volume of business was increased per 
outlet anywhere from two to three 
times 1939 sales 

A study of three recent Census bul- 
letins ( No. 2-R-21, No. 2-R-3 and 
No. 2-R-5) indicates these pertinent 
points 


1-—-In 1948, average sales for 
all stations was $34,439 per year 
($11,670 in 1939); so called small 
single stations (owner operates 
only one station) averaged $32.,- 
272 per year; so-called multiunit 
Stations (owner operates two or 
more stations) averaged $81,222 


2-—In 1948 there were 316 com- 
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panies listed as owning and/or 
operating four or more stations, 
for a total of 5,501 outlets; in 
1939 there were 774 of these com- 
panies operating 10,397 outlets 


3—In 1948 stations operated by 
companies owning four or more 
outlets averaged $87,144 in sales 
per year; in 1939 that average 
was $28,278 


4-Gasoline sales account for 
an average of about 70% of a 
service station's annual sales 


* 


5-About 7°; of station's aver- 
age sales dollar volume comes 
from sale of lubricants 


6—-On the same basis, about 
9% of station dollar volume 
comes from TBA sales 


7—-Service stations account for 
93% of dollar volume coming 
from gasoline sales made by au- 
tomotive group outlets (service 
stations, car dealers and TBA 
dealers) 


8—Multiunit stations sold $1 
worth of lubricants for every 


$10.81 of gasoline; small single 
outlets averaged $1 in lubricants 
for every $8.60 in gasoline 


9 For TBA the average ratio 
to gasoline was: multiunits $1 T 
BA to every $5.19 gasoline; small 
single outlets, $1 to every $4.93 


Throughout this story the term 
multiunit is used in conformance with 
the Census Bureau's definition One 
of two or more stores operated by the 
same firm.” The term should not be 
construed to mean multi-pump sta- 
tions, though these may be included 
in the category 


Sales Breakdown by Type Outlet 
Census Bureau reports 188,253 ser- 
vice station outlets which can be 
classed as such. However, under the 
heading of TBA dealers, it lists 4,332 
outlets which handle gasoline and 5,- 
571 which sell lubricants. It is quite 
likely that under a definition other 
than that applied by the Census Bu- 
reau, some of these outlets would be 
considered in the service station cat- 
egory. The reason they are not in 
this Census report is that the ma- 


37 





Total U.S 


New 
tngiond 
Middle 
Arhewtic 
test North 
Contre! 
West Merth 
Contra! 


Seuth 
Atlenty 
fest South 
Central 


West South 
Contre! 


Percent of Lubricant Dollar Sales to Gasoline Doller Soles 


LT RNA RMR 
Le Ceres Rain =e 360) 


iis eeeeieniieeemmeaenniiabetal 
EXIST 


CAN eee 























Percent of TBA Dollar Sales to Gasoline Dollar Sales 







































































jor portion of their business is in 
TBA rather than petroleum products 


Table 1 shows that the 188,253 
service stations in the country did a 
total of $6,483,301,000 worth of busi 
ness, or an averag of $34,439 per 


station per year. 8S ) classified 


$2,272 in 


y I any 

101 rw ‘ ation the ar 
nual average sales totaling $92,979 
Included in this category would be 
ompany-owned and operated stations 
of such companies as Richfield of 
California Standard of California 
Esso Standard, et« 


Some 2,891 stations are included 
in the category of being operated by 
companies owning two to three sta 
tions, and their sales averaged $71 
495 per station per year 


Table 3 indicates that the number 
of companies owning and operating 
four or more stores was less than 
half the number reported in that 
category in 1939 774 in 1939 as 
against only 316 in 1948 Likewise 
the number of stations operated by 
this type company ere about cut 
in half. However, it is significant that 
while the number of companies op 
ating fou vr more stations 

number of stations 
erate have beer 


volume 


egory went fr 
in 1939 to $87,144 in 1948 
re than 200 Spe 
n as to the significance of these 
figures can produce many results. For 


example 


It might be assumed that since the 
number of stations operated by the 
four-or-more type companies was 
cut by 4,896 ‘a drop of about 42%) 
some of them may be owned current- 
ly by dealers. This is a possibility if 
one is to accept other Census Bureau 
figures, because while the number of 
service stations throughout the coun 
try was reduced by 53,605, it cannot 
be assumed that all of the almost 5 
000 stations cut from the four-or 
more multiunit category are includ 
ed. But it should be borne in mind 
at this point, and when considering 
the entire Census report, that many 
oil companies have questioned the 


CHARTS 4, 4 AND 5 (reading from 
top to bottom) give a percentage break 
down of lube, TBA and “service” sales 
volume for two categories of stations 


Details will be found starting on p.42 
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Table 1—Single and Multiunit Service Station Table 2—Service Station Breakdown by City Size 


Number of Sales Entire Average Sales Number ef Vens’s Salve “i = 
Type ef Store stores Year (8000) Per Lat ( tasatSication we ' 
single and ote on $6.48 $ . AM Outiets 
, 4 y so8 ; | 4s : $34,43 
P 11.6% 


600.000 of morr 


240,000 199 S08 


whict 
perates kind 
{ business 

‘ ne- estore perated by «a Ore 
multistore frn 
single unit is a ret t pera form whict perates tw 
fr more retail stores ther reta ‘ 


which operates 


re in the same genera 
kind ft ners as tl neerned 

"A store is classed as uu i ft is one of two or more stores 
nm the same genere usiness operated by the same Oirm 
The ‘“‘number of unit a multiunit st 


the number of stores in t Me genera 


we is determined by 
kind of business operated 
by the same frm 


188,253 service station figure for 1948 Table 3—Retail Operations of Firms with Four or More Service Stations 
saying it was too low 

All in all, however, it seems safe pi a eaten tar Vans — A ag + — 
to view the Census figures as a fair er Neeres $000) Per Year Per Year 
yardstick of trends, and it is this io4n 
viewpoint with which this study 
leals 


" $4Te 


1938 
774 


$2 
Breakdown by City Size In all in 
stances the number of stations in 
all cities, regardless of size have : . 
decreased, according to the Census Table 4—Gasoline Service Stations 
Bureau data. However, the smallest 
cut was in cities of 500,000 popula aad —— ae 
tion or more-—the drop being only Ne. Outlets weodnst tote ¥ eadling  Preéoct 
158. The largest cut was in the “less Handling This Amount Sold Sales to This Prod sales to 
than 2,500 population” category Merchandise | $000) Total Sales wet ($000) Total Sales 
10,800 This ndoubtedly includes ; 
any rural and roadside stations 
and can assumed that trade 
which may have come t these out 
lets back in 1939 is now handled by 
larger and more profitable stations 
along the highway or in some in- 
stances by shopping center stations ng, et 
or multi-pump outlets in some sub- Saar cae 


Stores not analyzing 
urban areas which fringe the rural dise line sales 
area 


_ *Percent of product sales 
The average sales volume by sta- handle merchandise listed 


tions in all city-size categories showed **Percent computed strictly ‘ volume 

substantial gains in 1948 over 1939 merchandise (column 4), ex olume of ail 

(see Chart 1, Table 2). In no in- 

stance was the volume increased by 

less than 100°, and in some cases it 

rose more than 200% during that Table 5—Breakdown of Volume Table 6—Gasoline-Lube Sales 


period Per Station by Product* Breakdown by Type of Operator* 


Breakdown by Products Tables 4 Average Dotiar Selling (asotine Number of Volume 
® : ¢ Votume Per Station & Lubricants stores — Soe0, 
> show . 

and 5 and Chart 2 show the break — Per Year Pe 9 ag ag — ae 
down of sales by product for all sta- t nles 5.879 Used car dealers , 12.450 

tions in the country. In considering ‘ 1 CR Saneees 

} , gas 

these figures one significant point r ised 2 Handling |! 


é abricant 
comes to light. For example, while ceo mary de eee pie ~Sheneninede aie 
fuel oil sales by service stations con- 030 Handling lubr 
stituted only 2% of the sales dollar 

column 3 in Table 4), among those 


stations which handled fuel oil it a 





counted for 7.1% of the sales dollar stations in U. S. accounted for only 
(column 5, Table 4). Similarly, sale 05% of the sales dollar, but in the 
of household appliances by service 7,254 stations which handle such 
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This <eutier= “Million Miler” 
TOE ries 


Here’s the Butler Transport owned by 268 miles. The unit has rolled up addi- 
Allen’s Service Station in Raleigh, N. C. tional mileage in delivery service around 
It has been in continuous operation since Raleigh. In all this time the transport has 
1934, making 25 round trips a month been repaired only once—total mainte- 
from Raleigh to Wilmington, a distance of nance costs have amounted to lessthan $40. 





 \ the owner again invests in 








Mr. Allen's new Butler 
Transport is o 3-comport 
ment tondem ansle trons 
port with a capacity ‘ 


5750 gallons 


For prompt reply, address office neores? you 


BUTLER MANUFACTURING COMPAN 
Get all the facts— 7454 € ih St K : ty 398 


954 6th Ave E.. Minneos 4™ 
' PNA R 


tear out and mail 


Name 
Firm 


coupon right now. 
P g Address 





was built better to last longer 


Here’s Proof of Butler Quality —17 Years 
of Continuous Operation...Over a Million 
Miles ... with a Minimum of Maintenance 


Here's further proof that Butler Safety Transports are built 
better to last longer. A Butler unit bought in 1934 by Allen’s 
Service Station, Raleigh, N. C. has traveled over a million 
miles . . . stood up under 17 grueling years of continuous opera- 
tion ... with a minimum of maintenance. 


Allen’s transport is just one of many Butler “‘Million Miler” 
units. Many of these transports are still going strong . . . still 
paying off for satisfied owners every day. 


Remember this record before you buy. Today, when longer 
life is so important, Butler Safety Transports are your best 
long-term investment. 











“Why I bought Butler again” 


Mr. Allen writes, “We are buying another Butler trailer on account 
of the wonderful success we have had with our present Butler trailer. 
We have been operating this trailer since 1934 and it is still in wonder- 
ful condition, running every day. I believe that I am safe in saying 
we have not spent more than 30 or 40 dollars for repair bills on it.”’ 


You, like Mr. Allen, can enjoy the quality features, the 
longer-life benefits of Butler Transports. The same Butler 
skill and experience that went into the building of his units 

Me. D. Henry Allen, owner of are available to you whether you need a relatively simple 
Allen's Service Station, Raleigh < 

a caudesh tee aie latin transport or a complex unit with custom-built features. Get 
in 1919 with the first drive-in all the facts today. Write for complete details and information. 
service stotion east of Winston 

Sclem, NC. He is now dis 

tributor for the products of o 


major oi! compony in Woke BUTLER MANUFACTURING COMPANY 


For prompt reply, 
County, WC 1454 E. 13th St, Kansas City 36, Mo 


954 6th Ave, $.E.. Minneapolis 14, Minn 
Dept. PN49_ Richmond, Colif 


address office nearest you 


KANSA 


BUTLER MANUFACTURING COMPANY 


Birmingha Ala wv] ea v 
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so-called multiunit outlets 


Table 7—Average Dollar Volume Per Service Station 
! each district is the 


Per Year by Product-Service* ; 
volume at the large or 
higher than that 


(casotine babes Tires Batteries, Household ***services ' . 
outlets 


Aires e 
Accresertes Appi alt 

talted States allied smmaii single 
should be kept in mind wher 
following discussions 


Lubricant-to-Gasoline Sales Katio 
mputed n liar dé 


gasoline a 
loliar i it be me evident that 
the single unit station shows up bet 
pe cige eh sage ter than the multiunit (Tables 7 and 
8 and Chart 3 
mouth Atiaatic For example, average for all multi 

unit and large store outlets shows 

' , ; that for every $1 worth of lubricants 

Past South (om sold there was $10.81 worth of gaso 
. line sold. For the single unit stations 

that ratio was $1 to $8.61-—indicating 

that the smaller station had a bet 


Wiest South ( eatral 
‘ ter motor oil to gasoline sales rat 


than 


oO 
its ompeting large stations 
Converted to percentages lube 


Mountain 
sales in multiunits and iarge sta 


amounted to 


93 
as against 11.6 for single 
inits These figures are 


for 


ountry 


New Pagtand 
Middle Atlantte 
erent ie At hmatie 


Past North Central 
Past South ¢ entral 
Veet Nerth ( entral 
Gasoline Sales Katio 


south (entral 
na ar Sale 





; 8—Percentage of Product and Service Dollar 


* Sales to Gasoline Dollar Sales 


(easoline-Lube Sales—All Automo 
tive Outlets Under Census Bureau's Aree of Labe $ to + of TBA $ to % of Service § to 
tive Grout listing, the t (easoline § Sale (rasoline § Sale Gasotine § Sale 
164.110.000 in gasoline and a v.s 
sales Was reported in 1948 ie 


| New England 
uM t 


This excludes sales by air 

lealers since their - 

use would be Middle Atianti 
mparison of fig M 

service stations ac 


. Past-Nerth ( entral 
f the gasoline sales Multiur 

outlets. A break 
oline and lubricant 


Weet-North (Central 
M t 

r all types of these gie 

available from the south Atlantic 


I ‘ car lealers 
both product un 
h products ul Past Seuth (entral 


f “gasoline \ 
‘ West South ( entral 
Service Station Product Sales . 


Breakdown Tables 7 and 8 and ” 
Mountain 
and 5 give a breakdown ‘ 


Charts 3, 4 ! 
f product-service sales volume by 


areas for two categories of stations 


the small single unit and the large and 
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de the dd ten < oe of mie Whether the ould t old to pri 
is, the dollar sal \ m f multi 10 Super Tankers Proposed Vheth hey would be s 


mit and large station consistent vate operators or whether govern 
y higher nationwide ustrict By Maritime Administration ment would put them into service 


the average pe year for under a general agency operating 
t WASHINGTON sudget B 


agair eau plan has not yet been determined 


has under consideration a proposal 
by Maritime Administration (MA) 
amt Cannan fer cheat G80 mie Sunray Buys 100 Tank Cars 
verage f multiun f to build 10 super T5 tankers TULSA—Sunray Oil Corp. reports 
about $1 v { old 3ureau, which co inate money the purchase last week f 100 
against $1 in TBA to § in ge expected to approve nker uildu as refinery for 
ne for the single unit program ud send i ‘ongress ervice from 


r every $5.19 wort! f gasolir requests of governme agenck : “iucts tank cars from a West Tex 


general transportatior 
Sunray’s Duncan, Okla 


soon refinery. Company purchased 200 new 


Ships would be i PG cars earlier this year 
nationwide average shows that at 


the multiunit the percentage for TBA 
is 19.2 while at the single unit it is 
20.2% Tables 7 and 8 and Chart 
4). These figures compare fairly 
well with percentages computed on 


Percentagewise this means that the 


the basis of some oil company fig- 

Uses Another complex im 
Note however, that whereas sin- 

gle unit stations had a higher lube 

ratio than multiunits in all districts 

n TBA the multiunits excell the cating facilities 

single unit stations in three districts . 

New England, East -South Central 

and West - South Central 


stallation completed 
by Birtank and its un 
excelled steel fabri 


Highest percentages in the district 
breakdown for multiunits is in the 
West-South Central with 28.2% 
while the lowest is in the East- 
North Central with 16.3% For 
single unit stations the high is 26.2 
n East-South Central and the low 

in East-North Central 


this it n | oncluded 
TBA to gasoline sales ra 


efe,e 
Ract-North Central ds h the facilit 
Fast-North Central die We have the tacilities! 
] s units 
n the 
, : If you have a refinery project requiring heavy plate 
Services to Gasoline Sales Ratio 
It should be winted out that the 
term services } ] car washing 
greasing, etc. Since greasing is in we are equipped to do the whole job, from plan to 
cluded in this category it seems 
safe to assume that the lubricants 
sale figures discussed earlier prob- field erection facilities are ready to serve you quickly 
ably are mostly motor oil 


work, tanks, pressure vessels ond structural fabricating, 





production. Five steel fabricating plants and complete 


and economically 
Tables 7 and 8 and Chart 5 show 

that here again the sales ratio of the 

single unit station exceeds that of 


the multiunit. For example, the na- Consult our engineers. 


tionwide average for multiunits Let your problems be- 
shows that for every $1 collected come their problems. 
for services, $10.65 was taken in on Phone, write or wire for 


gasoline. This compares with $1 for information. 
service for every $7.83 for gasoline 


at the single unit station 
Percentagewise for U. S. the 
nultiunits come up with 94% while 
single unit stations reported 12.8% 
In only one district. New England 
did multiunits come up with a 
percentage which approached that 
for single unit stations 11.4° as 
against 11.7% for single units. The 
lowest percentage was 6.6 for mul- 
tiunits in the West-North Central SPECIALISTS IN THE FABRICATION OF BULK AND FIELD 
area STORAGE TANKS—HEAVY PLATE WORK OF EVERY DESCRIPTION 


ANK MPAN 


INGALLS IRON WORKS COMPANY 


ewe . . 
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Urich's Self-Serve Stations Convert 
To Semi-Service to Meet Competition 


Frank } ill rvice By adopting ir t ce 
irself tyr of ‘ najors have als rv stated r i. "The 
advantages such imval nventional units are 
ity said Mr way it, and several thousand 
competitior ably will be torn out in the next 
arper, #0 V weed t ri\ to five years predicted Mr. Urich 
degree of ry The majors As more multi-pumps come in, the 
¥ il moved half v ul we ve larger and bett onventionals grad 
rtain conditions. will ed half way. § Vv a! “~~ sally will slip into the marginal cate 
ars. Air and water only by degree 0 . ew —e gory he told NPN 
tomer. Or differential 
imp gas Most of the men sti 
attendants own ‘gas, and many w , 
tomer so commented Mr. Urich Texas-California Truck Hauls 
I Of his 20 stations, 17 have been 
peediviee pure self-serve and the other three Start with ‘Gas’, Casinghead 
There i ilitvy in the service regular service because they are lo 
If the customer ia in a hurry, at cated in areas that ban serve-your 
tendants won't check his oil. If the self. All but two of the Urich stations 
attendants have time, they will clean are lessee-operated. All are in the 
windshields Extent of service will Los Angeles Basin except for one 
be determined by the traffic. During in El Centro, one in Costa Mesa and 
peak periods, service is trimmed, but two in Pomona. Three more are 
juring the day it is regulated by at scheduled for the L. A. Basin Most of the gasoline would be ds 
tendants’ time, Mr. Urich said Most Give Service—"Because of th: livered in Arizona and New Mexico 
Multi-Pumps Bring Change—Mr competitive market, the revolutionary Casinghead would be carried from 
Urich attributed the policy change element of NO service is gone,” stated Texas to Los Angeles Basin 
to a trend among West Coast majors Mr. Urich. “By the same token, the 
to undertake multi-pump operations majors’ all-service practiced for 20 


is 


LOS ANGELES National Tank 
Lines of Whittier, Calif. (Los Angeles 
Basin) was scheduled to inaugurate 
this week a run to El Paso, Tex 
hauling gasoline one way and return- 
ing with casinghead 


National Tank Lines is operated 
by George (Frank) Urich, California 
self-serve pioneer. He organized the 
company after the war, now has a 
fleet of nine truck and trailer rigs 


WHY GAMBLE WITH YOUR CONSUMER ACCOUNTS De Soo ScGue a yrupan-watan 


truck and started a delivery service 
two months ago 


Interstate Pipe Line 
Consolidates Offices 


SHREVEPORT, La.—-General 
fices of Interstate Oil Pipe Line C: 
are being transferred from Tulsa 
Shreveport. Various staff and corpo 
rate functions heretofore duplicated 





in two livisional organizations w 
be mbined and consolidated 
Shreveport headquarters. Two 
organization is being 
for ope ration 

: pe line systen 
Good accounts can just “fade away” when msoli n, which v virt 
hand pumps fall down on the job. all mpleted Sept. 1, was con 
That's why your best bet is Bowser Hand emgues Was Benmate aoqures 
Rotaries. They're always ready to work... prepertics ef Standaré Us 
flow is smooth and even. . . suction lift is etal ta ear ead penne ca 
high . . . RPM per gallon is low. ‘tions company said. 
Available with or without totalizing meter. 
Ideal for drums or skid tanks. 


Write for folder aad prices Compact Commission OK'd 


WASHINGTON reside ru 
BOWSER, INC., 1301 CREIGHTON AVE. FORT WAYNE 2, IND. . h - _ 


ar 


Auisiana on Jan. 1, 1945, but 


as gned 5S te 2 whi 
@ or call our nearest regional office + Atlanta + Chicago + Cleveland exte : 
Dallas + Kansas City * Los Angeles + New York + San Francisco . 
Washington, 0.C 
yon 


LIQUID CONTROL SPECIALISTS SINCE 1885 
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Market Editor, NPN and 
News Bereaws: © (18) 1213 Wet 


Mosher. 2 
OTL RAM vewsand 
44 National Pres Buiiding N Ationa) 


© Washington (4 


Platts O1LGRAM [rice Service 
ira 8 


New York (2 COLsamebus 5-165 
S° Bee Veo Bure &.. HArrisse 
« Netiomal Bank Bidg . ATwoed 041% 


Wee Oh 
O72 « ( biome 5 


Chery 
. > Fr 


Houstam (2 


Prices Feel Effect of High Product Stocks 


A rapidly line retail war that af 
fected eight New 


stations T the 


spreading gas¢ 


price 


Jersey counties and upwards of 2,000 


principal oil mar 


August 


provid development in 
kets at the close f 
the 


were 


Except at the Gulf and on West Coast, inventories 


rally relatively high and prices 
Chi- 


ranging 


of most products gene 
the effects of 


cag Distri uotations were off in 


were feeling hard-to-move quantities 
amount 
from 0.125 to 0 

Were it 


produc ts 


per 

24,037,000 bbls. of refined 
the U. S. by Asiatik 
Refinery 
have sought 


that 


hased in 


not for the fact 
been 
Petroleum Co. as an 


track 


have pure 


offset to the Abadan shut 


down sources declared prices might 
sharply lower levels the 
What weeks 
in New Jersey for increased 
NPN, p. 33) quickly 
prices in eight counties 
were off normal n an 
cording to NPN sources 
The 


gasoline 


past month 


started two previously as a local fight 
> 


gasoline gallonage (Aug 
spread to the extent that pump 
surrounding Newark 


generally 
ounts ranging from 4 to 7c, a 
generally 

was 15.4 
14.4c and 
according to reports 


posted war 
ie state 


13.4c were 


price for regular-grad 
and federal taxes), al 
becoming increasingly preva- 
The low of the war, 124 
in Hackensack 

New latest price war 
Bergen, Middlesex, Morris 
The SOC-called “normal re 
gasoline in the state is 19.4: 


ex 
though 
lent 
was posted at one station 
involved in 
Hudson 
and Sussex 


Counties Jersey's 


include Essex 
Union, Passaic 


tail price for regular-grade 
(ex taxes) 

that the 
New Jersey indicated 
“pressure from unwieldy inventories 
that to make way for 
their accumulating stocks of heating oils 

the other 


scene of 


A number of trade sources declared 


with which cut 


speed 
prices 


the 
suppliers were 


spread in 
that is, 
anxious to 


top 
move 
On hand 
Conn 


retail gasoline prices at Hartford 
war since mid-May, “improved 
in the Hartford area 
made by Socony-Vacuum 
29. The company's new 
(regular) gasoline were: tank car 
15.1c, up 0.7% 


kerosine 


a price 


Advances in its prices to dealers 
from 0.6 to O.B&« 
In« effective 


Mobilgas 
tank wagon 


ranging were 


Oil Co Aug 
prices 


13.& 


for 
up 0.8 
Substantial purchases of and gas oil No. 2 
for export ome suppliers declared, were the only 
thing that kept s of light fuels from becoming un 


wieldy on the Atlantic Seaboard 


‘ 
ruel 


ocks 


Asiatic’s total purchases from the Anglo-Iranian shut- 
down at Abadan boosted 2,959,000 bbls. during the 
last week of August, to 38,759,000 bbls. Of this amount 
858,000 bbls. wer: in the U. 8. Asiatic said 

The bulk of the purchases were made in 
the Middle East bbis. of crude oil and 114,000 
bbls. of gas oil—although 270,000 bbls. of crude oil and 
gas oil also were picked up in the Caribbean. A break 
the latest U. S. purchases follows: motor gaso 


were 


secured 


recent 
1.709.000 


most 


down of 


line 100,000 bbis.: kerosine, 89.000 bbl« 


2 fuel 


and gas oil No 
470,000 bbis 
187,000 b d of U. 8 
export 
the 
company Was 
that it still 
if aviation gasoline 


said that about 


lined 


It was products 
Concern- 


Asiatk 


have been up for in September 


1951 
almost 


ing its requirements for balance of an 
his 
but 
quantities 
bunker “C 
the 


inventories of 


spokesman said covered” on 


motor gasoline was ready to “absorb 


appreciable 
and 


kerosine, gas 
fuel 

One result of lume 
to whitthk 

Gulf The 
clared they 


large-v export buying has been 
the West Coast and the 
refiners in the Southwest der 


sold up for several months in advance 


down 
majority of 
were 
In California 
ently 


reports indicated 


and 


some refiners appar- 
looking as far 


to supplement their own out 


are short on gasoline 
Mid-Continent 
put Some Mid-C 
offered five 


Anything 


were 
afield as the 


mtinent sou es reportedly have been 


year contracts by one West Coast major 
th at 
ing the month 
ment, according to refiners and tank car marketers 
fineries and river terminals in the northern Midwest 
well stocked with all thus cutting down de- 
mand for tank car shipments out of Oklahoma and North 
Texas, it was said 

Were it not for the strike at 


Ind., refinery, the 


Mid-Continent 
been a welcome develop 
Re 


might sales dur 


pep up 


past would have 


were oils 


Cities Service's East 
Chicago District, some mar- 
declared, would flooded” with refined 
As it was, offerings of No. 5 and 6 fuel oils 
found buyers generally out of the market because of full 
tanks, although several indicated need for the 
later the 


Chicago 
keters 
produc ts 


have been 


storage 


material on in season 


Trading in lubricating oils and specialty products con 
tinued quiet. There were some indications that additional 
quantities of lubricating oils were showing up in general 
offerings, but bright and cylinder stocks continued tight 
Offerings of neutral 
tricts refiner was said 
up with occasional car of Penna. bright 
stock Quotations unchanged for both 
lubricating oils and wax, although prices for the latter 
still were very soft 


oils were disclosed in 
to be in 
tank 


reported 


dis- 
position to come 


several 
One 

an spot 
were 


GULF COAST 
Product Offerings Continue Light 


Unfilled orders for a wide range of products for export 
continued to restrict general offerings at the Gulf during 
the last week in August However, trade indi- 
cated there were present the “beginnings” of accumula- 
of gasoline, although so-called “East Coast specifi- 

material, reguiar-grade, 85/86 Oct. Research, still 
hard to find 

No changes in refiner’s quotations were disclosed 
the majority of them declared that 


sources 


tions 

cation 
was 
and 
trading was relative- 
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Summary of Daily Gasoline Prices (August 28 through Sept. 4) 


Tuesday t riday Thursday Wedaceday 
Meter Gasctine 65 Oct. BK (Premium sot 4 Aug. 31 Aus. Auc. 09 
, a. (For any Tex &2N.M dee ' 
Teas : 
aN M 


x Trap 


ot K (Pfrentem 


vw 


Moter Gasctine 88 Oct. KR (Premiem 


» 
x 


. , t 
Meter Gasoline 86 Oct. EK (Premiem 
Tex (For ehp Tex.&N.M. dest 
For ahpt Tex &@N.M. des 
on ok Thay 
(asotinge M4 Oct. KH ( Keguiar 
F hp lex 4N M on 
Tex 4N M. dee 
k Treg 
Meter Gaseline 2 Oct. KR (Regular) 
kia na brows 
Tex. &N M. dest 
Tex &4N M. dest 
kh Thay 
en T 7 T st 


Meter Gasoline #6 Oct. K (Regular) 


‘ ex 0} ‘ ox &N M. dest 
4 x iF t Tex &N M. dest 
Meter Gaseline 66 Oct. M & below 
win " ; 

Mid we 


Meter Gaseline Of Oct Preevam 


Moter (insotine 86 Oct Premiam 
jew York ha 
New i 
Philadels 
rr ace 
Halt 


" ¢ barges 
Moter Gascline 86 Oct, BR (Regular) 
New Y x harbor 
New Y k harbor, barges 
Philadeiphia 
Philadelphia. barges 
Raltty . 
Raltimere barges 
Meteor Gasotine 
Western Peena.. Bradford.-Warren 
“4 et ' Prerr 
' Regular 
Western Penna... OFF City 


, Prem 
ae } Regular 


Western Peana.. Pittehurgh 





na] purchases iulf would follov Aside from export transactions, no sales 

less-than-ca 

a Chicago market 

r “C" fuel were for products refiners were not disclosed. However, the fact that No. 2 fuel also was 
y in position to offer over the coming months. A being moved by tank car from inland points to the Gulf 
ber of refiners declared they were sold up on all indicated tight supply for the product and firm prices 

grades of fuel oils, and others said their supplies were be in the Coastal areas 
eld against tentative commitments they had made of &¢ for No. 2 fuel 


shing returns, mi recent inquiric n tities were reported Tw 


Hy 


r aviation gasoline, kerosine, No. 2 fuel, gas oil fuel were reported sold to 
Bunke 


Six refiners reported a quotation 


NATIONAL PETROL 
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ATLANTIC COAST 
Fuel Oil Storage Crowded 


East Coast suppliers, reluctant to offer fuel oils to 
buyers outside their regular trade, were “crowding” their 
storage in anticipation of substantial customer with 
drawals in September, according to reports the last 
week of August. Only offerings were for purpose of stor 
age relief, it was said. Trading was quiet at most points 
juring the week, and suppliers’ price quotations were un- 
changed 

With tankage already loaded at several points, end-of- 
month reports indicated residual fuel was available in 
lots up to 40,000 bbls. New York Harbor suppliers’ barge 
quotations, for No. 6, at $2.45, could be shaded “up to 5« 
some sources indicated. On the other hand, two major 
company suppliers at New York reported their inven 
tories of residual were manageable, asserting they had 
made no “distress” offers 

At Jacksonville, Fla., heavy fuel was tight, with one 
major company supplier reported to have curtailed sup- 
plies to his outlets 

Suppliers’ distillate inventories were fast approaching 
the untimely position of residual at many points. At the 
same time, storage of the lighter grades was not yet 
as pressing. and offerings were infrequent according to 
reports. Some sales of No. 2, although no actual trad- 
ing was done, it was said 

Gasoline remained plentiful in most Eastern Seaboard 
districts Inquiry for gasoline was negligible at New 
York Harbor, according reports 


CENTRAL MICHIGAN 
Trading Quiet; Prices Steady 


Open market trading generally remained quiet in Cen 
tral Michigan the last week of August. Prices for the 
most part were unchanged 

Gasoline shipments were in good volume from some 
water terminals and “quality” grades were closely held 
at inland plants, according to reports. There were no 
indications of scarcity of product to meet contract com- 
mitments, however 

Jobbers thus far have been slow in filling light fuel 
storage, but refiners generally said their stocks of these 
grades were “comfortable.” There was some inquiry for 
No. 2 fuel reported from Canadian buyers, but no sales 
were disclosed 

Residual storage was still a problem at some plants 
and production has been curtailed in some instances be 
cause of top-heavy inventories, trade sources said 


Several large spot sales of heavy fuel reportedly were 
made to industrial buyers the past week but details were 


not disclosed 


CHICAGO DISTRICT 
Most Products Quoted Lower 


High inventories generally in the Chicago District and 
additional shipments in transit combined to eas« prices 
in most categories last week 

Residual fuel oil was more in “distress” than other 
products, although offerings of kerosine and No. 2 fuel 
because of storage limitations also were disclosed 


Several terminal operators described their position for 
the time being as “awkward.” Their tanks were nearly 
filled. They had river transportation that they were 
anxious to keep in operation. However, their customers 
demands for fuel oils generally were not for prompt 
shipments, but rather over the Winter 

Pending additional information on the cut-off date for 
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Explanations of Price Tables 


The reader's attention is directed to the fol 
lowing explanations which apply to the Sum 
mary of Daily Gasoline Prices appearing on page 
46 and the price tables appearing on pages 49-54 
of this issue 

The letter “X" indicates a change in prices; if 
the change is on the low of the price range, the 
“X" is adjacent to the low; if the change is on 
the high of the price change, the “X”" is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X 
to the right of the new price 

Parenthetical figures indicate number of com 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 52 all prices reported are shown 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to indi 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup 
pliers (refiners and tanker terminal operators) 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











interruptible” gas supplies, many industrial buyers re 
portedly were holding off purchases of Nos. 5 and 6 
fuel oils. For several weeks now, storage of No. 5 fuel 
has been a problem to both refiners and marketers 

Quotations for light fuel oils were off 0.25c per gal 
when one terminal operator reported offerings in trans 
port lots at 11.25c for kerosine and 10.25c¢ for No. 2 fue 
No. 5 fuel prices were off to 8.1c. Contributing to “easier 
prices for No. 5 oil were several barge-lot offerings, for 
which there was no apparent storage, priced at 7.6c, de 
livered dockside, Chicago 

Lower quotations also were reported for regular-grade 
gasoline. Sale of 16,000 gals. was disclosed at 12.125c, 
which compared with the previous low reported quotation 
of 12.62% 

Were it not for two marketing developments—-the Cities 
Service strike at East Chicago, Ind., and a general freight 
rate increase of about 0.14c per gal.the district would 
be “swimming” in oil products, it was said 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Sales Lull Continues Unbroken 


lull in refinery sales that has been much in evidence 


the summer persisted through the last week i 
rding to Midwest trade reports There was 
flurry } DD ns ctions to beat the Aug 


freight boost, but 
again 


fro 45 t 


oO 2h 


1 fuel All other quotatior 
changed 
almost a total lack of spot tank car trans 
Refiners said they were supplying their regular 
customers only, mostly via shipments through the Great 
Lakes Pipe Line, and it was generally indicated that re 
cent surplus lots of gasoline and heavy fuel largely were 
undented. However, shipments of No. 6 fuel from North 
Texas to ttie Gulf have cut down some of the supplies 
available for northern shipment 
Quotations reported by tank car marketers stil] were 
0.375¢ below those of refiners for regular-grade gasoline, 
and 25c per bbl. for heavy fuel. Quotations reported by 


47 





Otll MARKETS 








ied slow, while some instances of price shading 
lubricating oils were ‘ Refiners’ quotations 
NPN Gasoline Index erally were unchanged 

Sale of 80,000 bbls. of No. 2 ft a Gulf Coast buyer 

r shipment in tank cars at 7 FOB refinery, was 
reported by an East Texas refiner. Northern buyers 
seeking Mid-Continent burning oils generally were still 
wanting bargains while marketers reported 


Dealer 7 4 


f burning oils at 0.5c were scarce Majority 


looked for an increase in heating oil demand after Labor 
Day Resale of 10 cars of N 1 fue j 


l 
publishe y ‘ © was dix luring week 


at Uv 


Resi ‘ remaine a problem at several 








nsas 





available in 
r northern shipme remained in zg 
Most refiners id consumption still was 
r than they had expected this late ir 
stated they were still operating on a 
with locs stomers. Withdrawals at 
ntinued g 


ained 


WESTERN PENNA. 


Lube Demand Continues Heavy 
heavy, with Asiatic U.S. Purchases up 858,000 Bbis. 


yw needs 
exporters the NEW YORK. 1 1 hases ide and re 
1 shipments s made by Asiat etroleum C as 
t 


and most Anglo-lIraz 


D 2.959.000 bbis 


product t 


' ng 858.000 bbls 


f past we 
1.709.000 bbls 1 oil ar 114.000 bbls 
although 270,000 bbls crude oi] and gas 
were picked up in Caribbean ympany said 
otal purchases in U. 3S. as Abadan of yw ar 
24,037,000 bbis., while total from Western Hemispher 
and, according sources other than U. S. is 1,336,000 bbis. Purchases fron 


readily available than for som« U. 8. sources are almost double in volume those fron 
eutrals has resulted to large ex Middle Fast—-13,386,000 bbls 
1 motor il shipments, directly at treakdown of latest U. S. purchases: Motor gasolir 
shortage eral refiners stated At 100,000 bbls.; kerosine, 89,000 bbls.; and gas oil No. 2 fuel 
ming seasonal demand for lighter oils 170,000 bbls 
n neutrals was expected, it was said tequirements of gasoline are almost overed 
hand, some variance in the pattern was bala of 1951, Asiatic kesman declared However 
One refiner declared he was “very short he added company still was ready to “absorb appreciable 
thers said they had been unable to buy quantities of avy on gasolin« kerosing gas oi] and 
gunker “C” fuel 
while ndicating a ight increase in 
ale wax, reported no marked improve Oj : d : S d 
sales volume Quotations ow from il Price In ex Remains tea y 
r lb. in tank cars. Sales of “several cars WASHINGTON. Bureau of Labor Statistics’ wholesale 
lisclosed il price index for week ended Aug. 28 showed no changes 
r r export remained slow generally. Pur for seventh straight week. Index based on Platt's Ol/ 
hase of snow white at ‘ce. FAS Philadelphia, was re GRAM quotations, is compared below with corresponding 
ported by buyer. Quotations FOB refineries ranged from week a year ag 1947 equals 100) 
1.7 8 62M Aug. 28, 1951 Aug. 29, 1950 
rr gasoline and N 2 fuel oil continued good 121.7 
was fairly tight in the Pittsburgh district, and 
rally were trying to build inventories. Kero 


er, was slow 


MID-CONTINENT 
Open Market Trading Slow 


Except for one large sale of N 2 fuel, open market Crude Oil Prices 
trading in the Mid-Continent remained at a virtual stand No changes were reported in crude oil prices 
till during the last week of August. Inquiry for most during the week ended Sept. 1 For complet« 
products still was extremely light, according to reports crude price schedules see }{ 412-43 of Aug. 29 
although gasoline lid remain in good demand locally NPN 

and at northern pipe line terminals Heavy fuel con 
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Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT SEPT. 4 


Prices herewith are reproduced from Pilatt'’s OILGRAM Daily Ow 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oi! industry prices everywhere 


Prices shown in tables are sales prices or quotations or genera! offers 
or posted prices by refiners, by pipeline termina! operators, and by 
tanker termina! operators; for current sales aod shipments; for the busi- 
bess day or period stated except Tank Wagon prices. prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; im cents per gal., except per bbi. where § sign is 
shown; Wax and petrolatums in cents per pound; ex all fees and taxes: 


guaranteed; for subscribers’ private use only and pot for resale oF 
distribution or publication During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of Grm prices but give O/LGRAM the prices they otherwise 
would quote to the trade in general and which they confine to thetr 
regular customers only, and such prices appear in the price tables 
Octane ratings are ASTM; Research Method ratings, indicated by letter 
R. are minimum ratings; Motor Method ratings are indicated by letter 
M. For further details of price conditions apply to any NPY OILGRAM 
office or see back of any O/LGRAM Price Service invoice 


For complete price service delivered daily from nearest OILGRAS 


for crude of) and its products lawfully produced and transported. re- 
ported as received by O/LGRAM and National Petroleum News but sot 


GASOLINE 


OKLAHOMA (Group 3) 
93 Oct. R Prem 

90 Oct. R Prem 

88 Oct. R Prem 

86 Oct. R Prem 

4 Oct. R Reg 

S82 Oct. KR Reg 1 
80 Oct. R Reg (3)1 
60 Oct. M & below 


(3)11.375-11.75(2) 


0.375-10.75 
0.375-10.625(2) 
9.6 10 
MIDWESTERN ‘(Group 3 basis) 
Oct. R Prem 
Oct. R Prem 
Oct. R Prem 
Oct. R Reg 
Oct. R Reg 
Oct. R Reg 
Oct. M & below 


(3)11.375-11.875 


(4)10.375-10.875 
9.625-9.875 


. TEX. (For shpt. to Tex. & N.M., 
Oct. R Prem 
0 Oct. R Prem 
Oct. R Prem 12 
Oct. R Prem 
Oct. R Reg 
Oct. R Reg 
Oct. R Reg 
Oct. M & below 


'. TEX. (For shpt. te Tex. 
+} Oct. R Prem 
Oct. R Prem 
Oct. R Prem 
Oct. R Prem 
Oct ° 11.25 
11 
Oct 112) 
Oct. M & below 10.5(3) 


. TEX. (Truck Transpt.) 

Oct. R Prem 

Oct. R Prem 

Oct. R Pre 

Oct. R Prem 

Oct 

Oct 

Oct 

Oct. M & below 


CENT. W. TEX. (Truck Transpt.) 
Oct. R Prer 
“) Oct R Prem 
88 Oct 
84 Oct 
82 Oct 
80 Oct 
60 Oct. M & below . 9.5-10.5 


ARK. (For shipment te Ark. & La.) 

8s Oct. R Prem. . 11.75 
86 Oct. R Prem 

86 Oct. R Reg 10.75 
60 Oct. M & below . 9.625 


KANSAS (For Kansas destinations only) 
90 Oct. R Prem 

88 Oct. R Prem (2911.6 

86 Oct. R Prem 11.6-12.625 
82 Oct. R Reg 
80 Oct. R Reg 


(2)10.6-11.625 
6 Oct. M & below 9 


6-10.875 


WESTERN PENNA. 
Bradford-Warren: 

0 R Prem 
8&6 Oct. R Reg 

ou Oty 

90 Oct. R Prem 

86 Oct. R Reg 
Pittsbergh 

”) Cet R Prerr 


Oct. R Reg 


SEPTEMBER 


Price Service, Inc., 


CENTRAL MICHIGAN 
(POR Central Michigan refineries) 
Oct. R Prem 3 
Oct. R Prew 
Oct. R Reg. . ‘3 
2 Oct. R. Reg 12.25-12.5 
run gasoline. exci 
Detroit shpt (3)10.5-12.125 


OHMI1O—-Quotations of 8 O for delivery to 
Ohio points 


SS Ox RK. Reg 14.0 


CALIFORNIA 

Los Angeles dist 
90 Oct. R Prem 
80 Oct. R Reg 


13.3-16.5 
12-1412) 


San Fran. dist 


90 Oct. R Prem 
60 Oct. R Reg 


San Joaquin Valley dist 
9) Oct. R Prem 
80 Oct. R Reg 


LUBRICATING OILS 


WESTERN PENNA. 


Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only 


Viscous Neutrais—No. 3 col. Vis. at 70° F. 200 

Vis. (180 at 100°) 420-425 f 

0 pt ° 31.5 

10 pt. . . 30.5 

15 pt 29 

(143 at 100°) 400-405 6 
. 


145-155 vis. at 210°, 540-550 f., No. & col 
32.5 
31.5 

(2)30-31(2) 


Cylinder Stocks 
600 8.R. Giterd’! 
450 BR 

600 0 

630 f 


eerrenr 


EXPORT e 
DRUMMING { 


E 40 ST NEW YORK CITY I6E NY 


aragon 


subscription rate in L 


publishing office, New York, Cleveland and Houston, address Piatt's 
1213 West Sra St Cle md 13, Ohio 
S.: $150 per year, payable in advance 


Annual 


MIDOONTINENT LUBES 


FOB Tulsa besis. Bright Stocks, vis. at 210° 
Neutrals, vie. at 100°, 6-10 pp 


Neutral Otls— enventional 
Pate Otis Cel, 
60-85 vis 2 
56-110 vis 2 
150 vis 
1s” vis 
oO vis 
250 vis 
20 vie 
300 vis 
Bright Stock — onventional 
200 D 
10-25 pp 
150-160 vis. D 
0-10 pP.P 
10-25 pr 
120 vise. D 
0-10 DP 


Bright Stock—Solvent 
160 vis. 0-10 ps 
Neutral (Otle—Selvent 

my 


170-180 vie 


Cytinder Stocks 


000 ar live green 


SOUTH TEXAS (Neutral Ofis) 


(Vis. at 100° FF. FOB 8. Tex 
domestic and/or export shipment.) 


refineries for 


PALE OA: 
Vis, COLOR 


100 1%-2% 
200 No 2 
No. 2 
No. 2%-3% 
3 
3 
4 


(2)12-12.514) 
’ (2)13-13.514) 


No 
No 


N (2) 18-1914) 





DEEP ROCK OIL CORPORATION 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT SEPT. 4 


(‘MOUTH TEXAS cont’4) KEROSINE, GAS & FUEL OWLS 


RED O1ls 

100 No 56 

200 Na, & 

300 No. ft ORLAHOMA (Greap 3) on Oty 

S00 No. & 154 411-43 wow Kerosine (2)12-11.5 
BO No 5-6 aa oe ; No fuel (2920. 75-11 

1200 Me 5 ge No 2 fue (3)10.5-10.75 

moO Ne how > 75 ) No 5 fue ) 

6-40 fue 10.5 


L 5 Pittsburgh 

PG PRICES Kerosine 

Of refiners, FOR refinerics, in cents per gai MIDWESTERN (Group 3 basis - 
tank cars of tramepert trucks) 


tem la Com Indus 
meretal dustrial mercial trial 
iMetrict Vrepane Vropane Butane Rutanae 


CENTRAL MICHIGAN 
FOB Central Michigar 
TEX. (Fer shpt. te Tex 
‘3 4 


“wwe 


6 fuel 





TEX. (Por shpt. te Tex 
‘awe 


“ww 
OHTO— Quotation 40. Ohio for delivery to 


2 11.9 
» 6 \ 75 ) ’ 11.7 

THIS 3 107 
TEX. (Treck trnept.) I 1 (Light & Med.) 7 

‘ss ww 9 2512) 

44 ww 


iS YOUR : | oe Se 5-09.38 CALIFORNIA 


@ tue San Joaquin Valley 
- - 7 40-43 wow 
6 fuel 7S 5( 
MARKET PLACE! or Heavy fuel (PS 460 
Light fue PS 300) 
+4 CENT. W. TEX. (Truck trnapt.) , Diesel fuel (P8 200 
see : Stove dist. (PS 100) 
Los Angeles 
1-43 ww 
Heavy fuel (PS 400) 
Light fuel (PB 300) 
: Diesel fuel (PS 200) 
NPN'’s Market Section KANSAS (Fer Kansas destinations oniy) Stove dist. (PS 100) 
‘244 ww 9.4-10.5 


2 & below Diesel . 93 

every week will bring you 5 & Guave Bheas © San Francisco 
1 
5 


A card advertisement in 


410-43 ww 

Heavy fuel ( 
light fuel (F 
fue IMesel fuel (PS 200) 
fue $1. 75-2 Stove dist. (PS 100 


No fue 


No fuel 


PS 400) 
"Ss 


quick and continuous 300) 


1 
Y 4 fuel 
6 


sales at low cost 


ARK. (For shipment te Ark. & La.) 
‘244 Ww 


WRITE FOR SPACE RATES : i fuel 8 371 NATURAL GASOLINE 


& Breckenridge prices are to bDiend 
ght Basis shown below Shipments 


NATIONAL PETROLEUM NEWS = oom ~ hha laaaceasa tea 
neaanerd-W —- FOB GROUP 3 

1213 West Third St. ee 

i 8 ea : FOR BRECKENRIDGE 


Cleveland 13, Ohie De GD intsnsescucs ‘ 














LuBE Fluorescent color for 


oLo S$ solvent extracted and Marketer of Petroleum Products 
additive lube oils. 


Cc 
GASOLINE Petroleum Colors NEW ENGLAND PETROLEUM CORPORATION 


PATENT CHEMICALS. INC New York Boston 
PATERSON 4.N. J 














Oil 


PRICE SECTION 





CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries 
pipe line terminals and inland waterway barge 
terminais 
Motor . Saeee 

R Pre 


Reg 


Light Fuel Oils 


Heavy Fuel Oils 


WESTERN PENNA. 
Witte Crude Scate 
124 A 


24-128 tr 


(TA 


SEABOARD 


Melting points are AMP. 3° 
EM Prices are for carload 
Prices are FOB refinery; scale 
Dbis.; fully refined, slabs loose 
are FAS; scale in bags or bbis 
in bags or cartons 


higher than 

domestic 
in bags or 
Export prices 
fully refined 


Crude Seale 
124-126 white 


N.Y. Domestic N. ¥. Expert 


Pulty Refined: 
123-5 

125-7 . 
128-30 

130-32 

133-5 

135-7 

138-40 

143-5 

149-51 


NAPHTHAS 


‘(FOB Group 3) 
Stoddard solvent 
Cleaners naphtha 
V.M.4P_ naphtha 
Mineral spirits 
Rubber solvent 
Lacquer diluent 
Benzo! diluent 


WESTERN PENNA. 
on On, 
Stoddard solvent 


Pittsburgh 


Stoddard solvent 


OHTO— Quotat 
Ohio points 
VM 4P. Naphtha 


Minera) spirits & stoddard a 
Rubber solvent 


ivent 


EB. TEXAS (Treck Troespt.) 
Stoddard solvent 


CENT. W. TEX. 
Stoddard solvent 


(Treck Trespt.) 


KANSAS (For Kans. 
Stoddard solvent 


Dest’s. only) 


ATLANTIC aoe * 
M.&2P 
asians 


Mineral 
Spirits 
New York 
Harbor 

Philadelphia 
Baltimore 
Boston 
Providence 


17(4) 
16.5-17 


16(5) 
‘3 


17.513 


SEPTEMBER 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT SEPT. 4 


ATLANTIC & GULF COASTS 


Prices 
FOB their terminals 


92 Oct. K 
Prem. Gasoline 

13.85-15 

13. 75-14.9 

14.95-15.2(4) 


12 


District 

N. ¥. Harbor 
@o barges 
Albany 
Baltimore 
do barges 
Baton Rouge 


e- 1512 


Corpus Christi 
Houston 
barges 


hwy 


Pensacola 
Philadelphia 
do barges 
Pt. Everglades 
Portiand 
Providence 
Savannah 
Tampa 
Wilmington 
c 


N 


No. 2 Fuel 
Harb. (19)9.1-9.2 
barges .(17)9-9.25 
ibany 9.4(12) 
Baltimore 2110) 
do barges ‘Ss 
Baton Rouge 
do barges 
Boston . 
Charleston 
Houston 
do barges 
‘acksonville 
Miami 
Mobile 
New Haven 
New Orleans 
do barges 
Norfolk 
Pensacola .. 
Philadelphia . 
do barges 
Pt. Everglades 
Portiand 
Providence 
Sa 
Tamp 
Wilm'tn.N.C 


N.Y 


9 
9.1 
a4 


9.3(14) 


o. 6 Fuel 
Ne Saifur 
Gearantee 
N.Y. Harb. .(13)$2.45-2.50 
Albany 280 
Baltimore 
Baton Rouge 
Boston 
Charleston .. 
Corpus Christi 
Houston “ 
Jacksonville 
Miami 
Mobile 
New Haven 
New Orleans 
Norfolk 
Pensacola 
Philadeiphia 
Pt. Everglades 
Portiand 
Providence 
Savannah 
Tampa 
Wiim’ta.N.C 
Research 
ratings 


2.48(6) 
1.88 

2.5119) 
234(2) 


2.4313) 


2.48(8) 
2.2512) 
2.5412) 
2.4715 

2.3415) 
2.1915) 


oct ane ratings 


tane where used 


in 
are 


© of refiners, FOB their refineries & tanker terminals, and of tanker terminal operators 
Ships’ bunkers prices are exclusive of lighterage 


85 Oct. R 83 Oct. R 
Reg. Gasoline Keg. 
(3)12.85-13.6 
(2)12-18.4 
(2)12.7-13.7(6) 
11.9-13.5 
11.8-12 


90 Oct. R 
Prem. Gasoline 
13.85-14.35 
75-14.25 
7-16.2 
9-13.25 
8-13 


Kerosine 
Ne. 1 Fuct 
(18) 20.1-10.2(3) 
10119) 
10.49) 
10.3( 10) 
10.244 
9.7 


12.7-43.7(2) 
11.9-13.5 


11 

11 
13.7(7) 
12.3-12.475 
11.5 
11.25-11.3 
11.25-11.3 
12.617) 
12.6 
12.4(2) 
13.512) 


12: 


10.2410) 
10.1110) 
11.15) 
10.419) 
10.349) 
11.147) 
10.9(7) 


123 12.6 
12.3-12.6 
12.15-12.55 


12. 15-12.55 10.5/7) 


Diese! OU Light Dicect 
Ne. 6 Fuel Shere Plants ’ Bunkers 
(15-46 p.t.) (50 cet., 66 21.) (45 ont... 46 24.) 
$2.47 (6)9.5-9.6(2) $3.90(5) 
2m 


No. 6 Fuct 
p.t.) 
(12)$3.23-3.56 
(12)3.20-3.46 
3.75 
3.2343) 
3.2013) 


0.814) 
9.615) 3.9014) 


8.8 3.49 
9.7(5) 
9.512) 

(2)8.5-8 


3.9413) 
3.9012) 
3.4816) 


10.1(6) 
10.112) 
9.5 
9.715) 
8.7-9.1(2) 


4.24215) 
4.24213) 


3.4913) 
3.18 28212) 9 3.90(3) 


. 8 
3.10-3.2513) 3.1016) 9.6(8) 3.9015) 
10.115) 
o.814) 
9.714) 
10.145) 
1016) 
9.512) 


4.24214) 
4.08 
3.04-4.07 
4.24215) 
4.2015) 
3.9013) 


Ne. 6 Fuel 
No Sulfur 
(earanter 


Ne. 6 Fuc Bunker © 
Ne. 6 Fuad Max. 1% Fuel 
jax. 1% Salfur Ships’ 
Barges b 


salfur 
$2.60-2.63(2) $2.45(10) 





Barges 
$2.45(13) $2.60(3) 


2.60 24514) 
1.8512) 
2.5115) 
2.3113) 
1.8513) 
1.85111) 
22816) 
2.2213) 
1.90 

2.4712) 
1.8514) 
2.4014) 


2.4514) 2.60 
1.85 

2.5115) 

2.31(3) 

1.85 

1.8517) 

2.2816) 

2.2212) 


1.90 
2.4 
1 3) 3.2412) 
2 4 

2 
2.45(8) 3.57(2) 
2 2) 

2 


2 
2 


2.3115) 
2.1615) 


47 
851 
40( 
10 
45 
22° 
51 
47 
31 
16 


dicated by the letter “R minimum Motor Methoe 


ndicated by the letter “M’’ 


are ratings 





Oil PRICE SECTION 





Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT SEPT. 4 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo pr 
Onher teiners 
price 


s are FOR ship at U. 6. Gulf, minimum of 20,000 Dbis 
esport agents (aeke? terminal operators 
naicetes the Sumber of companies quoting thal price 


and are by refiners only to 

or The Ggure in parentheses after each 

Aviation Gasoline 
Grade 115/145 
Grade 100; 1% 
Orede 6 


(MIL-F -6672) 
17.26-17.75 
161 2)-16.75 
vi 14.5-15.75 
Motor (iasotine 
92 


Oct 
Oct 
Uet 
Uet 
» Uet 
1-72 Oct 


Premium 12-12.2512) 
Premium) 11 75-1242) 
( Meguiar) 11(3)-11.5 
( Regular 10. 75-11 
10.5-11 
10-10 .25-10.75 


12.25 
aS 
as 11.2512) 
M Leaded 


Reresine & Light 
41-43 
Neo. 2 


tucte 
kerosine 
Puei 
iNest & 
42-47 I 
*-o2 Db 
I 


53-57 Diesel 


Gas Olle 

ndex 
dex 
ndex 


8.1258 25 
125-5 25-8 375 
25-5 375-8 .5 
Heavy Fucis 4 argoes 

No , set 
Rucker ¢ 


10 pt $2.35(2)-$2 50 
$1. 75(2)-$1 .85(3)-$1.90 
the letter “R are minimum ratings 
the letter “M"* 


lane 
“+ 


ratings 
ised 


indicated 
nd 


by 
ated by 


Motor Method 
octane ra ere are 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Ol) Ca. 

Prices are per bbi. of 42 | 8. gais.. exclusive of local port or 
skee, et f any, FOB point indicated, for gravities shown 
applies for gravities below and above those shown.) 


Ine 
other governmental charges 


sales Ze per bbi. differential per 


Gegree of gravity 


Type of rice 


Crude FOR Potnt 

Arabian 78 Ras Tanura, Saudi Arabia 
Water 7 Umm Said. Gatar 
Arabiao Sidon, Lebanor 

traq Tripoli, Lebanon 


API 
Gravity 
36-36.9 
37-37.9 
36-36 9 
36-36% 


Effective 
Date 
Nov. 1, 1950 
Nov. 1, 1960 
April 1, 1961 
April 1, 1951 


AVIATION GASOLINE PRICES 


cars, barge or 
otherwise noted.) 


Prices are for tank 


MIL. F-55772 


truck transport lots, aviation gasolines meet Specification 


District 

New York, N.Y 
Boston, Mase is 
Portiand, Me 
Phiiadeiphia 
Baltimore, Ma 
Norfoim Va 
Charteston, 8. C 
New Orieans, La 
Houston, Tex 


Grade 100,130 
17.6-18.6 


Grade 01/96 
16.1-17.2 
2 i6 

Pa 

17 
17 
18 


96 
io) 


(Baton Rouge) 17 
16.5-17.25 


LAKE PORT TERMINALS 


Buffalo 
1612 
145-148 
11.545) 
113) 


Clevetand 
oO Oct. KR iP 
86 Oct. R 
Kerosine 
Dhtese! Fuels 
No. 1 Fuel 
No. 3 Fuel 
No. 5 Fuel 
No. 6 Fuel : 


en 


(Reg 2 


10.514) 


5312) 


PETROLATUMS 


WESTERN FENNA 
Bbis arloads, tank 
frow Whit 


Lily Whit 


PACIFIC COAST 


(In Ships’ Bankers, Diese! Puel Bunker © Fuel 
or Deep Tank Lets) (P.S. 200) (PS. 400) 


$3.441(5) (4)$1.70-1.85 
3.6514) (3)$1.75-1.90 
3.8614) (3)$2.00-2. 15 
3.8614) (3)82.00-2.15 


ar 


San Pedro, Calit 
San Francisec 
Portiand, Ore. 
Seattic, Wash 


ght 
Amber 
Ket 


MEXICAN BUNKER PRICES 


0. &. DOLLARS PER BBL. OF 158 LITERS 
Bunker ( 
(Ships Bunkers) 
Mexican Gulf 
$1.95 $3 
1.95 
95 3.7 


Tampico 
Veracruz 
Minatitlan 


Pacific Coast 
Guaymas PS) 
Manzanillo J 3 66 
Salina Cruz 2.5 3 





28 YEARS OF RELIABLE 
Ol PRICE REPORTING 


This, in just a few words, is the story of 
Platt's OILGRAM Price Service. 

Since 1923, it hos been recognized 
throughout the industry as the foremost 
daily olf price reporting ogency. tt has 
constantly been top manogement’s major 
source of oll price information, and with 
good reason. 

. OILGRAM has the lorgest stoff of 
oil price experts employed by any oil 
price reporting ogency. 

OILGRAM is the most complete, 
most comprehensive price report available 
te the oil man. 

ONGRAM has the complete con 
fidence of its subscribers. More than 
ninety ovt of every one hundred oil men 
who once subscribe renew their subscrip- 
tions yeor after year. 

\f you are dependent upon daily oil prices 
in your marketing operation, you should 
be an OILGRAM Price Service subscriber 
We invite you to accept o week's Tricl 
Subscription with our compliments. There 
is no obligotion on your part whatsoever. 
A letter of request on ee ceapeay 
letterhead is all thot is required. 

Write today to: 





Platt’s 
OILGRAM 
Price Service 
1213 W. 3rd St., Cleveland 13, Ohic 








HARTOL 


UM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
410 FIFTH AVENUE 


PETRO 


NEW YoRnR 20 WY 


PETROLEUM NEWS 





Oil PRICE SECTION 





Tank Ww Prices effect Sept. 4. 1951. as posted by principal marketing companies af 
agon thew headquarters offices, bul subject to later correction 

lnapection fees per gal., included in both gasoline and kerosine prices, 
Prices for gasoline do not include taxes; they deo, however, include unless otherwise specified, are as follows 

mepection feces as shown m neat column Gasoline tazes, shows im 1/40c om gasoline; Ark. 1/20c; Fia. 1/8; TM. 3/100¢ Ind 
separate column, tmotude 1.5¢ federei, end state tazes; aise city and ; 1/2000; La. 1/32c; Minn. 5/200c; Mo, 1/25; Neb. 2/1000; 
county tazes as indicated im footnotes Kerosne tank wagon prices N 20c; N. C. I/4e: N. D. 1/20c; Oula. 2/25e; & C. i/Se; 8. D 
Giso do not inciude taxes; kerosine tazes where levied are indicated in and Wise. 3/100 

footnotes 


Atlantic 
White Fiash 
(Regular Grade) Kero & 
(easoline Ne. 1 
Fue 
Tw. 
14 


ATLANTIC 
REFINING 


Altoona 
Erie 
Greensburg 
Harrisburg 
Philadelptua 
Pittsburgn 
Reading 
Serantor 
Wiikes Barre 
Ww amsport 
York 
W iimingtor 
De 


Brdgpt.. Conn 
Hartford 
Haven 
Mass 
River 
Springfield 
Worcester 
Prov., R. I 
Camden, N. J 
Newark 
Albany, N. Y¥ 
Binghamton 
Buffalo 
Elmira 
Rochester 
Syracuse 
Watertown 
Baltimore, Md 
Richmond, Va 
Charlotte, N.C § 15.6 


veers 
Cane nane~ 


SGnnne sauna wow 


15.2 


14.6 
Mineral Spirits V.M.4aP. 
Tw. Tw. 
Philadelphia, Pa 16.5 is 0 
Pittsburgh 20.0 21.0 


Heavy Fuel Otts—T.W. 

Ne. 5 Ne. 6 

Philadelphia, Pa . 8.48 6 #0 

Kerosine——-Thru Penna. & Del add 2c per 

gal. for t.w. deliveries of less than 25 gals 

at one time. Camden—aAdd lic for deliveries of 
100-209 gals Ze for less than 100 gals 

Mineral Spirits prices also apply to Stod- 

Gard Solvent 
Effective dates: = Aug. 24; af Aug 


CONT'L iN B Prices are Continental's 


tankwagon prices Current selling 
on prices may vary from those shown 
because of local conditions.) 


Denver, Colo 

Grand June 

Pueblo 

Casper, Wyo 

Cheyenne . 

Billings, Mont 

Butte 

Great Falls 

Helena 

Salt Lake U 

Twin Falis, ida 18 
Albuquer.. N.M 15 
Roswel) 5.3 a) 
Santa Fe q 
Muskogee, Okla 12 
Oklahoma City . 12 
Tulsa ° cccse & 12 
Taxes: 

Gasoline tax column includes these city taxes 
Albuquerque & Roswell, 0.5¢; Santa Fe ic; 
Cheyenne, ic; Casper, ic 
Notes: 

T.W. prices are to consumers and dealers 


Vr CHrNOeKNEUNnneecgH-~. 


HUMBLE Hamblie Gasotine Gaso- Kerosine 
OIL jar line Task Ke- 
T.W. Retell Taxes Wagen tail 

Dallas, Tex.. 14 0 5 170 
Fit. Worth .. 14.0 170 
Houston “40 17.0 
San Antonio. 14.0 17.0 
Notes: 

T.W. prices are to all classes of dealers and 
-onsumers 


SEPTEMBER 5, 195. 


Discounts, if any, are shown in footnotes 


These prices in 
CALIFORNIA 
STANDARD 


San Fran., Cal... 
Les Angeles 


Portiand, Ore 
Seattic, Wash 
Spokane 

Tacoma 

Boise, Idaho 

Sait Lake, U 
Honolulu, T. 4. .. 
Fairbanks, Alaska 
Juneau 


eecoveocoeocrvorvooo 


San Fran., Cal 
Los Angeles 
Fresno . . 
Phoenix, Ariz 
Reno, Nev 
Portiand, Ore 
Seattle, Wash. 
Spokane 
Tacoma 

Boise, idaho 
Salt Lake, U 
Honolulu, T. H 
Fairbanks, Alaska 
Juneau es 


Seuvgecucuve-neoue 
e@eouvevvecenee 


7.5c gas tax applies to motor fuel 
s taxes are 1.5¢ federal, 2.5¢ state 

Salt Lake—6.5¢ gas tax applies to motor 
fuel only; avgas taxes are i.e federal, 4¢¢ 
state 

Honolulu—S.0c gas tax applies to motor fuel 
only; avgas taxes are i.5e federal, 4c terri- 
torial Standard Diesel/furnace ol] price is 
ez ic territorial liquid fuels tax All TT 
prices are ex Hawalian gross income tax of 
1% to resellers, 25% to consumers 
Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gais.-and-over price 1.0c for 40-199 gals. ; 
O.5e for 200-390 gals. except for deliveries to 
Marine trade in Alaska ‘excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-3990 gal. delivery; for less than 40 gals 
add 4.0c gal., except at Honolulu add 4.5¢ for 
less than 40 gals to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation ®0/87 at Galt Lake City ap- 
ply to all quantities in excess of 40 gals 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered. except at Salt Lake which 
is 1.5¢ gal higher For less than 40 gals de- 
liveries, add 4.5¢ gal to 400-gals.-and-over 
price, except at Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals. (Shoreside) Add to Chevron Avistion 
80/87 quantity delivered prices, 2. 0c for 91/98, 
5.0¢ for 100/130, and %.Gc for 115/145. 

Kerosine—T T. prices. except at Salt Lake 
City, apply to deliveries of 40-199 gais. For 
other deliveries: tess than 40 «¢ add 4c; 
200-309 gals.. deduct 3c; 400 & over, 
deduct 4c; tank car-truck trailer, deduct 5.5¢ 
Sak Lake City posted tank truck price is for 
minimum 40 gal deliveries 

Standard Diesel/Furnace OF & Standard 
Stove Oll—T.T prices are for deliveries of 400 
gals. or more For other deliveries: 40-199 
gals... add ic; 200-399 ¢ add 0.5¢; 
than 40 gails., add Se 


TEXAS Pire-Chiet 


Gasoline 
(Reeular Grade) 
(ranoline 


co. Denter 


Dallas, Tex. .... 14 
Fort Worth 

Wichita Falls 
Amarillo 


Kerosine 


~ 
= 


ecoooovocoeso. 


tT 


SeEeEeeseoucrors 
SEeEVEeouceacre 
SSSSSSRESESE 


Dealer t.w. prices apply also to sll classes 


s with 





jelivery of 50 


Kerosine inspection fees only: Ala. 1/2e; lowa 1/500; Mich. 1/6e. 


ESSO 
STANDARD 


Atlantic City, N. J 
Newark 
Baltimore, Md 
Cumberland 
Washington, D. C 
Danville, Va 
Petersburg 
Norfolk 
Richmond 
Roanoke 
Charleston, W. Va 
Fairmont 
Parkersburg 
Wheeling 
Chariotte, N. C 
Hickory 

Mt Atry 
Raleigh 
Salisbury 
Charleston 
Calumbia 
Spartanburg 
New Orleans, La 
Baton Rouge 
Alexandria 

Lake Charlies 
Shreveport 

New Iberia 
Koozville, Tenn 
Memphis 4 
Chattanooga 
Naahvitie 

Little Rock, Ark 


(Regular Grade) 
(easotiae Gasoline 
Tw. Taxes 


Pit 


PRESS FeeeOun4t4stsiFeaeee 
SEeESSeCeESEoeseseeseeresresrerrererr errr srerrs 
8@e-e8e00u-sceeneer~w 


Sew~oeecee~ 4H K CeuUKwoeoorrere oe eu4vee 


ccoaee4or4seoe 


Napbhthas TW. & Steel Bbis. 
Min. Spirtte V.M.ar. 
Newark, N 
3.600 « 
Steel bbis 
Baltimore, Md 
3.000 gals. & over 
Steel bbis 
Washington, D. C 
100-499 gals 
500. 3.599 a 
3.600 gals. & over 
Steel bbis 


I 
& over "45 
. 23 “5 


ru . 
Ne.4 Ne. 6 

Atlantic City, N.J 
Newark J $3 754 $3 G06 
Ba!timore 30 62328 
Washington 3.85 2 
Norfolk, Va 
Danville 
Petersburg 
Richmond 
Roanok 
Charlotte, N. C 
Hickory e6 
Raleigh . 
Chariteston, 8. C 
Columbia . . 
Spartanburg ee ‘ ° 
Taxes: Louisiana kerosine prices do not in 
clude le state tax 
Notes: 

Kerosine & No. 1—-Atlantic City prices are 
for deliveries of 300 gals. or more; add ie for 
100-200 gals.. 2c for less than 100 


weoecee8 


IMPERIAL 
Ot 


Hamilton, Ont 
Toronto ° 
Branton, Man 
Winnipeg . 
Regina, Sask 
Saskatoon . . 
Edmonton, Alta 
Calgary 
Vancouver, B. C 
Montreal, Que 
St. Jonna, N. B 
Halifax, N. 8. . 
Charlottetown, P.E.1 
St. John’s, Nd. * 

(*) Price is for Easo Extra (premium) 
Taxes: 

Gasoline taxes are provincial taxes 
Notes: 

Prices are per imperial gal. which & 13% 
U. & gals. — T.W. prices are te divided & 
uadivided dealers. 
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Tank Wagon Prices (Continued) 
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N.Y. Rochester Syracuse 
Spirits 20.0 21.0 
Naphtha 21.5 27.5 
Tasee: NY < es do not include 2% city sales tax applicable to price of gasoline (ex tax) 
. 
Mobil Kerosine--Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gais f more 
Mobiifuel [iesel—All points, O5e for t.w deliveries of 800 gals. or 


" Mobilheat- Mt. Vernon t.w. less 0.5¢ for deliveries of 300 gais. or more. 
otes 


more 


Syracuse V M&F price is in steel barrels. Jamestown t.c. prices are delivered prices; all other tc. prices are FOB bulk terminalis 
o Rte ‘ : 


OHIO STANDARD 
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Tases: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
A-10 to supplier 

Discounts: Sohio Aviation 
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on contract to hangar operators and resellers, 2¢ of consumer t.w 

Kerosine. Nos. 1 & 3—Prices with asterisk (*) are for t.w. or drum deliveries of 100 gais. or more; less than 100 gals., 0.5¢ higher. Prices at 
ther points are for t.w. or drum deliveries of 50 gals. or more; leas than 50 gals., 0.5¢ higher 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., O.75¢; 2500 to 4999 gals., ic; 
5000 of more gais., 1.5¢c. Lucas County: less than 50 gais., tank wagon price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5¢ 

Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. 8.58. prices are at company-operated stations 


INDIANA STANDARD 


ank wagon prices listed below were obtained by NPN correspondents who visited Standard of Kentucky 
Indiana bulk plants w ¢ the company’s prices are publicly posted. 


Red Crown (Reg. Grade) s 
Red Orn. Red Or'n. ——_——-Stanolex Furnace 0t}——___—— Covington, Ky 

Coens Dir 1-08 100 gals. Lexington 

TW. TW : gnis. & over cals gals. Loutaville 
Chicag mm 17.5 15.5 — 
South Bend, Ind. 18 16.5 0 ~~ Rae 
Detroit, Mich 4 3 Birmingham, Ala 
mm Pa M ! Mobile 
Dee Moines. la Montgomery 
*. Louts, Mo tlant Ga 
Wientta, Kana 
Omaha, Nebr 
Fargo, N. D 
Huros, & D 
Milwaukee, Wise 


ff 


sh hahthtaettttttttdedl | 


At 
Ma 
Savannal 
Jacksonville, Fla 
. Miam 
Fuel Otls—T.W.—Chicago, Ti. Funsacsia 
Stanoier 


Tampa 
Ou Furnace 00 

15.8 14.8 1-749 gale — 

14.8 750 gals. & over Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, ic city & lc county; Pen 

over .. sacola, lc city. Other taxes not included in 
400 gals. & er as 3 prices Georgia, kerosine, ic; Montgomery 
Taxes keresine ic; Mississippi, kerosine 0.5¢ 
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Louts, Mo... gasoline tax includes te city tax Des Moines, Ia, Kerosine and furnace of! — 
prices Go not tnclade é¢¢ state tax State sales, occupation, consumer & use taxes to be added ’ 
where aopiicable Consumer t.w. prices are same as net dealer 
Terr ary . , t pricea 
\ ' 
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STATISTICS 





. , ' i lar-Grad 
Pennsylvania Oil Other Than Lubes at Refineries ee torre ng =" oo 
Comptied by National Petroleum Asam. from report ef all regice Sonne oprese 
refiaers Figures in bbis.) August De 1951 


June 36, May 31, : 
1961 1961 Dealer's 
Net Price 
(Ba Tax) 
$15. 26 ‘4 
1a +40 
« 10 


Pennsylvania Lubricating Oils at Refineries 


od by National Petroleum Ass from reports of companies re 
fining Pennsylvania Grade crude oti Pigures in bbis. of 42 0. 5. gals.) 


Total In 
Pre ventory 
duction § June 36, 
June, 1961 * 1961 
Raw long residuun , " 
oo) steam refined 7.73 4 654 > Omaha, Neb 
Other steam ret ned ‘ $6.02 $7.87 1. 250 Des Moines, I 
Finished dewaxei @ Louis M 
residuum Wichita Kans 
Bright stock 119,621 Tulsa, Okla 
Viscous neutral below Little Rock 
but not below 142 ¥ OS 856 ‘ Orieans 
Viseous neutral Iso 


1%) and above 114.201 


Butte 
Boise 


District 5 Demand Salt Lake 


Her Nev 
(California, Oregon, Washington, Arizona and Nevada) Phoenix Ar 
(Bureaa of Mines Figures in thousands of bbis, daily) 


San Francia 
Portland, Ore 
dune May 

Si 1951 


“ 3 * Includes 


Spokane. Wast 


Gasoline & Naphtha 
Liquefied Petroleum 23 ‘1 ides 
Kerosine & Keros 12 

Lubricat © I I t | 17 
130 


Stove 
Fuel ¢ 


Asphalt 


Production of Mature! Geseliaec Net Stocks of Pennsylvania Crude Oil 


(Complied by National Petrotecum Asan Pigures in bbls) 
(Berean of Mines figures in bbis., 060 omitted) 


May 31, dune 
dune 1961 1950 
1951 At refineries 2 354,113 


East Const Pipe Line and tank farm $ 1,310.75 
Tota 


“ New York 
W. Pennsylvania 
West Virginia 
on . . 
Midwestern Lubricating Oils 
(Comptied by Weetern Petroleum Hefiners Aso. from figures of it 
reporting companies; Ggures in bhis. of 42 gals.) 


4UNE, 1961 
Steam 
Solvent Total Selvent Parat- Ke 
Bright Viscous Viscous fin fined Blended 
Steck Newtrals Neutrals (lis Stock Olle 
West Texas ‘ 


’ ai t : “3 , 746 612.180 513.078 110 A568 G80 GOT 
Other ‘ 2.046 


East Texas 
Panhandle 


74 655.345 458 

ee «16.786 «13.075 
v2 572.131 467,385 
O15 765.200 646.4681 
24 0 41 
4U NE, i950 


verage 


Nebraska 
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DISPLATEL 
$13 SO per colums inch 
UNDISPLAYED. F 


Business Opportunities 


harge §7 SO per insertion 


or Sale Wanted te Buy 
Miscelianeous 
home set in type this size without border--30 cents a word 


CLASSIFIED 


Advertisements set in special type or with border— 


Help Wanted 
ciassifica- 
Minimum 





Positions Wanted’ —iS cents a word. Minimum charge §23 per insertion 
Box number counts 2 words. Copy must reach us by Wednesday 
+ Ging date of issue 


classified advertisements are payable in advance 


No agency commission or cash discounts on classified advertisements 





Wanted to Buy 


15e8 te 1506 « * ank 


« wit 
" tha x tanks 
o ”“” MEREDITH & BON 


Pulaski. Virginia 


rom SALP 


Rox 566 





roR SALS 


0% rereined 
A quarts to & case, « 
AF eredes guaranteed 1 fica 


witty cde ” 
Viol ASSOCIATES 


508 (edar Lane Teaeerk, N. 2 
Tetephone Teaneck 6 1529 








For Sale 


LESTAN CORP... Rosemont 


TRAILER 

‘ 100 ruehau 145 Als wn 
a Fruet d 5600 ¢ mn Hell, tanden 
BRICE &. HACKETT Co., 681 West Seth st 
Kansas (ity, Missourt 


rOR SALF Independent 

apacity 44,000 gals 
>= 50 Been operating 
jings and storage 4 
first 


ns accepted 


ans ndit 
BON 566 


For Sale 


STEEL STORAGE TANKS 


Railroad Tank Car Tanks 
6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 
Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 
Other Tanks Too 
Also—Complete Tank Cars 
8,000 and 10,000-Gal. Cap. 
Your Inquiries Solicited 
MARSHALL RAILWAY 
EQUIPMENT CORP. 
50 Church St., Suite 1976 
New York 7, N. ¥ 
Phone 





COrtland 7-8090 














IPAA Says Crude-Product 
Price Spread Rises Ic 


WASHINGTON Spread 
rude oil and refined products price 
computed by Independent 
Assn. of America increased 


between 


averages 
Petroleun 
le per bbl. for area east of Califor 
August, while 
changed for country as a whole, re 


nia in spread was un 
port of the association shows 
Increase of 0.02c in motor gasolin 
average in each computation was suf 
ficient to widen the east-of-California 
apread_fr $1.03 to $1.04 per bbi 
but eft the national spread un 
hanged at $1.14 per bbl. Other prod 
xt averages for August were un 
hanged from July 
IPAA erages for August 


and August 1951, follow 


1950 


Table | 4 allfornia lectaded 


Refined products in & Aus duly 
Keflarry Markets ese gat 


Average above | products 


Table ¢—4 alifernia Fauctuded 


Refined preducts in # Awe duly Aus 
Kefloery Markets ese ies! 1961 


Average above ¢ preducts 


July ‘Gas’ Tax Take Up 


WASHINGTON...Federal tax col 
lections on shipments of gasoline from 
refinery to storage rose to $47,769.146 
in July $46,576,322 in same 
month a year ago, according to In- 
ternal Revenue Bureau 


from 


Report also shows that lubricating 
| tax collections dropped to $5,833 
862 from $6,096,915 in July 1950 
while tax on oil transported by pipe 
line increased to $2,133,840 from $1,- 

709,107 


OWIU Man Gets PAD Post 


WASHINGTON._E. Carl Mattern 
lirector of Oi] Workers Internation- 
al Union (CIO) at Dallas, is now on 
PAD He 


assistant 


job as a 


consultant to 
later will be made an 


leputy administrator 


What Is a Small Business? 


WASHINGTON.._National Produ 
tion Authority said Aug. 27 that 
after trying for six months it still 
has not been able to come up with a 
lefinition of a “small 
the manufacturing field 


business” in 


During the last half-year, NPA sur 
veyed 452 U. S. manufacturers to try 


to answer the quection as to what is 
a small business 


It came only to the conclusion that 
the commonly-accepted government 
definition of a small business as one 
which employs 500 or less workers is 

not entirely satisfactory 


Despite its inconclusive 
about manufacturers 
said it has launched another study 
to see what it can find out about 
small businesses in the wholesale 
retail, service, and construction fields 


findings 


however, NPA 


Sign-up Campaign Spruces 
Up Many British Stations 
Special to NPN 

LONDON major com 
panies to sign up service stations in 
the United Kingdom on a 100% basis 
which began in earnest about the first 
of the year, has stirred up competi 
tion and improved the appearance of 
many stations 


Drive by 


Historically, these stations never 
have been limited to selling only one 
brand of petroleum products but 
have maintained in some 
many as 20 pumps with 


low gallonage 


cases as 
relatively 


Dealer franchise 
in the 


drive was begun 
interest of economy to reduce 
narketin ‘ and is 


satisfactorily 


proceeding 
ording to one major 
company 


Servicemen Get Shell Cards 


LOS ANGELES 


emp.oyes 


West Coast She 
called to active service 
receive an identification card which 
will serve as a letter of introduction 
to company officials throughout th 
world 

In announcing the 
Stetson, Los 
ager said 


service . 
Angeles division man 
purpose is to aid 
employes in contacting other 
people who know the country 
ean help them find their way around 


Products Line Boosted 


TULSA—A temporary booster sta 
tion at Bearden, Okla., has increased 
the throughput of Sunray Pipe Lin« 
Co's products line from Allen to con 
nection with Great Lakes pipe lin 
system at Drumright, Okla., by ap 
proximately 6,000 b/d. New installa 
tion makes possible transportation of 
35,000 b/d from Allen to Drumright 
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TURN EXTRA SPACE 
INTO EXTRA PROFIT 


—™ 
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Drive ar 
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te let eb ic Coke 
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Pe (tog; ; i 
7 “| Coke Coke 
“7 


Cr 


li, 
y — te ral 


Gy Coke Coke 


© you have a spot on your 
driveway that you'd like to turn into 


money? Here are three ways to do it. DRINK 


First, install a coin cooler for Coca-Cola iw 
... to serve Coke by the bottle, ice cold s 

for refreshment on the spot. Then, add CCM 

a display of cartons... for refreshment 

at home. And finally, include a stock of 


cases—for those who want to take home 
a full supply. Your customers will wel- 
come the service . . . and you will welcome 
the extra profits. 


COKE (8 & MEGISTEREO HACE BARE 
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EACH SECTION CONTAINS two units, each seven layers high, with a capacity for 436 batteries at 43 to 45 pounds per battery. To 


rotate the batteries, upper pallets are lowered shelf by shelf, as Oscar Landen, receiving foreman, is doing with the fork lift 


Palletizing Batteries 


‘Bakery Tray’ Storage Eases Hand-Stacking Backaches; 


Saves Time, Money, Breakage and Space in Warehouse 


By FRANK BREESE 
NPN Staff Writer 


Last September, Earl Peterson fin 
ished hand-stacking what 
like an acre of batteries three layers 
high. Mr. Peterson is warehouse man 
ager for Service Station Supply, Los 
Angeles. And battery-handling had 
been a backache for him and a head- 
ache for the company 

After finishing the job, Mr. Peter 
son remarked grumpily to the plant 
manager, S. Jerome Tamkin, that 


seemed 


someone ought to invent something 
to make battery-handling easier. Mr 
Tamkin agreed, adding, “Got any 
ideas on it, Earl? 

I don't know for sure,” said Mr 
Peterson, “but I think some form of 
palletizing would do it, Jerry 

They consulted with W. J. Whit- 
field, general manager of the Serv- 
ice Station Supply division. Mr. Whit- 
field said he would like to see some- 
thing done about it 


Four Problems——For him the prob- 


lem was four-fold: (1) Breakage rat« 
from hand-handling was high. (2) 
Manual handling made the job ex 
pensive in stand-by and workers 
time. (3) It was difficult to rotate 
batteries, causing considerable loss 
(4) With a limit of three layers, the 
batteries occupied a lot of warehous« 
space 


Solution__By spring, they had 
worked out a special pallet which 
eliminates hand-handling completely 
from the time the batteries leave the 
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factory until they are removed from 
the shelf to fill an order. A working 
model was approved by Mr. Whit- 
field and James A. McNeill, presi- 
dent of Wilco, parent company. It 
has been adopted as standard equip- 
ment 

“It has solved our problem com- 
pletely,” Mr. Whitfield told NPN 
“Our total outlay for nine two-open- 
ing sections has been $4,500. Sav- 
ings on breakage, working time and 
standby time will amortize that in 
a year 

“I believe this is an original pal- 
let and an original solution 

Mr. Tamkin, 25, an industrial en- 
gineer, applied the principle of ba- 
kery trays to achieve the design 
Bakeshop trays slide smoothly on 
their runners and are easy to handl 

How Method WorksWhen the 
trays are withdrawn from an oven, 
they are shoved into the structure 
in layers. Using that principle, pal 
lets loaded with batteries are hauled 
from the factory and slipped into th BAKERY TRAY PRINCIPLE inspired this battery palletizing method. Trays loaded 
structure in layers by a fork lift 


with batteries are trucked from factory to warehouse without manual handling. Ser 
truck 


vice Station Supply reports its pallets reduce breakage, speed up handling, save stand 


Each section consists of two units 
Each unit is four feet square and j j 
contains seven layers of pallets. Th to pallet as Oscar Landen, receiving foreman, slides it into place 


by and working time, economize space and facilitate rotation. June Wollbrinck points 


over-all height is 10 ft 
The 4° x 4° pallets are made of flection (see picture below) The a 15-inch working clearance 
2” Douglas fir stock. The end planks lower is called the “skid-runner” and The distance between the bottom 
are 12 inches wide. Between them the upper, the “skid brace Both of the runner and bottom of the deck 
are 6-inch planks, placed closely to- angles are secured with 4" flathead was kept at a minimum yet enough 
gether. The end boards are a foot bolts and nuts countersunk to accommodate any type of lift 
wide so the fork-lift can slide in and In a structural framework of 3- truck 
fasten a strong grip on the pallet in. channels, slots are provided for Structural Strength__As an added 
The sides of the pallet are fitted seven tiers of loaded skids. The slots precaution, iron braces are used at 
into two angle irons. The upper one, consist of 2” x 2” x 4" angles welded the rear of the structure. Horizontal 
2” x 1%” x %”, is flush with the in place, one for each ekid runner bars run the full length, top and 
top of the deck. The lower one is with %”" x \%”* guide bars welded bottom, of the section. From the 
y Se 2¢ The upper slightly along the inside of each slot far upper corners, cross braces run 
overlaps the lower to prevent de- Between the layers of pallets is to the bases of the center upright 


CLOSEUP OF PALLET shows how edge of pallet is mounted 
MY ACHING BACK is what Earl Peterson, warehouse man- in two angle irons to form the “skid-runner”. It slides into 
ager for Service Station Supply, used to complain about when “skid-holder,” another angle-iron welded onto 43-inch channel 
he had to hand-stack batteries. His urge for something easier upright. Note guide strip inside skid-holder, and over-lap of 
and better led to development of a special seven-layer pallet angle iron bracing the plank w prevent deflection 





SEPTEMBER 5. 1951 59 









































METAL BACK SEALED BEAM LAMP 


Original Factory Equipment on Millions of America’s Finest Cars 


> 


% 


Only Auto-Lite gives you all 6 profit selling advantages 


Auto-Lite Bull’s Eye concentrates stray light x} Auto-Lite Bull's Eye “Passing Beam” throws 

into main driving beam. light down and to right where it is best for 
drivers. 

Auto-Lite Bull's Eye is guaranteed to burn 

even when lens is cracked or broken. + Auto-lite Bull's Eye is factory-focused to 


assure maximum sustained efficiency. 
Auto-Lite Bull's Eye is sealed tight in press 


exerting 9000 pounds per square inch x} Auto-lite Bull's Eye is designed as replace- 
pressure to keep out moisture and dust. ment for all makes of cars and trucks. 
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braces Theory 


the slanted 


behind this is that 
top-to-bottom braces 
would hold a horizontal quake move 
ment and guide it to the base in 
event of an earthquake. On the end 
section is the 1 x “%” end brace 
welded to each deck, again aimed at 
arrying the shock downward. Except 
for some small tremors, the theory 
hasn't been fully leated 

Each paljet can accommodate an 
average of 24 batteries, each of 
which weighs 43 to 45 Ibs. This al 
lows 168 batteries per unit, or 336 
Each pallet can take 
a 1,500-pound actual load, or 2,500 
pound shock load 


for a section 


Coste ... Super-structure cost was 
placed at $400 per double-opening 
section. Each pallet cost about $12.50 
but would probably be one-third 
higher now allowing for higher costs 
Mr. Tamkin told NPN. Total cost 
per section was placed at $600 

They were constructed by Utili 
ties Supply Co., Los Angeles, which 
obtained the job in competitive bid 
ling 

Wood was used for the decks in 
stead of metal because maintenance 
is simpler, said Mr. Tamkin, explain- 
ing that board replacement would be 
easy while the hazard of slippery 
metal is avoided. So far 
been no 
said 


there has 
maintenance expense, he 

Delivery System Batteries ar 
loaded on pallets at the battery fac 
tory and trucked six miles to the 
Service Station Supply warehouse in 
East Los Angeles. Pallets are piled 
in @ truck by fork lift, two layers 
per truck bed, set on 12° x 2” planks 
and unloaded the same way 

It used to take three men half a 
day to unload 1,000 to 1,500 batter 
ies. Now it's a matter of minutes 

Standby time of $8 per hour for 
truck and $14 per hour for truck 
and trailer has been sharply reduced 

Mr. Whitfield told NPN the 2,500 
to 3,000 batteries kept in stock 0o« 
cupy about 35 to 40% of the space 
they used to 

In Los Angeles, he figures on turn 
over within 20 to 30 days, while the 
period in Portland and Seattle is 45 
to 60 days 


Keyhole ‘Antifreeze’ 


We have “antifreeze” for the cool 
ing system, for the gasoline system, 
for automatic windshield wiper 
sprays, and now a manufacturer 
has put out an antifreeze for auto- 
mobile locks. It is called Key - Hole 
antifreeze, and is a transparent liq 
uid (said to be neither a graphite nor 
@ grease) packaged in a small tube 
with a tapered end which serves as a 
spout for guiding the compound into 
the keyhole. A retail price of 80c¢ per 
tube has been established 
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PALLET PLANS are discussed by (left to right) James A. McNeill, president of Wilco, 

parent company; Earl Peterson (standing), warehouse manager; William J. Whitfield, 

general manager of Service Station Supply, Wilco subsidiary, and S. Jerome Tamkin, 
plant manager who developed the new method 
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TBA Profits Are Waiting for Jobbers 
Who Show Dealers How to Merchandise 


By Frank C. Sturtevant, TBA Editor 


This second section of a speech delivered by NPN's TBA Editor 
Frank C. Sturtevant, before the Georgia Independent Oilmen’s Assn. con- 
vention in Savannah, Ga., discusses what oil jobbers have to do, and what 
they have to know, to hold their position in petroleum TBA marketing 
The first installment appeared in the TBA section of the Aug. 1 issue, 


p. 51 


Although the Standard compan- 
jes had been selling the Atlas TBA 
line for 17 years, and some oil job- 
bers were in the TBA business before 
that, it was not until after World 
War II that a concerted rush for the 
TBA bandwagon took place among 
oil marketers of all kinds, major 
companies and jobbers alike. Gulf, 
Socony, Pure and Cities Service all 
made deals for private brand tires 
Mid-Continent, Shell, Texas and Sin- 
clair put some new pep into their 
commission deals with Goodyear, 
Goodrich and Firestone American 
Oil got into the private brand busi- 
ness Pan-Am Southern made a 
hook-up to handle the U. 8S. Rub- 
ber line. Sun Oil Co. signed up for 


the Kelly-Springfield tire, and went 
out after big volume TBA sales with 
an annual volume rebate plan. 


Around the country many hun- 
dreds of oil jobbers went along with 
their gasoline supplying companies 
on an enlarged TBA program, or 
looked around for supply sources they 
liked better. The result was, in the 
postwar years, that a lot more oil 
people were urging their dealers to 
give TBA products a better display 
push them a little more, and per 
haps put in a full line of TBA mer 
chandise 


Note that nobody was buying any 
full page ads in the daily papers 
with large space devoted to cut price 
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The Great Mc-Coniliny 


U.S. ROYALS 


Utmost in Tire Rubber Economy 





U. S. Royal sales by dealers have broken all tire 
industry records—in the quality and profit levels 
at which the tires have been sold. Nothing could 
be more reassuring for the future. 


UNITED STATES RUBBER COMPANY 
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Make Certified Air Service 





your ticket to PROFIT 


Thousands of dealers actively participating in Schrader’s 
Certified Air Service Plan like this new idea in “sales-thru 
service”. It builds customer volume and goodwill .. . as well 
as profit 

Find out first hand how this timely new service idea, based 
on the application of the easy-to-follow “5-3-0” heat build-up 
formula, can help you in your daily customer contacts get 
=530-U “Certified Air 
Service” Merchandising Unit. It contains the products, signs 
Schrader Gauge 
(#8106B Trutest Special), 50 *880MB Valve Caps, 50 
#4000 Valve Cores, § #5050 Gauges and the new Manual 


that shows how to start to profit the easy way. Get your 


the specially low-priced Schrader 


andi «instructions, including the finest 


#530-U Merchandising Unit from your supplier today! 


A. SCHRADER'S SON, BROOKLYN 17, N.Y 


» of Scovill Manufacturing Compony, Incorporated 











10704 jer 2030 with Duel Feet Chuck) 


ADAPTERS 


3050-11 (',") 
eee 02781) 1 


8052-12 CHECK UNIT 
9787-11 (%,") 


—_ 
>) 


“ 


——, 


aves 704 


Use SCHRADER tire inflating-airline equipment 
it puts your air service ahead! 
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advertising of tires, batteries and 
other TBA goods, as is common 
practice for Sears - Roebuck, and 
many of the large tire dealers. But 
just by trying harder, oil industry's 
share of the TBA market began 
zooming. It is important to grasp 
the reasons why service stations 
can do so much with so little ef- 
fort 

The secret lies in what we term 
the service station's inherent “con- 
venience.” Sometimes people think 
of “convenience” as being of loca- 
tion only, and of course it is primar- 
ily that. But it is not only location 
Stations would still have the ad- 
vantage if they were located like 
coal yards, grain and feed dealers 
and similar establishments-—down on 
the railroad tracks where the motor- 
ist couldn't roll off the pavement 
almost wherever the whim strikes 
him and roll up on a nice open, 
smooth drive, with hardly any ef- 
fort at all. Because if the stations 
were all down by the tracks the mot- 
orist would still have to go there 
whereas he never has (o go to West- 
ern Auto Supply or the Joe Doakes 
Tire Co., or the Hi-Bounce Rubber 
Co. 

So convenience, which is com- 
pounded of the customers’ necessity, 
his habit and custom—as well as the 
retail location--is a sales argument, 
silent and ready to work for you 

That brings up a point that puz- 
zles us. From time to time we ask 
people for their opinions about what 
we publish—-what they think is im- 
portant, or useful to them 


On one or two occasions an oil 
jobber has replied, mentioning spe- 
cifically the section of TBA news 
we publish in the first issue each 
month, and saying that TBA news 
is not of much use to him because 
it seems to be mostly of interest to 
dealers 

This is an attitude that can grow 
on a petroleum marketer, because 
he must necessarily keep an eye out 
for chances to sign up new dealers; 
it is easy for him to spend so much 
time trying to get new dealers that 
he forgets about the dealers he al- 
ready has. He gets farther and far- 
ther away from their business prob- 
lems; he forgets that it is his func- 
tion, whether he is an oil jobber or 
a major company manager, to try 
to make better salesmen out of his 
dealers. In time he gets into the 
habit of thinking that selling at the 
service station is strictly up to the 
dealer 


It should be obvious, but apparent- 
ly it isn’t, that if any dealer sells 
batteries, regardless of the make, or 
where he buys them, the marketer 
should be vitally interested in seeing 
that he sells only fully charged bat- 
teries. Even if you don’t make a dime 
out of the battery sale, it is still of 


SEPTEMBER 5 


ld he O7l if 
WARK ¢ 


SEALE LELL 


COMPARE 
ORONITE ADDITIVES 


ORONITE 
CHEMICAL 


ORONITE CHEMICAL COMPANY 





TIRES -BATTERIES-ACCESSORIES 





first importance to you that the cus 
tomer gets a good battery If he 
gets @ poor battery because of deal- 
er neglect, the dealer has earned ill 
will that hurts the marketer also 
Now that's the negative aspect of 
the situation. Just the reverse effect 
an easily be secured if you explain 
and keep on explaining to dealers, the 
right way to sell and 
only batteries but 
tires, spark plugs 
reat of the TBA line 
Are you also able to 
your dealers 
to have 
on display 


service not 
also oil filters 
lamps and the 


‘ xplain to 
why it is a good idea 

retread or tires 
with price 


aoe used 


some large 
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Cleon your radiater 


twice a year! 
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Warner Radiator Cleaner + Service Cleaner 
WARNER .PATTERSON COMPANY . 920 


Warner Patterson Compony of Canad 
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er and what he 
make it work? 

Have you come up with a really 
good inventory control plan for deal- 
ers to use on TBA stocks at serv- 
ice stations? 

Are you doing a good job of an- 
alyzing your own sales flow pattern 
so as to get the best possible turn- 
over on your TBA inventory? 

Are you an expert on merchan- 
lise display in the service station 
field? Every oil jobber should be 

Regardless of whether you look 
down on the small margin of prof- 
itt you have been able to realize on 
TBA sales 

Regardless of whether you have 
been waiting for someone to make 
it possible for you to get tires at 


Vi 


has to know to 


_ like this 


_in the POST 
are helping 


Full and half pages run oll fall in the 


Saturday Evening Post 


Liquid Solder + Cooling System 
UTM MICHIGAN AVENUE, CHICAGO 5, ILLINOIS 


mited, 191 Queen Street East, Toronto 


a low enough price to meet all com- 
petition 

And even if you are stubbornly 
convinced that handling a TBA line 
is only providing a free service for 
your dealers 

At least get down off the fence 
and go to work on pushing TBA 
sales. You'll never make a TBA prof 
it if you leave it up to the dealers 
of you have heard rubber 
representatives, and per 
haps your own supplying oil com- 
pany TBA men, urge the value of 
tire price advertising at the station 
They will tell you frankly that the 
big rubber company stores use price 
advertising solely as a device to get 
people to come in. Once the custom 
er is in, they are quick to trade him 
up to better quality merchandise 

If you have heard this, do you be 
live it and do you understand it” 
Do you look on it as a cheap sort 
of trick, or as a high power device 
suitable only for well trained tire 
salesmen, and not your average run 
of service station operators? It is 
none of those things Putting a 
price out-—-any price—is the most re- 
assuring thing a merchant can do 
It conveys to the prospective cus 
tomer the idea that here is a plac 
where price is important-—a mer 
chant who caters to people who are 
looking for bargains——and unconsci- 
ously the prospective customer adds 
his own logical conclusion that any 
one who caters to bargin hunters 
must perforce have bargains 

He doesn't particularly want to 
put a cheap, light weight tire on his 
car, but at the same time he doesn't 
want to inquire about tires of a 
merchant who for all he knows 
may only be interested in selling a 
luxury line, at luxury prices, to the 
leluxe trade 


Some 
company 


A few second hand tires, slicked up 
to make them look important, and 
with a large price ticket on them 
one that can be seen from the street 
telegraph a bushel of reassurance to 
the timid prospect 

Along this same line is budget 
selling—-applicable chiefly to tires 
but to some extent to batteries (also 
to outboard power 
lawn mowers, or bicycles, or any of 
the other so-called big ticket stuff 
if you sell any of it) 

Budget 
hold 
ness, 


motors or 


selling has never taken 
in a big way in the oil busi 
chiefly because dealers ar 
off by the sight and 
of such things as contracts, signa 
tures, time payments, et 
Maybe you are, too. They don’t sound 
so good to me. But—three quarters 
of the people in this country go 
around without enough cash in their 
pockets, or in the bank, either, to 
buy even a pair of tires, or one tire 
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a TRIPLE ACTION! 
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ail “\, 1. SELLING action 


Because this patented Corduroy tread pattern (U.S. Patent 
D-91777) is recognized as the toughest, sturdiest traction 
tire ever designed. Let your customer feel those Sharp, 
Deep, Square Blocks — molded from live, factory-fresh, 
flexible rubber — formed to dig deep through mud, sand 
and snow, shaped to grip and hold for 3-way driving control. 
Yes, this tread with square blocks will “put the vitamins” 
in your fall and winter tire business! 


SATISF action 


Because extra service is factory-built into every Corduroy 

Tire. New, longer-wearing cold rubber . . . more and better 

rubber between plies . . . built with heavy duty, stronger, 

rayon cord that is completely embedded in live, virgin rub- 

ber . . . these dependable Corduroy features build loyal 

( repeat customers and good will for the Corduroy merchant 

\ ( i Y ba ES PROOF OF THIS EXTRA QUALITY is provided by 








Corduroy’s liberal Written Guarantee against road hazards 


. | 7 Ve and defects — the most powerful tool in tire 
\Ie 7, Es business! igs -” 
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You get lower prices from Corduroy because all shipments 
are direct from the factory. We have no warehouses — no 
branches — no factory owned nor controlled retail outlets. 
All in-between expense has been eliminated. These Big 
savings are passed along to our customers in the form of 
Higher Quality, More Liberal Written Guarantee against 
road hazards and defects, and Lower Prices assuring our 
customers of extra sales and extra profits. 


INDEPENDENT In addition to Triple Traction Tires, Corduroy 


also manufactures a complete line of tires and 


OPERATORS tubes in conventional regular tread designs. 


looking for an unusually attractive FOR 31 YEARS Corduroy has manufac- 
proposition are invited to write for tured extra quality tires and tubes for 
Corduroy’s Direct From Factory prices. the exacting motorist . also rubber 


parts for the great names of 
ae L <= 
b—I~ fe) || 
ay afd! 


American industry. 
CORDUROY RUBBER COMPANY ©® Grand Rapids 1, Mich. 
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Make your TBA program stronger than ever 


with #IRAM Replacement Cartridges 


MOTORISTS KNOW FRAMI! It’s the most heavily advertised line 
in the oil filter industry. This year another million dollars worth 


of powerful Fram advertising and merchandising is pre-selling 
your dealers’ customers 


FRAM HAS A COMPLETE LINE! Three superior types of Fram 
Cartridges help your dealers fit most every make oil filter . . . the 
famous Fram Filcron fits all Fram Oil & Motor Cleaners, the 
popular Fram Cel-Pak for all Fram and most other make oil fil- 
ters, and the Fram Filtronic for high-flow installations. 


ALL FRAM FILTERS AND CARTRIDGES are tops in quality and 
performance designed and tested in the finest filtration en- 
gineering laboratories known today 


AND FRAM HELPS YOUR DEALERS SELL with plenty of mer- 
chandising and sales aids, plus handy wall charts that show at a 
glance which Fram Cartridge to install 


WRITE, WIRE OR CALL for complete 
details on the profitable Fram TBA 
Program. Cash in with this famous 
complete line. 

FRAM CORPORATION, Providence 16, R.1 
In Canada: J. C. Adams Co., Ltd., To- 
ronto, Ontario. 


OIL * AIR * FUEL * WATER 
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and a battery, let 
of tires 

Have you seriously made a 
study of the economic facts about 
time payment sales? Or do you 
rather look down on them, too, as 
a shabby selling trick’ An awful 
lot of oil marketing men do just 
that 

If all of the low income people 
had to give up their cars, and could 
n't buy your gasoline, you would be 
in a bad way for business. Oj] men 
everywhere are overjoyed to sell gas- 
oline to at least 75% of their cus- 
tomers who bought those cars on 
some kind of a payment plan. But 
they don't want anything to do with 
time payments themselves 


alone a full set 


ever 


In every community there is a 
large group of worthy citizens, who 
have acquired many of the things 
that go to make up a very creditable 
standard of living by making pay- 
ments. They are used to living by 
the budget—-they expect to sign up 
for payments, and they expect to 
meet them. 

What does budget selling do for 
you and your dealer? It enables you 
to meet price competition more eas- 
ily, because your dealer gets in the 
habit of quoting a trade-in offer 
and a down payment, and doesn't 
talk about the list price And a 
more profitable price can be paid 
by a customer who doesn’t have to 
scare up all of the cash at once 
Given an extra two or three months 
he can get the kind of tires he really 
wants, pay for them easily, and at 
a convenient place-—one he visits 
often anyway and buy from a 
dealer he knows personally and 
trusts 

Any oil jobber can finance budget 
selling for his dealers It doesn't 
take much in the beginning stage, 
and before the volume gets too 
heavy, if it is properly run, it is on 
a self-financing basis Any jobber 
can set up the necessary machinery 
for passing on credits for his dealers 
The toughest part of the job is the 
coaching you have to give the deal- 
ers in the early stages If they 
haven't done it before, it goes with- 
out saying that of them will 
not be able to fill out a simple form, 
keep their trade-in offers within 
reason, phone in correct and ade- 
quate credit information, and keep 
up on their collections, unless they 
are given a lot of personal atten- 
tion 


Maybe you aren't up on those 
things yourself? If you now have 
no one in your organization who can 
be assigned to teach and supervise 
budget selling, you may have to 
hire a fellow who has had selling 
experience with a rubber company 
store, a chain, or mail order house 
You will have to gamble on his sal- 
ary for a year, but by that time he 


most 
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should begin to pay some profit 

Maybe you think that is all a 
lot of trouble and possible extra ex- 
pense, with no assurance of any big 
profit, and for a piece of business 
you have been doing all right with- 
out. Maybe you think that if you 
just wait, the other 50% of that 
tire replacement market will grad- 
ually come your way, just as the 
first 50% did. Be warned others 
are after it 

There is a TBA bandwagon really 
under way in the oil marketing busi- 
ness. A financial report of one of 
the midwestern oil companies the 
other day noted that its TBA vol- 
ume increased 40% in 1950. In most 
other companies TBA volume has 
shown some remarkable strides. We 
are coming into a time when the 
marketer with a live wire TBA pro- 
gram is the one who will find it 
the easiest to get and hold 
dealers They will like the 
money-making possibilities of 
and gasoline combined 


good 
better 
TBA 


Glass Separator for Batteries 


A new combination glass battery 
separator and retainer mat, which 
has Seen manufactured in a limited 
way for some months, will be in vol- 
ume production from Sept. 1 on, ac- 


TRANSFER PUMPS 


need 


qitte 


HR-10 

HAND ROTARY PUMP 
transfers liquids at rate of 15 
gallons per minute with suc- 
tion lift of 10 feet. Flows 
smoothly without pulsation. 
Heavy, corrosion-resistant car- 
bon vanes are self-adjusting for 
wear. A heavy duty utility pump 
for road, field and factory. 


SELL MORE...EARN MORE 


with the K-P LINE o® 


© Send for siterot”* 


cording to Owens - Corning Fiberglas 
Corp. of Toledo, Fiberglas retainer 
mats were developed and used during 
the war years, as a substitute for the 
scarce rubber separators in heavy 
duty storage batteries. By a consist- 
ent program of natural advertising 
the company has built up acceptance 
for Fiberglas as a battery insulating 
material. 


The new separator is being offered 
as a complete substitute for wood 
separators, the type most commonly 
used since the inception of the lead- 
acid storage battery. Initial cost is 
expected to be higher than wood, but 
lower than rubber. Unlike wood sep- 
arators, they need not be kept wet 
during storage and assembly. It is 
also claimed that they are less brit- 
tle, and will not warp or buckle af- 
ter installation, resulting in greater 
speed and less scrappage during the 
manufacturing process 

Other advantages claimed are resist- 
ance to high under-hood temperatures, 
high gravity acid, and overcharge, 
all of which conditions are frequently 
encountered in modern cars. 

In addition Owens-Corning points 
out that it should be possible to make 
wide use of the practice of complete- 
iy assembling batteries at the factory 
and shipping them dry 


P-100 SERV-AL PUMP 
eliminates heavy lifting, lost 
time, waste. Handles all lubri- 
cants—38" stroke removes all 
contents. Fits any 15, 30 or 55- 
al. drum or barrel. Steel valve 
ar outwears ordinary leather 
types. A fine low priced pump buy. 


P-300 
LEVER ACTION PUMP 
is designed for farm, store or 
industrial service. Lever action 
suction lift is easy and pos- 
itive. Adjustable suction pipe 
telescopes to ft any size drum. 
New moulded foot valve and 
plunger insures perfect seal, 
trouble-free service. A real fast- 
seller. ’ 
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MR. PETROLEUM JOBBER — 
America's 40 million car own- 
ers buy from their service sta- 
tions from 65 to 125 times a 
year, or an average of 95 times 
That's how often you and your 
dealers have a chance to make 
extra TBA profits from Wuiz 
automotive chemical sales 
Make the most of this tremen 
dous market with Wuiz prod 
ucts—they’ve got everything 
you need to build profitable, 
steady TBA sales! 

Remember! Regardless of 
the size of your business opera- 
tion, there’s a profit opportu- 
nity for you in the wholesaling 
of Wuiz chemicals. 


Check These WHIZ 
Sales Advantages 
A Complete, Top-Quality Line 
Above Average Profit Margins 


Strong National Consumer and 
Trade Advertising 


All tems Fair-Traded 


lab-Tested, Time-Tested, Sales- 
Tested Products 


Free Displays and Soles Helps 


TE O eect king formation 
weritt or full profit-me ing in 
= ' * A _ including Brake Fluids 
about nize pr , 
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R. M. HOLLINGSHEAD CORPORATION 
LEADER IN MAINTENANCE CHEMICALS 
777 Cooper St. * Comden 2, N. J 


Werehouses Chicege, Dalles, Son Frencice 


WHIZ Business is Big Business! 
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Pennseyl- 
vania Rubber Co., 
Mansfield, Ohio, 
is starting @ per- 
sonnel expansion 
program. First 
move is the addi- 
tion of Paul E 
Finical, as sales 
promotion man in 
th-« advertising 
department 
whose duties will 
include prepara- . Finical 
tion of press ma- 
terial covering the company's re 
search, sales innovations, company 
dealer relations and personne! 
changes 


Effective Sept 
1, H. E. Hum- 
phreys, Jr be- 
came chairman of 
the board and 
president of the 
United States 
Rubber Co., suc- 
ceeding Herbert ! 
E Smith, who 
has retired after we 
38 years of serv- 
ice Other 
changes at U. 8 
Rubber: Howard 
N. Hawkes is now a vice president 
and general manager of the tire di 
vision, succeeding John W. McGovern 
now serving on the executive commit 
tee 


Mr. Humphreys 


A former oil and TBA man, Paul 
E. Belknap, once with Standard of 
Indiana, and more recently with At 
las Supply Co., has gone into the ad 
vertising business as director of mar 
keting service in the Chicago office 
of the McCann-Erickson advertising 
agency 


Edward H. Holmen, age 43, tiré 
division sales manager, Dayton Rub 
ber Co., died June 26, at Dayton. Hi 
came to Dayton Rubber in 1947 after 
18 years with Firestone 


John R. Sheen, former district and 
regional sales head, is the new gen 
eral sales manager for the Automo 
tive Division of Thomas A. Edison 
Inc West Orange, N. J He suc 
ceeds A. A. Manchester who has been 
made plant manager 


B. F. Goodrich Rubber Co. of Can 
ada, Ltd., Kitchener, Ontario, has a 
new president: Ira G. Needles, for- 
merly vice president in charge of 
sales He succeeds, George W. Saw 
who resigned as of June 30, for 
reasons of health 





The magic name of “Nylon” has become a sym- 
bol of finest quality. The demand for this revolu- 
tionary material in textiles of all kinds, brush 
bristles and backs, dishes, zippers, etc. is well 
known. Today, the superiority of Nylon is also 
providing better material and production advan- 
tages to numerous industrial products such as 
50 in Display gears, bearings, valves. Now, Dill has developed 
. Carton the newest Nylon product—Dill Tire Valve Caps. 
Outstanding Advantages: $5.90 You can cash in by being the first in your <0 
© AFFORDS POSITIVE AIRTIGHT SEAL 4 munity to offer this revolutionary new tire valve 
ms, St GED, RAMA. un GR eeeeee i seal. Make the most of this profitable sales oppor- 
pairrus P ! tunity by ordering a supply, today. Mail the 
THREADS RETAIN FIRM GRIP UNDER REPEATED a ae 
REMOVAL AND REPLACEMENT No. 629 


Screwdriver Type —— 
RETAINS SHAPE WHILE REMAINING RESILIENT 100 in Disploy ae 
EXTREMELY TOUGH AND RESISTANT TO Corton 
ABRASION $2.80 


HIGHLY RESISTANT TO CORROSION 


HIGH TENSILE STRENGTH—10,900 Ib./sq. in. 
ot 70° F. 


Feature DILL “NYLON” CAPS 


to keep Tire Valves Airtight Corton 80 





NOW AVAILABLE from your wholesaler, tire or 
oil company. 


The Dill Menvufecturing Co. 

700 £. B2nd %., Cleveland 3, Ohic 

Please arrange immedicte shipment to us of the following 
“Nylon” Valve Cops 


No. 628 No. 629 Ne. 630 


Compony 


Address City & Stote 


Keeps Tires Airtight thy Regula: Supplier is 
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TBA DISPLAY in one of the dealer stations in Winston, Oreg., supplied by Tide Water 
M. McDermott 


consignee ( 


Consignee’'s Balanced Selling Policy 
Pays Off in Big TBA, Gasoline Gains 


rhis 


Oregon « 


articlh telling how an 


onsignee has made im 


sales since his 
1940 was 

Jack Shaw 
Tide Water 
San Francisco 


pressive gains 
start in 
NPN by 
assistant 


OU Co 


written for 
advertising 
Associated 


By JACK SHAW 
Tide Water Associated Ol! Co 


An annua! TBA volume of $100,000 
oupled with a 3.5 million 


troleum products business 


gallon pe 
is the goal 
achieved in 10 years by C. M. McDer 
mott, Tide Water consignment dis 
tributor of Roseburg, Oreg. He be 
gan with the idea that there is good 
money in TBA wholesaling 
Mr. McDermott is an oil 
salesman who went 
himself, putting 
of the advice he 
other people for 


company 
into business for 
into practice much 
had giving 
many years He 
started with Associated in 1929 as 
a service station 
the intervening 
various capacities in the 
sales department 

In 1940 he became 


been 


operator, and spent 


years up te 1940 in 
company’s 


a consignee at 


72 


FEDERAL TIRES 


ane 


Roseburg His 
many ways the 
so many other consignees, and job- 
bers, too. Hig first year’s gallonage 
of around 200,000, sold mostly through 
seven dealer outlets, was typical of 
the small petroleum wholesaler. Gal- 
lonage is over 17 times as large today 


Reason for TBA The development 
of TBA sales grew partly from Mr 
McDermott’'s conviction that the basic 
products, gasoline and oil, sell better 
and are placed in a stronger com- 
petitive position when station outlets 
carry the TBA they need to 
give their customers well-rounded 
service. The war which came along 
shortly after he got under way put 
a brake on his expansion, but did give 
him a chance to cultivate the TBA 
market. He was especially careful 
never to jack up a price 
tem, simply 


start 
smal] 


duplicated in 
beginnings of 


items 


on a scarce 
it was hard to 
and people in his area thereby 
gained an early favorable impression 
of the McDermott 

Roseburg, a southern Oregon town 
has a population of 8,205. In the 
surrounding territory it is estimated 
there are no than 25,000 
ple. Roseburg is in the midst of 
lumbering 


because 


get 


business 


more peo- 


Oregon's prosperous busi- 
ness 

About 20% 
oline volume is 
commercial, logging 
business. About one 
total liquid petroleum 
lonage of 3.5 million is in distillate 
fuel, made up of heating oil, stove oil 
and Diesel fuel 


TBA 


of the McDermott gas- 
derived from farm 
and contractor 
fourth of the 
products gal- 


Annual volume of around 


TBA TRUCK is also a mobile billboard plugging the TBA products being loaded by 


(left 


to right) 


Walter Lehnus, TBA salesman; and C. M 


McDermott, Tide Water 


consignee of Roseburg, Oreg 
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“7ae PROFITS are mighty important to any oil 
company and their dealers”, says Mr. C. L. 
Ainslie, Sales Manager in charge of TBA sales, Time 
Oil Company of Seattle, Washington. Four years ago 
Time took on the Hood line to step up tire volume 
and profits. Since then, they have enjoyed a steady 
increase in tire sales and profits, and the Hood line 
has found ready acceptance by Time dealers every- 
where, according to Mr. Ainslie. 

To boost the TBA side of the service station profit 
picture, Time provides its dealers with the many 
advertising and selling helps supplied to them by 
Hood. They urge them to use these point-of-sale aids 
especially tailored for service station selling. Time 
emphasizes attractive and prominent Hood tire dis- 
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- 
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How Time Oil Company 


builds TBA profits 


Above. One of the many huge oil tankers that dis- 
charges its gasoline cargo at Time's Seattle plant. 
Left. Cari Cooks’ Time Service Station at Renton, 
Washington. Mr. Cooks is one of Time's best tire 
dealers and prizes the Hood franchise highly. 


plays on the island and inside the station. They know 
that all these things help to make more Time gasoline 
customers— Hood tire customers 

Time has found that to build extra TBA sales and 
profits dealers must depend on steady repeat business. 
And repeat business comes only from satisfied cus- 
tomers. Time dealers like the Hood line for that 
reason. They have found that Hood quality and per- 
formance make and keep satisfied customers . . . build 
extra sales and profits. 

Take a tip from Time. Build TBA profits with Hood 

. the franchise that always keeps you and your 

dealers in a strong competitive position. For complete 
details, write Dept. NH-9, Hood Rubber Company, 
Akron, Ohio. 


\\ 


A Division of The B. F. Goodrich Company 
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$100,000 is broken down aa follows with the TBA truck, following the 
Tires 42% usual practice of combining sales 
Batteries 11% contacts with deliveries 
Accessories 37% 
TBA expansion has been excep 
tionally 


TSA Man Surveys Stations 


rapid during recent years 
For example, from 1949 to 1950 tctal 
TBA sales took a dollar 
better than 100° 


Anthony A. Lauria, known to many 
oll TBA men, has been made the new 
supervisor of all Sears-Roebuck serv 

A special walk-in type auto supply ice stations throughout the country 
truck McDermott He is understood to be making a sur 
fieet of five tank trucks and one fiat vey of the outlets prior to launching 
bed truck. A full-time TBA sales a new program for this end of the 
man, Walter Lehnus 


jump of 
supplements the 


visits dealers ympany’s business 


If somebody drives in for a new tail light, 
you may think the profit is pretty moderate But try 
to keep your mind on the huge total of $40,000,000 
which will be spent for lamp replacements this year. 

And make up your mind to get your share 

Look for worn, oil-—soaked wires. Rewiring 
jobs are always profitable Search the car for other 
dead lamps Get the customer LIGHT—CONSCIOUS and sell 
him a replacement kit—and maybe a spotlight, back-up 
light and other accessories. 


TUNG-SOL is good enough to be used as original 
equipment on most leading cars Have TUNG-SOL on 
your tongue when your jobber's salesman calls. 


TUNG-SOL 


AUTO LAMPS R 


TUNG SOL Flashers for | 
direction signal: hove 


he satety pilot light 


Ye 


SOL LAMP WORKS INC., NEWARK 4, N. J. 


+ © Los Angeles © Newark © Philedelphve 


TUNG- 
Seles Offices, Atlonte 


® Chicago * Dallas * Denver * Det 
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Truck Identification Lights 


For oil jobbers handling special 
truck equipment, the J. W. Speaker 
Corp. offers a line of truck identifica 
tion lights called “Rocket Lites” de- 
signed to match modern truck lines 
The manufacturer points out that the 
shape of the lamps together with their 
resilient mounting pads make them 
suitable for attachment to any curved 
surface on truck cab or trailer top 
They are furnished with standard 
approved 2'4-in. beehive lenses in 
red, amber or clear, with 3 c.p. bulbs 
and 16-gauge wire pigtails, complete- 
ly concealed 


Radiator Cleaner Pushed 


Due for a big push in the last of 
the year is the Fram Corporation's 
new radiator and water cleaner. A 
Steady campaign in national consum 
er magazines will be conducted dur- 
ing the late months of the year, along 
with a trade paper program, bill 
boards, co-operative newspaper and 
radio spots, and variety of merchan- 
dising and sales aids 


Station Spiral Decorations 


Those bright, metallic, spiral strips 
first seen on the West Coast in Feb 
ruary and now being used in other 
parts of the country as substitutes 
for strings of pennants as station ey« 
catchers, are made by Pacific Exhibits 
Co., of Los Angeles, and are known 
as the “Spirolum Whirler.” Averags 
cost is said to be around $2.50 for a 
30-ft. roll 


TBA Fall Conference 


Outstanding event this month for 
oil industry TBA men is the fall con 
ference of the Midwest Section, to be 
held at the Chase Hotel in St. Louis 
on Thursday and Friday, Sept. 27 
and 28. As in the past it will be a 
series of open forum discussions 
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Wheel Packing Aid 


Out on th: West Coast where serv 
stations do a lot of repacking of 

front wheel bearings, Tide Water 
Associated is offering its station oper 
ators three special deals consisting 
of assortments of bearing parts and 
grease seals, each with a wal! cabinet 
New grease seals should be recom 
mended with every wheel pack, Tide 
Water tells its dealers, and when 
ever a new bearing is installed 

Bad bearings can be detected in 
two ways: by visual examination in 
the repacking process; and sometimes 
by spotty tire wear, which may in- 
licate poor bearing adjustment or 
a failing bearing 

Tide Water is also running in its 
dealer magazine a series of close-up 
photographs showing how to install 
the direct acting shock absorbers 
which it recently added to its TBA 
line 


Car Ignition Spray 


Manufacturer of a coating for igni 
tion cables with the somewhat un- 
usual name of “Shortstop” igaition 
spra it’ u > l 
mee te Rd alga OVER 20-MINUTES of steady cranking before failure wa« the record for this new 
tor stalled by dampness in the igni- Willard Heavy Duw Deluxe battery. After short rest intervals, two additional cranking 
tion “can be started immediately by efforts made a total of 23 minutes, 14 seconds 
spraying with Shortstop.” A 3-oz. can 
is being offered for over-the-counter 
sale, with no price indicated 


ww 
“n> 


Battery Cranks Engine for 23 Minutes 


Antifreeze Sales Kit 


after a longer lapse of time during 
which another test was conducted, 
the switch was thrown again on this 
fame battery which had already de 


Commercial Solvents’ Nor’way and A series of exhibition tests were 
Peak antifreeze sales kit this season staged in Cleveland in July by the 
includes an improved pocket-size Willard Storage Battery Co to 
slide calculator on which service sta- demonstrate the staying power of its 
tion men can read directly the correct new line of Heavy Duty DeLuxe bat- 
quantity of either permanent or non teries made with a new type of lead 
permanent antifreeze needed for pro oxide. The new line is not a premi 
tection against temperatures ranging um price line as its name might 
from 20 deg. above zero to 30 deg seem to imply. Instead it will re 
below zero. Also included is cooling place Willard’s regular, competitive 
system data for all cars in current priced line of batteries 
_ First of the performance tests 

Another Commercial Solvent prod- conducted before an audience of press 
uct which will be due for promotion representatives and a few Willard 
a little later on is Nor’'way Dry-.Ex, distributors, consisted of a continu- 
a gasoline line antifreeze. A display ous cranking demonstration in which 
rack for service station use has a one of the new batteries turned over 
reversible sign at the top, one sid an engine for 20 minutes and 22 
advertising Dry-Ex and the other the seconds without pause After mo- 
Nor’way line of chemical products mentary intervening periods of re 

cuperation the switch was thrown 
twice more, prodycing additional 
. cranking efforts for a grand total of 
Flood Relief Offer 23 minutes and 13 seconds 

The Anderson Co., Gary, Ind Recuperative Power The periods 
maker of the Anco windshield wipers of recuperation were described by FROM A HOT OVEN this Willard 
and blades, sent a message to all George Borchik, a Willard sales of- ‘ . 4 
of its distributors in the Kansas-Mis- ficial. as about time enough “for a battery delivered seven 3-minute “rounds 
souri flood area offering to replace second cup of coffee, if you were the of continuous cranking spaced between 
without charge any Anco stock de- owner having trouble starting your I-minute rest intervals, before failure 
stroyed in the flood car on a cold winter morning.” Later Sealing compound was intact at the end 
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ivered more than 23 minutes of 
cranking time On this fourth ef 
fort the battery kept the engine turn 
ing over for 3 minutes and 45 seconds 

Mr Borchik explained that re 
cuperative power is a characteristk 
of all good lead-acid batteries. and is 
no way dependent on additives, or so 
ealled battery 
fered for aale 


dopes” sometimes of 


Heat Experiment Test No. 2 was 
a high temperature test, in which 
one of the new batteries wag placed 
in the oven of an ordinary kitchen 
@tove, with the heat turned on In 
this test the cranking was done in 
i-minute periods alternating with 1 
minute reat intervals Operating at 
a temperature of 192 deg. F the bat 
tery cranked an engine just a littl 
short of seven complete 3-minute pe 
riods, for a total cranking time of 20 
minutes and 20 seconds. At the con 
clusion of the test, battery tempera- 
ture had climbed to 202 deg Seal 
ing compound, case and covers were 
intact 

lee Test...No. 3 was a cold-weather 
test, in which one of the new-type 
batteries was first frozen int the 
center of a solid cake of ice From 
cables projecting outside the ice 
block the battery was hooked up to 
an engine, and delivered 12 minutes 
and 2 seconds of 


mtinuous cranking 


“PHILLIPS” 


Your ‘Buy Word” 
for DEPENDABILITY 


Since 1919 the PHILLIPS Trade 
Mark on Hand Operated Service 
Station Dispensing Equipment 
has been a hallmark of quality 
and dependability—a reputation 
constantly maintained through 
the years. 


Write Today 

For Catalog 
showing the complete 
line of PHILLIPS Hand 
Operated Pumps, Tank 
Units, Grease Dispen- 
sers and other Service 
Station Equipment 





PHILLIPS PUMP & TANK CO. 
1432 Stete Avease 
Cincinnati 4, Ohic 


West Coast Office 
2449 Hunter St 
Les Aagefes 21. Californie 








After a short interval a second try 
produced an additional 1 minute and 
26 seconds, or a total of 13 minutes 
and 28 seconds of cranking power 
while buried in the center of the ice 
cake 

Marting Power..Finally Test No 
* showed the high initial output char 
acteristics of the new line Three 
cars were lined up together, and 
cables from their individual starting 
motors hooked up to another one of 
the new batteries. Upon the throw 
of the switch, all three of the engines 
were started simultaneously. A sec- 
ond and third try were equally suc- 
cessful Starting load on the bat- 
tery ranged between 600 and 700 am- 
peres 

Frank R. Somers, Willard’s vice 
president in charge of sales, explained 
the importance of high initial out- 
put. A battery's hardest job, he said, 


is to “break” the engine loose fron 
the drag of inertia, friction, compres 
sion and other tending to 
hold it motionless 

In addition to a new type of lead 
oxide for the active material in the 
plates, Willard officials said the new 
line of batteries employs a new sea! 
ing compound which will not melt in 
high temperatures nor crack in cold 
temperatures; and that the contain 
ers, where battery failure often oc- 
curs, are made with a new process 
which imparts greater structura! 
strength than found in cases former 
ly used 

Other Willard officials participat 
ing in the demonstration were C. E 
Murray, executive vice president, Ed 
ward M. Slonaker, manager national 
account sales; Clarence H. Endress 
chief engineer; and C. C. Rose, as- 
sistant chief engineer 


factors 





1) YEARS of progress 
in battery design are 
shown by new Exide 
Ulera Start model 
Cleft) and 12-cell bar 
tery made by com 


pany im 1911 


New Low-Gravity Battery Uses Plastic Separators 


Exide 
its new 


brought out in mid-August 
premium-priced, low-gravity 
line known as the Exide Ultra 
Start.” In the new line is incorporated 
some improvements which Exide 
deems important enough to claim 
that the Ultra Start is the biggest 
development since the company built 
the “world’s first automobile start 
ing battery 40 years ago.” 

Besides a new type of plastic sepa 
rator (known as Pormax) and an 
initial electrolyte gravity, of only 1260 
the Ultra Start batteries will employ 
a new corrosion resisting grid metal 
which has been named Silvium; and 
a new type of active plate material 
which the company says permits 
longer life than was previously ob 
tainable 

Exide points out that the new com- 
pound used in the material 
of the battery plates makes it pos 
sible to go over to a lower specific 


active 


gravity electrolyte and _ atill 
a high power 
ing loads 


blair 
output for heavy start 


Battery Protection Other features 
are bright crimson plastic shields 
over the cell connectors to prevent 
short circuits caused by 
other metal objects carelessly placed 
on top of the battery (rectangular 
slots are cut into the shields to per- 
mit voltmeter checking); element 
protectors consisting of perforated 
sheets on top of the plates to pre- 
vent damage by hydrometers im- 
proved plastic vent plugs; and a bet- 
ter sealing compound in a shock 
resistant case 


tools of 


The company calls special attention 
to the fact that the Silvium grids 
were developed primarily to combat 
the effects of overcharging, which it 
claims is responsible for 60° of all 
battery failures 





— many a tire dealer today who's 
mighty glad he signed up with Kelly 
when he did! 


For Kelly is no fair-weather friend. During 
the 57 years the company has been in the 
tire business, it has built up an enviable 
reputation for treating its dealers fairly. 


Why not find out now about the many 
advantages of handling Kellys in your 
area? Then when the present tire situa- 
tion eases up, we can get together and 
arrange for your future business oppor- 
tunities with the Kelly line. 


Sulling Kelly Ties is 0. Good. Business 


“Best deal | ever made— 


TEAMING UP WITH 
KELLY? 


A complete line of tires, job-designed for 
every automobile use— passenger cars, 
trucks, farm vehicles! 


A 57-year reputation for craftsmanship and 
tire-building “know-how” which has given 
Kelly a high public acceptance by motorists 
everywhere. 

Strong sales promotion support — plus pow- 
erful and effective merchandising aids. 


If you'd like a field representative 
to call, just write: 


THE KELLY-SPRINGFIELD TIRE COMPANY 
Cumberiand, Mary and 


Proved 
and Improved 


KELLY 
Ti IRES 


Grp Trac Truc Trac Commercial Heavy 
Passenger Truck Tread Truck 


for 57 years! 


Sure-Stop Super Fle 


Passenger 


Dual Trac 
Special Service 


Passenger 
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CITIES 


SERVICE 
Breaks the Record 


Never before has the initial 
run of any catalytic cracking 
unit continued for 785 days. 


This new operating record — 
from April 9, 1949 to June 4, 
1951 —stands to the credit of 
the Cities Service East Chicago 
refinery. 


This record reflects the pro- 
gressive technology that 
makes Cities Service one of the 
fastest growing oil companies 
in America. 
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STATE EXECUTIVE COMMITTEE of 


the Illinois PIC 


shown at Chicago meeting 


Left to right: Charles Self, Cities Service; 
F. B. Caldwell, Burning Oil Distributors Assn.; Thomas E. Fiske, Indiana Standard; George Capoudi, The Texas Co 
son, new vice-chairman, Ohio Oil; George ( 


; Ray Simp 


Lofgren, Lofgren Oil; R. B. McFarland, Indiana Standard; J. H. Higgins, executive sex 


retary; L. L. Cox, chairman, Mid-Continent Petroleum; R. V. May, Tide Water; J. A. Ainlay, special representative, central division 


APIC; A. L. Lake, Liberty Oil; Karl D 
Oil & Refining; E. Keith Edwards, executive secretary 


W. A. Ryan, assistant to the vice 
president in charge of marketing, 
Sinclair Refining, has been named di- 
rector of the company’s real estate 
department. Prior to joining the Sin- 
clair organization in 1948, Mr. Ryan 
was secretary of Richfield Oil Corp 
New York 


As a member of the City Board, 
B. F. Hart, manager of Osage Oil Co., 
Warsaw, Mo., went to Kansas City 
to inspect the flood damage and to 
attend a flood control meeting. Mr 
Hart says the extent of damage was 
most shocking” but the cleanup work 
was more than satisfactory. Although 
the flood was bad in his own city, he 
did not think the damage was as 
great as in the flood of 1943 

Mrs. Hart works with her husband 
in the company office. They are both 
members of the Commercial club and 
the Parent-Teachers Assn 


Cc. L. (Charlie) Acker, sales man- 
ager of Shell's Los Angeles market- 
ing division, recently celebrated his 
30th year with the company Mr 
Acker, who joined Shell in San Fran- 
cisco, was formerly executive assist- 
ant in San Francisco and local man- 
ager in Seattle 
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Friend, K. Friend & Co.; C. D. Carlson, 





Mrs. Brooke 


Miss Fudge 


The oil women 
of Atlanta, Ga 
got together last 
December and or- 
ganized their own 
club—“Women of 
the Oil Industry.” 
The club is open 
to women em- 
ployes of Atlanta 
ail companies and 
to date has 150 
members 

The group has 
held radio audi- 
tions and has developed a number of 
speakers, some of whom have been 
in Oil Industry Information Commit- 


Mrs. Hudson 


Women of the Oil Industry 


Continental Oil; Stanton K. Smith, Smith 
of Illinois Petroleum Marketers Assn 


and re-elected vice chairman 





Mrs. Thrash Mrs. Murphy 


tee broadcasts and are available to 
speak before women's clubs 


Mrs. Irene Hudson, of Gulf Oil, 
president of “Women of the Oil In- 
dustry,” has been appointed to the 
Southeastern district OLIC and Hazel 
Wagnon of Texaco, a club member, 
has been appointed to the Georgia 
omc 


Officers of the club, besides Mrs 
Hudson, are, Mrs. Gussie Brooke, 
Standard Oil, vice president; Miss 
Vonner Fudge, Sinclair, recording 
secretary; Mrs. Lois Thrash, Texa- 
co, corresponding secretary and Mrs. 
Tommie Murphy, Wofford Oil, treas- 
urer 
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ARMY OIL SCHOO! 


Colonel Henry R. McKenzie, left, congratulates Captain F. S 


Larson of Denver, upon his graduation from Quartermaster Petroleum School at Caven 


Point Jersey City 
Petroleum at Denver, is one of 17 


from the school 


Captain Larson, a 


petroleum laboratory technician with Bay 
officers and 40 enlisted men recently graduated 
Colonel McKenzie is chief of the QM Purchasing division, New 


York QM Procurement Agency 
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George C. McLaren, general super- 
intendent of the natural gasoline de 
partment of California Standard’s 
southern district, has been elected 
president of the California Natural 
Gasoline Assn 

Warren H. Kraft, director of Hono 
lulu Oil Corp., was elected vice presi 
lent, and FE. R. Millett, Jr., was re 
appointed secretary-treasurer 

In addition to past presidents who 
are ex officio members, the follow 
ing were appointed to the executive 
committee: F. E. Bradley, Chanslor 
Canfield Midway Oil Co.; C. L. Case, 
Continental Oil Co., R. C. Enderly, 
Wilmington Gasoline Co.; Fred Hart- 
ley, Union Oil Co.; Ray Hull, Cali- 
fornia Research Corp.; C. L. Hutch- 
ings, Tide Water Associated; E. W. 
Walker, Western Gulf Oil Co.; P. E. 
Foote, Petrolane, Ltd.; M. L. Fort, 
Pacific Lighting Gas Supply Co.; 
Grove Lawrence, Southern California 
Gas Co., and Winton J. Heinz, Inger- 
soll-Rand Co 

Outgoing president is R. S. Tulin, 
Shell 


. . 


Albert A. O'Rourke, president of 
Mercury Oil Co., Sturgis, Mich., re- 
cently added LP-gas service and ap 
pliances 

Mr. O'Rourke also sold one half of 
his operating territory, which, he 
says, will enable him to do a more 
concentrated job in a sma.ler area 
In the few years he has been an oil 
jobber, he has added eight service 
stations, giving him a total of nin 
and has increased his fuel oil accounts 
from 25 to 400 

Many NPN readers may remember 
Mr. O'Rourke as the first oil man 
reported to go ashore in France on 
D. Day during World War II As a 


Lieutenant Mr. O'Rourke served as 
a beach fueling officer for the Navy 
Prior to organizing the Mercury 
Oil Co. in 1947, he was special repr« 
sentative for Gulf Refining for 15 
years 
> > > 

Floyd Pratt has been named San 
Francisco assistant district sales man- 
ager for Tide Water Associated 
succeeding Walter E. Smith who died 
on June 27 

Donald J. Smith replaced Mr. Pratt 
as head of sales operations in Hawaii 

Mr. Pratt joined the company in 
1919 and previous to his Hawiian as- 
signment served as district sales su- 
pervisor in Seattle, assistant district 
manager in Los Angeles and assistant 
manager of gasoline sales in San 
Francisco 

Mr. Smith has been with Associated 
since 1925 and recently was Wash 
ington district agency supervisor 

. . . 

Glen Bryan, Chattanooga, Tenn 
after 21 years with the Campbell Oil 
Co., has now starte? his own opera- 
tion, the Bryan Oil Co. A Shell dis- 
tributor, he will sell home heating 
oils and operate one retail outlet 

Earl ©. Goerss of Lake Elmo 
Minn., recently bought the Lake Elm« 
Oil Co., from his uncle, F. J. Schnei- 
der, who has been a Skelly jobber for 
20 years 

Mr. Goerss is justice of the pea 
in the Village of Lake Elmo 
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... thet trucks equipped with Eaton the life of the vehicle. Ask your dealer 
2-Speed Axles make faster trips, to explain how Eaton 2-Speed Axies 
travel more miles, at lower cost per pay for themselves many times over. 
mt ae ds ie a 
engine and power transmitting parts, 
permit the engine to run at peak 
efficiency under all operating condi- 
tions. Records also prove that Eaton's 
exclusive features, including forced 
flow lubricotion. ond planetary gear- 
ing, add thousands of miles to axle 


Kife, and ‘assure top performance for 
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CLEVELAND, OHIO 


Ixle Division 





Here’s still another reason 
why Pure Oil dealers enjoy a 


better-than-industry oil sales ratio! 


This 
great 





motor oil.. 


Meets heavy-dut 


requirements 


in all late-model passenger cars! 


The manufacturers of some 

late-model passenger cars recom 

Be sure mend use of a “heavy duty” oil 

because engine cleanliness is 

8 i absolutely essential to efficient 
with Pure operation. 

Such cars can use Purelube— 
the sure motor oil—with perfect 
results. Purelube contains a de 
tergent-dispersant additive to 


THE PURE OIL COMPANY 





keep engines clean, plus addi- 
tives to check oxidation, corro- 
sion and foaming 

Motorists are getting to know 
that Purelube gives sure protec 
tion to all cars—old or new—as 
well as lower oil consumption. 

Purelube has made Pure Oil 
Dealers surer than ever. How 
about you? 


* General Offices: Chicago 





Meavy Duty 


To meet the heavy-duty requirements of truck and 


Moror el! tractor operators, Pure Oil recommends Purol Heavy- 
Duty Motor Oil. Purol H.D. is made from the same 
outstanding crudes as Purelube, and contains the 
higher detergency needed for severe-duty service. 





